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Rough Proofs 


Advertising agencies apparently 
don’t enthuse over the $700,000 ap- 
propriation of the Florida Citrus Ex- 
change. They must think that hid- 
den somewhere in that orange cam- 
paign is a nice juicy lemon. 
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Advertising men seem to be en- 
thusiastic about stamp-collecting. 
The idea may be expected to spread 
unless addicts are required to pro- 
nounce “philately.” 
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Druggists object to grocers com- 
peting with them by selling bran for 
laxative purposes, but aren’t they 
competing with every other trades- 
man except the village smithy? 
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Seagram’s is enthusiastically cele- 
brating its eightieth birthday with a 
$250,000 advertising campaign, in 
which it is not expected to explain 
how it spent its sixty-first to seventy- 
fifth anniversaries. 
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“Make your own screen tests,” is 
the clever suggestion of Univex, the 
$9.95 movie machine. Now maybe the 
eandid camera fiends will turn their 
lenses on themselves. 
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“Cosmetics Get Criticism in Wo- 
men’s Forum.” 

Maybe the criticisms were based on 
failure to find beauty in every jar. 


> F 


ADVERTISING AGE reports twice as 
many entrants in its essay competi- 
tion this year as last, but the way 
to break all records is to change the 
subject to “How advertising contests 
benefit the consumer.” 
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One-fourth of the printing bill rep- 
resents pure waste, the A.N.A. con- 
vention was told. The statement 
wasn’t copyrighted, and now any 
eee salesman can and will use 
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The biggest waste in buying print- 
Ing is credited to the smart adver- 
tising man who tries to get a dollar’s 
peng of makeready for seventy-five 
cents, 
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Rochelle Hudson is now modeling 
Jantzen swim suits, and it’s too 
bad the manufacturers can’t arrange 
for her to make a few personal ap- 
pearances, 
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Champions of freedom of the 
Press are still fighting the good 
fight, but once in a while some dar- 
'Ng circulation manager sends them 
down for the nine count. 
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Pa biggest publicity problem of 
sp age and liquor industries is 
tro fep well press-agented women 
on having their pictures taken 
"ith cigarets or high-balls clutched 
"their little white hands. 
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enor’ who heard Ted Husing 
ae the Kentucky Derby in his 
Me inimitable way are still con- 
“Need that he is a pretty good foot- 
‘all broadcaster, 


Copy Cups. 


YT field for sonie of its trips. "~~ 


AIRLINES’ COPY 
AROUSES IRE OF 
NEW YORK MAYOR 


New York, May 12.—Climaxing a 
four-year feud between Mayor F. H. 
LaGuardia and the air lines, the 
mayor this week accused six air 
sompanies of misleading advertising 
in listing New York instead of New- 
ark as Eastern terminus. Mayor 
LaGuardia wrote Daniel C. Roper, 
Secretary of Commerce, demanding 
an investigation, and also petitioned 
the Federal Trade Commission to 
issue complaints against the compa- 
nies. 

The letters declared that Newark 
is about 14 miles from New York 
and that the trip takes from 40 to 
50 minutes. Mayor LaGuardia also 
asserted that in advertising their 
rates, “most” of the companies made 
no mention of the $1 fare for the bus 
trip from Newark airport to New 
York. 

The mayor’s charges were gener- 
ally considered here as another step 
in a prolonged battle to have the air 
terminal moved from Newark. Mayor 
LaGuardia has proffered the use of 
Floyd Bennett Field in Brooklyn and 
the unfinished North Beach Airport 
in Queens. American Airlines, one 
of the companies named in the 
mayor’s complaint, uses the former 


Others named were Transconti- 
(Continued on Page 30) 


82% of Homes 
Have Radios, 
Survey Shows 


New York, May 13.—The number 
of radio families in the United 
States, as of Jan. 1, 1938, is 26,666,- 
500, or 82 per cent of the total num- 
ber of families, according to the 
findings released yesterday by the 
Joint Committee on Radio Research. 
This is an increase in radio homes of 
17 per cent over last year, according 
to the committee. 

The Joint Committee, sponsored by 

the American Association of Adver- 
tising Agencies, Association of Na- 
tional Advertisers and National As- 
sociation of Broadcasters, has spent 
several months in research and con- 
ducted 20,763 personal interviews in 
obtaining its figures. The figure does 
not represent the total number of 
radio sets in use, it pointed out, but 
rather the number of homes having 
at least one radio. 
The highest percentages of owner- 
ship was recorded on the Pacific 
Coast, where it reached 95. New 
England and the Mid-Atlantic area 
are next with 92 per cent, and the 
South Central states show the low- 
est ownership, the estimated figure 
being 60 per cent. 


DIRECTORY OF FEATURES 


I ok ithaca 12 
Basic Business Index... 28 
Editorials ....... 12 
Getting Personal .. 24 
Information for Advertisers ...: 12 
RINE ooren Bae 25 


Photographic Review of the 


(tions <1 Ca 


a) 


General William Ottman, re-elected LNA president, on The Homestead terrace 
with George Meyercord, Meyercord Company, Chicago; Carl Schmitt, Troutman, 
Bailey & Blampey, New York; and R. T. Ode, Providence Lithograph Company. 


Plan Promotion of 
Window Display Use 


Lithographers Urged to Back Three-Point Plan to Popu- 
larize Research Findings 


Hot Springs, Va., May 12.—Accept- 
ance of the window display as a ma- 
jor advertising medium received a 
new impetus here today when the 
Lithographers National Association 
took under consideration plans for a 
long-range promotion program with 
emphasis on clarification and exploi- 
tation of the recently issued findings 
of the Advertising Research Founda- 

The need for a concerted educa- 
tional effort on the part of lithog- 
raphers was brought to light at a 
window display symposium which 
featured yesterday’s sessions and 
which developed an expression of 
joint interest in the medium’s future 
by both users and producers. In 
addition to lithographic executives 
from all parts of the country those 
who participated in the discussions 
were Arthur E. Tatham, advertising 
manager, Bauer & Black, Chicago; 
Albert E. Haase, research director, 
Townsend & Townsend, New York, 
who was co-director of the founda- 
tion’s survey; and Frederick L. 
Wertz, president, Window Advertis- 
ing, Inc., New York. 

Emphasizing the common stake of 


advertiser and producer in window 
displays, Mr. Tatham urged the 
lithographers to spread word of the 
new circulation evaluation formula 
as a step toward helping advertisers 
use the medium more efficiently. 
Such a step, he pointed out, would 
be a substantial contribution to the 
welfare of advertising in general and 
would help counteract the ‘“‘wagte” 
charge of -advertising’s critics. 

Mr. Tatham recommended a three- 
point program to include establish- 
ment of a central clearing house to 
avoid confusion that may result 
from individual interpretations of the 
display report by different lithog- 
raphers; production of a _ talking 
slide film on displays for use by 
schools, advertising clubs and sales 
presentations; and launching of a 
consistent, all-industry advertising 
project to merchandise the value of 
the window display. All these activi- 
ties, he added, should be supplement- 
ed by individual lithographers’ pro- 
motion. 

Following Mr. Tatham’s sugges- 
tions, Gen. William Ottman, LNA 
president, indicated that appointment 

(Continued on Page 29) 


Last Minute News Flashes 


formerly with Erwin, Wasey, 


about 400 theaters. 


New York, May 13.—J. Walter 


Henry C. Flower, 
director. 
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the books of the Digest. 


New Executives for J. 


Foust Re-Enters Agency Field With J. W. T. 


Chicago, May 13.—Chester Foust, formerly with Erwin, Wasey & 
Co., and Batten, Barton, Durstine & Osborn, has joined the Chicago office 
of J. Walter Thompson Company as account executive. 
MacManus, 
Brother, succeeds Mr. Foust as managing director of Industrial Relations, 
Inec., Chicago, in which Mr. Foust continues as a director. 


Frank G. Kane, 
Campbell-Ewald, and D. P. 


Warner Brothers Bar Advertising Movies 


New York, May 13.—On the heels of condemnations of screen adver- 
tising by newspaper publishers, Joseph Bernhard, general manager, Warner 
Bros. Theater Circuit, pledged today that no commercially sponsored films 
will be shown in any house controlled by Warner. 


The policy applies to 


W. T. Financial Unit 


Thompson Advertising Corporation, 


unit of J. W. T. which handles financial accounts, has elected Richard F. 
Griffen, John T. Harman, Jr., and Wm. V. Schwarting as vice-presidents. 
has been named vice-president and managing 


“Time” Buys and Merges “Literary Digest” 
New York, May 13.—The Literary Digest, which suspended publication 
early this year after being published continuously since 1890, has been pur- 
chased by Time and will be merged with that publication May 23, Ralph 
McA. Ingersoll, publisher of Time, revealed today. 
Copies of the combined magazine, in which the Literary Digest will 
be put on the masthead of Time, will be sent to the 250,000 subscribers on 


TEXAS COMPANY 
CONSIDERS NEW 
ANTI-TAX DRIVE 


Stockholders Urge Company 
to Advertise 


New York, May 12.— Following 
closely the recent revelation of Fed- 
eral Communications Commission 
charges against American Telephone 
& Telegraph Company as to the pro- 
priety of its large-scale institutional 
advertising, came announcement here 
that stockholders of the Texas Com- 
pany have adopted a resolution urg- 
ing that company to institute a sim- 
ilar campaign. 

The suggestion that such a cam- 
paign be instituted by The Texas 
Company was made by J. Newcomb 
Blackman, a local business admin- 
istrator and stockholder, who said 


WHAT THE PETROLEUM 
INDUSTRY HAS ACCOMPLISHED 


| 


THE TEXAS COMPANY, 155 East 42nd Street, New York, WN. ¥. 


Texas Company stockholders want the 
company to spend more money for ad- 
vertising of this character. 


that “if we are going to get out from 
under the heavy burden of taxation, 
it is time somebody presents the 
facts.” 

Mr. Blackman displayed at the 
meeting a full-page insertion which 
The Texas Company ran in the Wall 
Street Journal several weeks ago as 
typical of the sort of advertising he 
had in mind. His resolution, which 
was adopted unanimously and which 
will be considered by the board of di- 
rectors, called for “the expenditure 
of any amount of money deemed 
necessary to protect the interests of 
stockholders.” 


Held Answer to Tax Rise 


Mr. Blackman told ADVERTISING 
AGE that he considered a campaign 
such as the one he proposed the best 
way of meeting the problem of stead- 
ily mounting taxes. He called atten- 
tion to the fact that the petroleum 
industry pays more taxes to state 
and federal bodies than any other 
industry in the country. 

The advertising department of the 
Texas Company declared that plans 
for such a campaign as suggested by 
Mr. Blackman are awaiting action on 
the stockholders’ resolution by the 
board of directors. 

The copy which Mr. Blackman 
cited as the sort of advertising 
needed by the company was headed: 
“What the Petroleum Industry Has 
Accomplished.” Copy declared that 
gasoline prices, excluding taxes, have 
continued downward almost continu- 
ally since 1920. It added that the in- 
dustry has been a pioneer in the 
shorter work week, “in the forefront 
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ADVERTISING AGE 


Ritts airs 


of progressive industries in wages, 
hours, and conditions of employ- 
ment,” and that stockholders in pe- 
troleum companies received an aver- 
age return for the years 1921-1936 
of 1.35 per cent on an investment of 
$11,000,000,000. 

The advertisement carried a chart 
headed, “Gasoline is cheap—only the 
tax is high,” and made no mention 
of the sponsor other than a single 
line at the bottom and the Texaco 
emblem on both sides of the chart. 


KGER to Transradio 


Station KGER, Long Beach, Cal., 
has become Southwestern headquart- 
ers for Transradio Press Service. An 
expanded news bureau and shortwave 
receiving apparatus has been in- 
stalled to handle Transradio reports. 


AFL Plans Radio Drive 


The American Federation of La- 
bor is reported to be planning a 
strong radio campaign to organize 
workers under the federation’s newly 
chartered Progressive Miners. of 
America. 


Williams Promoted 


G. H. Williams has been appointed 
assistant copy chief of Federal Adver- 
tising Agency, New York. He has 
been a member of the copy staff for 
nine years. 


Chairmen for 
AFA Conclave 


Are Appointed 


Detroit, May 12.—Plans for the 
34th annual convention of the Ad- 
vertising Federation of America, 
scheduled for the Hotel Statler here 
June 12-16, went rapidly forward to- 
day with appointment of several ex- 
perts on all phases of advertising as 
chairmen for group meetings. 

Leo Nejelski, advertising man- 
ager, Swift & Co., and Ralph Yon- 
ker, advertising manager, J. L. Hud- 
son Company, Detroit, will be co- 
chairmen of a session on advertis- 
ing. William H. Moore, advertising 
director of the Detroit News, will 
hold the gavel for the Newspaper 
Advertising Executives, while Dr. 
Kenneth Dameron, Ohio State Uni- 
versity, and Edith Ellsworth, of 
Roche, Williams & Cunnyngham, will 
head sessions on advertising club ac- 
tivities. 


Gessner for Utilities 


The public utilities group will be 
under the direction of T. F. Gessner, 
Detroit Edison Company, while Clar- 
ence Blessed, president of Walker & 
Co., will chairman the meeting of the 


Outdoor Advertising Association of 
America. 

National Industrial Advertisers 
Association and Associated Business 
Papers will jointly sponsor a confer- 
ence on industrial marketing, with 
E. C. Howell, Carboloy Company, as 
chairman. Lewis H. Avery, of the 
Buffalo Broadcasting Corporation, 
will preside over the meeting of the 
Sales Managers Division of National 
Association of Broadcasters, and 
Daniel B. Jacobs, sales promotion 
manager, Seaman-Patrick Paper 
Company, will conduct the direct ad- 
vertisers’ session. 


Mason Joins Hartman 


Jack Mason, formerly with Barron 
Collier Advertising Organization and 
The American Weekly, has joined the 
L. H. Hartman Company, Inc., New 
York, as account executive. 


Plan U. S. Station 


The House naval committee has 
reported approval by President Roose- 
velt of a proposed government radio 
station, to be constructed near San 
Diego, Cal., at an approximate cost 
of $1,200,000. Jointly operated by 
the Navy and Interior departments, 
the station would broadcast good will 
programs to all countries in the Pan- 
American union. Commercial adver- 
tising would be barred. 
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TO ENJOY MEETING 


Here is one group at an informal confab at the recent ANA meeting. Left to 


Silver Company; William Stensgaard, 


W. L. Stensgaard & Associates; Howard Ross; Carleton Healy, Hiram Walker, 

Ltd.; C. D. Morris, associate editor, "True Story," and director, "The National 

Whatsit"; F. L. Cheever, Pepperell Mfg. Company; and Gordon Cole, Cannon 
Mills. 


CREATE DESIRES 
BY ADVERTISING, 
RESOR SUGGESTS 


Boston, May 12.—Serious unem- 
ployment will always be a national 
problem unless surplus labor is 
turned to producing new goods or 
services which advertising makes the 
people desire as necessities, Stanley 
Resor, president, J. Walter Thompson 
Company, New York, told the Har- 
vard School of Business Adminis- 
tration here today in the Carroll J. 
Swan memorial lecture. 

“I look upon advertising as an 
educational force which through cre- 
ation of desires, helps to stabilize in- 
dustry and helps to insure higher 
standards of social security and wel- 
fare along with greater material 
abundance,” he said. The public was 
slow to accept automobiles and ra- 
dios as necessities but the desire for 
them was created largely by adver- 
tising, he pointed out. 

Mr. Resor indicated the far-reach- 
ing social significance of advertising, 
declaring that “education of the 
public to the use of improvements 
such as central heating, electric re- 


frigeration, home insulation, enter- 
tainment, television, travel, tele- 
phones, air conditioning, is essen- 
tial in order that labor freed by 


mechanization of other industries can 
be speedily reemployed.” 


Frontiers Have Changed 


The speaker pointed out that 
whereas our early frontiers were the 
satisfying of a demand for raw ma- 
terials for ourselves and the world, 
we have now attained maturity and 
today’s frontiers revolve around the 
creation of a sufficient demand 
among Our own people, so long as 
extreme nationalisms prevail, to 
keep pace with technological ad- 
vances. 

“The basis of self-government as 
contrasted with any form of author- 
itarian state is desire on the part of 
the great mass of people for higher 
standards, desire for greater physi- 
cal comforts, desire for freedom of 
opportunity, and desire for freedom in 
exercise of self-restraint as well as in 
self-expression,” Mr. Resor said. 


Products of Education 


The agency executive declared that 
all these forms of desire are prod- 
ucts of education, and that the fu- 
ture of democracy in the long run 
depends on education in its broadest 
sense. “One of the various forms 
of education, and by no means the 
least in adult education, is adver- 
tising, which bears a large share of 
the burden of creation of desires for 
commodities and services,” he said. 

Mr. Resor’s address was one of a 
series inaugurated in 1936 under the 


endowment of the Advertising Clyb 
of Boston. Colonel Swan, who rep. 
resented the New York Herald 
Tribune and other papers, died three 
years ago. 


Funeral Group 
to Expand its 
Advertising 


Pittsburgh, May 11.—The Adver- 
tising Funeral Directors of America 
voted to continue and expand its di- 
rect advertising efforts at its first an- 
nual convention which wound up 
here yesterday. 

Answering charges that the fun- 
eral director who advertises his serv- 
ice is unethical, Robert G. Harris, 
of Detroit, president of the group 
said: 

“We are not unethical, but simply 
good business men. We merchandise 
funerals as merchants merchandise 
everything else. We maintain a 
lower price level with the highest 
quality funeral.” 


Average Cost $380 


Mr. Harris said that the average 
price of a funeral is $380 in the 
United States, and that 65 per cent of 
the funerals directed by members of 
his organization cost less than $300. 

Direct advertising, especially where 
prices are mentioned, is frowned 
upon by the majority of the funeral 
directors and until the organization 
of the advertising group, the only 
copy used in connection with the 
services of an undertaker was of 4 
purely institutional nature. 

The Advertising Funeral Directors 
was organized a year ago in Chicago 
and at present includes 50 members. 
Only one funeral director in each 
city is admitted to membership. 


STOCK PHOTOS 
Thousands of ready - to - use 
illustrations, on all subjects, 


are available for your inspec 
tion. Write, wire or phone. . 


KAUFMANN & FABRY co. 
425 S. Wabash Avenue ® Chiceg° 


Telephone Harrison 3135 


106 West 43rd St., NEW YORK 
Phone Bryant 9-6682 
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ADVERTISING MAN 


IN THE HOUSE? 


P fF) platform and answering a few questions? Thank 


ng i you very much... now then: 
\ dver- £ 
neria rT) Would you tell us what advertis- Rich or poor, married or single. 
oe ing is for? But for a food product—that’s 
another story! 
fun- f 
4 A To sell goods. 
Jarris, 
group 0 To whom? I] Well, what’s the most profitable 
0 whom? 
simply group to reach with food adver- 
andi 
andie |) AA To everybody who'll buy. tising? 
ain a §— 
i 
a 9 A Women who are running homes 
i! 0 And will everybody buy? 
: . . women with whole households 
7 . ! 
non Not by a jugful! to buy for. There’s your real ton- 
f 
hove ; nage market. 
n $300. I] Why not, would you say? 
r where 
rowne A Well, not everybody is interested ap And for drug advertising? 
ization . . ae : ; 
e eal! in the product. So many differ- A Families with children. They’re 
ith the : : 
mae ent tastes, interests, ways of liv- always needing more toothpaste 
irectors ing. For example, unmarried girls or soap or.tonics or something. 
rina don’t buy refrigerators. Food ad- 
ag vertising doesn’t mean much to I And how about automobiles? 
— pony who do most of their eat- A Suburban families, by all means. 
ng SR FORTAT EES. They have to have a car. 

0 —— you have to be highly selec- Oo And house furnishings and equip- 
tive in picking the people you ment? Building products? All that 
advertise to? sort of thing? 

A We certainly do. Especially in 

eel 


these times. 


Well, a chewing gum. 


Ah!—you, sir! Would you mind stepping to the = A_ Home people only. People whose 


big interest is buying things for 
their homes. Anything else is just 
waste. 


But how can you be that selective? 
I thought magazines with fiction 
attracted every type of reader. 


They do. But I mean a magazine 
without any fiction. I mean a real — 
home service magazine. One that 
goes only to big-buying suburban 
families . . . well over 1,300,000 
of em... and weeds out every- 
one else. I’m talking about The 
American Home. 


But I thought you advertising men 
demanded BIG circulation. Three 


million. Four million. Six million. 


Times have changed. Nowadays 
we want results, not just coverage. 
We’ve got to have markets, not 
just masses. We'd rather have 
1,300,000 big-buying families 
than three million who-knows- 
what... There’s no room for waste 
circulation in today’s advertising 


budgets. 


0S () How do you go about it? 

- - A Could you be more specific? For 

_ MERICAN I LOME 
ne.. 


PEEEA A poor example. Almost anybody - the HOME-MARKET of America 
is a prospect for chewing gum. — 1,300,000 buyers for families 
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MORTON SALT IS 
ADVERTISED AS 
‘HEAT FAG’ FOE 


New Markets Attacked in 
Industrial Copy 


Chicago, May 12.—Intensified cul- 
tivation of a new market for an old 
product is responsible for the “Heat 
Fag” campaign opened this week by 
Morton Salt Company, with copy ap- 
pearing in several industrial publica- 
tions. 

“Heat Fag,” according to the med- 
ical experts quoted by company ex- 
ecutives, is a lethargy quite different 
from the usual employe desire to go 
to the ball game on a hot summer 
day. Initial copy in the Morton cam- 
paign identified it as “that unseen, 
strength-snapping force that attacks 
workers and withers production and 
profits.” Excessive perspiration, it 
was asserted, lowers the salt content 
of the body, bringing on a listless- 


ness detrimental both to the worker’s 
health and efficiency. 

Daniel Peterkin, Jr., sales manager 
in charge of the industrial division, 
said that the efficacy of salt as a 
remedy for this condition has long 
been known to the medical profession 
and that Morton’s efforts in this 
drive are not in the nature of a “dis- 
covery” but are directed toward mak- 
ing use of accepted medical findings. 

The present campaign, he said, is 
an intensification of experimental 
efforts made last year. Copy is di- 
rected at plant executives rather 
than the worker inasmuch as the 
former is the purchaser and dis- 
tributor of the salt. 


Picture “Flame Breathing” Dragon 


Dramatizing “heat fag” with a 
flame-breathing dragon, Morton’s 
copy emphasizes the increased effi- 
ciency of workers whose energy has 
been maintained properly. The salt 
prepared for the worker comes in a 
10-grain tablet, similar in appearance 
to an aspirin tablet. 

As a convenient method for its dis- 
tribution, Morton also offers a dis- 
penser priced at $4.50. The tablets 
sell at $3.15 per case of 9,000. 

Only pure salt is contained in the 
tablet, Mr. Peterkin said. The tablet 
form enables the worker to swallow 
it easily. The amount suggested for 


daily consumption runs from two to 
10 tablets, depending upon the type 
of work done. In addition to its busi- 
ness paper copy, Morton has also pre- 
pared small posters for display in 
plants near the dispensers. 

Directed to the workers, the post- 
ers emphasize that the tablets are 
pure salt with nothing added and are 
not to be confused with Epsom salt 
and saltpetre tablets. A broadside is 
also being mailed to plant executives 
throughout the country. 

The magazine schedule for the 
summer months includes pages in 
Factory Management and Mainte- 
nance, Iron Age, National Safety 
News and Power and smaller copy in 
Industrial Equipment News. Klau- 
Van Pietersom-Dunlap Associates, 
Milwaukee, is the agency in charge. 


Anderson Joins Kudner 

William <A. Anderson, formerly 
vice-president of Thornley & Jones 
and associate director of copy at 
N. W. Ayer & Son, Inc., New York, 
has joined the copy staff of Arthur 
Kudner, Inc., New York. 


Gets Paper Account 
J. Zanforth Company, Philadelphia, 
Pa., has been appointed to handle 
the advertising of Enterprise Paper 
Company, Philadelphia. Business 
publications and direct mail will be 
used. 


WHAT ARE YOU 


MUTTERING ABOUT? 


WELL, GRAB YOUR 


HAT. LET'S HONOR THE 
CASTING DIRECTORS 


me WITH A CALL. 


DID YOU SAY 


A HUNDRED AND SIXTY Im 
MILLIONS ANNUALLY 24 


OH, EDGAR, | FEEL SO 


ROMANTIC TODAY. 


| WISH 


|WAS DOROTHY'S LEADING 
MAN INSTEAD OF YOURS. 


YOU MEAN 


WE'RE GOING TO HOLLYWOOD, 
BURBANK, CULVER CITY, 
SAN FERNANDO--OUT WHERE 


THE HUNDRED AND SIXTY 
MILLION DOLLARS ARE SPENT 
YEARLY BY THE MOVIE 

MOGULS ? 


m4 |S ANOTHER HIGH 


THAT'S WHAT | 
AND THIS RICH PICTURE 


SAID. 
INDUSTRY 
PURCHASE GROUP 


el = WHICH HELPS TO ABSORB THE 38% OF 
THE LOS ANGELES MORNING EXAMINER 
CIRCULATION WHICH GOES OUTSIDE 
THE CITY ZONE. 


YOU INTEREST 
ME PLENTY, SON. 
TELL ME MORE. 


BETTER GET ALL 
THE FACTS, EDGAR, ON THE 
UNUSUAL SOUTHERN CALIFORNIA 


MARKET. CALL ONE OF THE HEARST 
INTERNATIONAL ADVERTISING MEN-- 
YOU KNOW, ONE OF THE CAPABLE 


RODNEY BOONE 


& 


BOYS. HE'LL 


TELL YOU THINGS ABOUT THE 
LOS ANGELES MORNING EXAMINER 
COVERAGE WHICH YOU 
OUGHT TO KNOW. 


<== 


MORTON SALT CULTIVATES NEW MARKETS 


29, 
s * 


a 


| snugiy dry and 4 si 


° I 
rw) vat 


NE Stee 


‘Drive Q 


* HEQT-EAG—that unseen, strength- 


sapping force that attacks workers 
and withers production and profits 


Protect your workers — maintain production efficiency 


* and profits! Install Morton Dispensers where all of your 


employees can conveniently take salt tablets, 
Men who sweat need salt. The human body, when over. 
heated, cools itself by perspiration. As we perspire, we 


* Jose salt and water--and when too much is lost, sal! must 


be replaced ‘or heat-fag results. Otherwise, lack of efficien 
cy and lowered production and protits inevitably follow 
Time and again, this has been established as a fact by 
medical research and practical test in some of the country's 
leading industries. No wonder, then, that alert, forward 


‘ 
alien | : if i 


looking executives have insisted that their workers 


%., P : be supplied salt in a convenient, easy-io-take form 


gone se 


de Morton 
Salt Tabists. 


a2 
eee 


.,. and that the Morton Dispenser and Morton Salt 
Tablets are destined to become a fixture through 
éut American industry. The cost is so small—and the 
benetits so great, that such is a foregone conclusion.” 


Write for illustrated bulletin “Heat Fag 
for interesting facts an the value and 
importance of sali to pour workers.’ £ 


MORTON SALT COMPANY 


- CHICAGO, ILLINOIS 
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Club Selects 
77 and 36 for 
Service Awards 


Springfield, Mass., May 12.—Rec- 
ognizing the achievements of a lead- 
ing merchant and a young scientist, 
the Advertising Club of Springfield 
has awarded to Albert Steiger and 
Frank D. Korkosz the William Pyn- 
chon Medal for distinguished service 
to the community. 

Presentation of the medals was 
the outstanding event of the club’s 
annual dinner in Hotel Kimball 
which was attended by a throng that 
packed the ballroom. The awards 
were announced by Edward UH. 
Marsh, only life member of the club 
and chairman of the committee in 
charge. 

Mr. Steiger, 77, is head of the 
Steiger department stores in New 
England and Mr. Korosz, 36, an engi- 
neer, designed and developed the 
Springfield Planetarium. .- 


G-F Names Whitmore 


Western Manager 

Ralph H. Whitmore, formerly Pa- 
cific Coast manager, has been named 
Western sales manager of General 
Foods Corporation, San Francisco, 
succeeding Arthur C. Unger, who has 
been named supervisor of trade re- 
lations. 

Joseph Axelrod has been named 
associate merchandising manager of 
reneral Foods Sales Company, Inc. 
He has been with the company for 
16 years. 


Two Advanced by 
Mack-International 


F. F. Staniford has been named 
president of Mack - International 
Motor Truck Corporation, Long 
Island City, N. Y., subsidiary of Mack 
Trucks, Inc. He was also named 
vice-president of the parent company 
and will have charge of all sales ac- 
tivities. 

R. D. Hilty has been named vice- 
president of Mack-International and 
will have charge of all export sales. 


Eckart Opens Agency 

Charles G. Eckart, formerly assist- 
ant general manager of the Pacific 
Outdoor Advertising Company, has 
organized an advertising agency in 
the Beaux Arts bldg., 1709 W. Eighth 
street, Los Angeles. He formerly 
published Packaging Review and pre- 
viously was business manager of 
Western Advertising. 


Gets Hat Account 


Gussow, Kahn & Co., Inc., New 
York, has been named by Sarnoff Irv- 
ing Hat Stores, New York, to handle 
its national advertising. Newspaper 
schedules covering 42 stores have 
been released. 
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YOUR SALESMEN 


work faster — 


cover more territory — 
make more sales — 


— when their trips are plotted on 
good maps 


— when they follow up a productive 
advertising campaign 


— when they carry clever presen- 
tations in their portfolios 


EE 


THAT IS WHY YOU NEED 


HAGSTROM’S 
MAPS 
AND 


HAGSTROM’S 
SERVICES 


DRAFTING 


—_— 


ART 
PHOTOGRAPHY 
CHARTS 
PHOTO ENGRAVING 


WRITE FOR DETAILS 


STROM COMPANY 


INCORPORATED eee 
Street New York, N.Y: 
Established 1916 
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ANOTHER PULITZER PRIZE 


, FOR THE “MOST DISTINGUISHED 
WASHINGTON CORRESPONDENCE" 


j 1938 Award is Eleventh Won by The Times and Members of Its Staff 


y 33 

, New 

handle HE Pulitzer Prize for distinguished Washing- _ tion in American journalism. The record is unique. 
Dp . ° 

have ton or foreign correspondence has been No other newspaper has won so many Pulitzer 


awarded this year to Arthur Krock, chief of 
The New York Times Washington Bureau. The 
award was made for his exclusive, authorized 
interview with the President which appeared in 
The New York Times of February 28th, 1937. 
This is the second time Mr. Krock has won this 


Prizes, or won. them so consistently year after 
year by outstanding achievement in getting and 
publishing the news. 

More even than they measure individual accom- 
plishment, Pulitzer Prizes measure a newspaper's 
character and enterprise. By the measure of Pulitzer 
Prizes alone, The New York Times stands well in the 
fore as America’s most distinguished newspaper. 

With but one exception, all of its Pulitzer Prize- 
winning staff members are still on The Times staff, 
still writing for readers of The Times. 


PRIZES THAN ANY OTHER NEWSPAPER 


a ie: « — 
AEN award. In 1935 he won it for fair, judicious, well- 
balanced and well-informed interpretive” coverage 
jad , 
of Washington news. 
ted on The New York Times and members of its staff 
ductive have won eleven Pulitzer Prizes, the highest distinc- 
presen- 
THE TIMES HAS WON MORE PULITZER 
NEED 1938 —'For distinguished service as a 1937— ‘For a distinguished example of 
foreign or Washington correspondent’... a reporter's work”. .. Won by William 
’S Won by Arthur Krock for his exclusive,  L. Laurence for his reporting of Harvard's 
authorized interview with the President of | Tercentenary Celebration. 
the United States which appeared in The 1936 —"For a distinaui 
: _ guished example of 
New York Times of February 28th, 1937. anbete's wok"... Ceabytacn®. 
‘ aa : Lyman for exclusive story of the Lind- 
1937 —'For distinguished service as a ; : 
A’S foreign or Washington correspondent’... berghs leaving this country for England. 


‘ Won by Anne O’Hare McCormick for 
well-informed dispatches and feature ar- 
ticles from Europe. (Mrs. McCormick is 
the only woman who ever won this award.) 


FTING 


1935 —'For distinguished service as a 
foreign or Washington correspondent’... 
Won by Arthur Krock for impartial and 
analytical Washington correspondence. 


1934—'For distinguished service as a 
foreign or Washington correspondent’... 
Won by Frederick T. Birchall for unbi- 
ased coverage of events in Germany. 


1932—'For distinguished service as a 
foreign or Washington correspondent’... . 
Won by Walter Duranty for dispassion- 
ate, interpretive news from Russia. 


1930— ‘For a distinguished example of 
a reporter's work’. . . Won by Russell 
Owen for graphic, first-hand reports of 
the Byrd Antarctic Expedition. 


1926— ‘For distinguished editorial writ- 
ing during the year’’. .. Won by Edward 
M. Kingsbury for his editorial on the 
Hundred Neediest Cases. 


1923 —'For a distinguished example of 
a reporter's work”... Won by Alva John- 
ston for his reporting of scientific news. 


1918 —‘‘For the most disinterested and 
meritorious public service rendered by an 
American newspaper’... Won by The 
New York Times for its complete report- 
ing of the news of the World War. 
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16 POINTS ARE 
SCHEDULED FOR 
RADIO HEARING 


Washington, D. C., May 11.— 
Broadcasters and others who plan to 
attend the June 6 hearing of the 
Federal Communications Commission 
on superpower and reallocation must 
file with the Commission verified 
notification of their intention to 
participate, the agenda for the meet- 
ing provides. Fifteen days is fixed as 
the time limit for such notification. 

The 16 points outlined by the FCC 
in its notice of the meeting are not 
to be considered exclusive of, nor 
preclude the presentation of any 
other material evidence which any 
interested party may desire to pre- 
sent, the Commission said. 

“But if evidence on any other ma- 
terial question or issue, not indicated 
herein, is to be presented, a complete 
and detailed statement thereof must 
be furnished at the time the notice of 
appearance is filed,” said the FCC. 


Points for Discussion 


The 16 points which will provide 
the chief subjects of consideration at 
the hearing are as follows: 

1. To determine if, in general, ob- 
jectionable interference will be caused 
to the service of existing stations by 
increasing the power limit of sta- 
tions assigned to the clear channels 
set out in Commission Rule 116. 

2. To determine the nature and 
extent of the effect of the limitation, 
if any, of the service area of other 
classes of stations. 

3. To determine whether the en- 
largement and improvement in the 
service of clear channel stations re- 
sulting from an increase in the maxi- 
mum limit of power will be greater 
than any limitation of service that 
may result to other stations by rea- 
son of interference. 

4. To determine the extent to 
which an increase in power on clear 
channels will enlarge the primary 
and secondary service areas of clear 
channel stations and improve the 
service of such stations. 

5. To determine whether there is 
need for the proposed increased serv- 
ice which will be rendered by the 
use of the higher power on clear 
channels, and if so, in what areas 
such need exists. 

6. To determine whether an in- 
crease in power on clear channels 
will tend to or result in an increase 


in, or concentration of, economic or 
social power and influence in the 
clear channel stations, and if so, 


whether this may have an effect upon 
other stations, the service rendered 
by them, or upon the public. 

7. To determine whether an in- 
crease in power on clear channels 
will tend to or result in a decrease 
in competition between stations and 
whether the service to the public will 
be affected thereby. 

8. To determine what charges 
will be necessary to support the op- 
eration of clear channel stations at 
additional power, whether such 
charges may be borne by the com- 
mercial support available and 
whether such charges will have an 
adverse effect upon the character of 
program service rendered. 

9, To determine whether an in- 
crease in the maximum limitation of 
power upon clear channels will tend 
to, or result in, a duplication of serv- 
ice, either day or night, rural or 
urban, and if so, the nature and ex- 
tent of such duplication. 

10. To determine whether the sta- 
tions now operating upon clear chan- 
nels are so located geographically 
that an increase in the maximum 
limitation of power on such channels 
will bring about, or tend to bring 
about, a proper distribution of serv- 
ice, particularly to the rural areas 
served by such stations. 

11. To determine whether the 
habits of listeners under such con- 
ditions will be such that they will 
listen to the high power service 
rather than the more localized reg- 
ional and local class service. 

12. To determine whether or not 
an increase in the maximum power 


limitation on clear channels would 
tend toward a fair, efficient and equi- 
table distribution of 
and reception among the states and 
communities within the meaning of 
Section 307(b) of the Communica- 
tions Act of 1934, as amended. 

13. To determine whether or not 
a maximum limit of power should 
be fixed in the rule, and if so, what 
limit should be fixed. 

14. To determine whether or not 
the present minimum and maximum 
power limits of Rule 117 should be 
maintained. 

15. To determine whether or not 
public interest, convenience and ne- 
cessity will be served by modification 


transmission. 


| ported 


tion, if any, should be made in the 
public interest, convenience and 
necessity. 


RADIO PROBE REPORTED 

Washington, May 11.— The long- 
pending White resolution, proposing 
a full probe into activities of the FCC 
was reported without comment this 
week by the Committee on Audit and 
Control of Contingent Expenditures 
of the Senate. The resolution asked 
for $25,000 with which to conduct the 
investigation. The committee re- 
the resolution, signifying 
neither approval nor disapproval of 
this sum. 

Observers do not believe that the 


appears altogether unlikely to ma- 
terialize. 


Harper Has New Post 
James Harper, former radio editor 
of the Los Angeles Daily News and 
Evening News, has joined the Holly- 
wood staff of Earle Ferris Radio 
Features. 


Bowey’s Uses Car Cards 

Bowey’s, Inc., Chicago, has con- 
tracted for car advertisements fea- 
turing Dari-Rich in the Boston trans- 
portation system, to start June 1. 


In New Quarters 
Metropolitan Studios, Chicago, 
aerial, news and commercial photog- 


For Boston Bureau 
Boston News Bureau has appojn;. 


ie 


ed M. L. Tyler as its representatiy, 
in New England territory exclusiy, 


of Boston. 


“Tire 


Tire Rebuilders News, 


Rebuilders” Out 


Magazine 


for vulcanizing, retreading and tir, 


repairing 


shops, has been publisheg 


by Douglas W. Clephane at 1207 Par, 
avenue, New York. 


Gets Filtrol Account 


Hintz, 
Angeles, h 


Pickering Company, [pg 
as been named advertising 


agency for Filtrol Company, many. 


facturer 


of an 


activated bleaching 


clay for refining petroleum and fatty 


. 


of Rule 117. resolution can be passed without | rapher, has moved to larger quarters] oils. Harry Howard is account ey. 
16. To determine what modifica-| strong White House pressure, which | in the 20 North Wacker bldg. ecutive. 
ag 3 Ep ¥ bie is be ie ie 3 2 ¥e ¢ fa - 
? On May 30; the long-awaited meeting of Seabiscuit 
ig -” gad War Admiral will focus holiday-attention of a nation on- 
28 Belmont’s festive track. Exclusively through Columbia. Network 
be % ' ; ) ie, , : M4 * ss 
he ww. facilities, sports fans of all America will share the best seat in 
f the crowded grandstand; will follow every detail in this $100,000 duel 

between Man-of-War's Son and Grand-son. Bryan Field broadcasting. 
ing More than 10,000,000 CBS listeners heard Lawrin race to gallant victory 
- in the Kentucky Derby, May 7. More millions, through June, July, — 
© ; 
& August and September, will hear the most important races of the sea- 
son as they are run at Aqueduct, Belmont, Empire, Jamaica and 
-. Saratoga. They will be covered in detail by Bryan Field; broad- 

cast exclusively over the Columbia Broadcasting System. 
: y tj f di 
Zia i ic. © Ser _ 


CBS AUDIENCE FIRST T0 LEARN ANSWER - 


Greatest meeting of collegiate crews in the country is the 


annual regatta at Poughkeepsie on the Hudson. Rowing enthu- 
siasts wonder if this year, with its bumper crop of good crews, 

will produce a successful challenger to Washington's suprem- _ 
acy. Columbia's audience, early in the evening of June 27, 


will be the first to learn the answer, For Columbia alone - — 


will be seated in the officials’ launches, on the train, 


and at reserved vantage points along the ~ 


course... broadcasting the race as it happens!~ 
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ADVERTISING AGE 


Regional Group 
Re-organizes, 


Elects Shepard 


Chicago, May 11.—The National 
Association of Regional Broadcast- 
ing Stations, meeting here yesterday, 
voted to organize on a permanent 
phasis, reaffirmed the group’s position 
in opposition to power in excess of 


points to be covered at this hearing 
are reported elsewhere in this issue. 
John Shepard III, owner of the 
Yankee and Colonial Networks, was 
elected president and director of the 
association. Other directors are 
Edgar Bill, WMBD, Peoria; Lewis 
Allen Weiss, KHJ, Los Angeles; 
Edgar H. Twamley, WBEN, Buffalo; 
Campbell Arnoux, WTAR, Norfolk; 
Edward Craney, KGIR, Butte, and 
Hoyt Wooten, WREC, Memphis. 
The group also voted to drop the 
“ing” from “Broadcasting” in its 


Greenleaf Whittier Pickard as con- 
sulting engineer. Mr. Spearman and 
Dr. Pickard will present exhibits 
and testimony for the association at 
the FCC hearing. A meeting of the 
association’s entire membership is 
scheduled for Washington just prior 
to the hearing. 

An explanation of this group’s 
scope as related to that of the Na- 
tional Association of Broadcasters 
was advanced in one of the by-laws 
of the new association which asserts, 
“It being understood that all prob- 


are held essential to the industry’s 
welfare. 

The conclave, attended by 54 sta- 
tion owners and managers represent- 
ing 72 stations, also expressed itself 
in favor of 5 kilowatt night power 
for regional stations and duplication 
on clear channels. 


Controlled Circulation 
Audit Extends Eligibility 


Controlled Circulation Audit, Inc., 
has voted to extend eligibility of 


CBS BROADCASTS U. S. GOLF EXCLUSIVELY 


A game played by over 6,000,000 Americans is a natural radio attrac- 
tion. As in 1937, only Columbia will attend the big matches of the year 
— the National Open from Denver, (June 9-Il) the P. G. A. Champion- 
ship from Shawnee-on-Delaware, (July 10-16) the National. Amateur 
from Oakmont, Pittsburgh, (September !2-17) the Women’s Ama- | 
teur from Wilmott, Illinois, (September 19-24). The latest in field 


equipment and shortwave transmission will ensure an accurate — rs 


report of every important drive, chip shot and putt. America's 
Ace Sportscaster Ted Husing, will be at the microphone. 


CBS “SERVING’~ ALL 1938. 
Fah: AMERICAN TENNIS CHAMPIONSHIPS 
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U.S.L.T.A, officials credit much of last year’s record-breaking attend- eee Si 
ance at Forest Hills to Ted Husing’s colorful accounts of the matches - beh pts 
played there. Columbia listeners will. readily understand why, for they 
‘know the’ excitement of shifting court, fortunes as they. are reported 

.. against a pulsating background of stroke. and volley. They 3 can 

te "anticipate CBs descriptions of the North: Américan Zone 
 _... Finals (August II-13) the Inter-Zone Finals (August 18-20) the 
ee i _ National Doubles, Men and Women, (August 22-27) the i 
Davis Cup Finals (Santember 3-5) and the National 
Singles, Men and Women; (September 7-17). 
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Only’ Columbia microphones will be Bee at the ma- 
jor tennis tournaments played in the United States this year— 
_ including the first home defense of the Davis Cup in ten years. 


=) kilowatts and made plans for a | title. lems of a general nature which af-| USiness, trade and _ professional 
presentation of this view at the| Will Attend Hearings fect the broadcasting industry as a gery o publications having 
hearing On superpower and reallo- |whole should be handled by the Na- ad than 50 per cent paid circula- 
cation scheduled by the Federal | The convention approved the se-|tional Association of Broadcasters.” Previously the CCA had not ad- 
Communications Commission _ in | lection of Paul D. P. Spearman as at-| Under present conditions, it Was | mitted publications with more than 
Washington June 6. Details of|torney for the group and of Dr.|emphasized that both organizations | 39 per cent paid to membership. 
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One of the advertisements for National 
Tire Safety Week, May 14-21 being 
placed by Campbell-Ewald Company. 


NEW PROGRAM 10 
SELL YEAST FOR 
STANDARD BRANDS 


New York, May 12.—Standard 
Brands, Inc., for Fleischmann’s yeast, 
will start a new program May 30 en- 
titled “Getting the Most Out of Life.” 
It will be heard over 10 NBC Blue 
network stations, Mondays through 
Fridays, from 11:45 a. m. to 12 noon. 
Dr. Stidger and chorus will be fea- 
tured. J. Walter Thompson Com- 
pany is the agency. 

“Backstage Wife,” a new program 
sponsored by Charles H. Phillips 
Chemical Company, will start June 6 
over a far-western NBC network. The 
program is broadcast Mondays 
through Fridays from 4 to 4:15 p. m., 
EDST, and is heard in the East 
under the sponsorship of R. L. Wat- 
kins Company. Phillips Milk of Mag- 
nesia tablets will be advertised on 
the Western hookup; Dr. Lyon’s 
toothpowder in the East and Middle 
West. The agency handling the ac- 
count is Blackett-Sample-Hummert, 
Inc., New York. 


Firestone Renews 


Firestone Tire & Rubber Company 
has renewed its “Voice of Firestone” 
program, effective June 6. The show 
is broadcast over an NBC Red net- 
work on Mondays from 8:30 to 9 
p. m., with a repeat show at 11:30. 
Sweeney & James Company, Cleve- 
land, is the agency. 

Liggett & Myers Tobacco Company, 
for Chesterfield, has renewed Paul 
Whiteman and his orchestra for 26 
weeks, effective with the July 1 
broadcast. The program is heard 
over CBS each Friday from 8:30 to 
9 p. m. Newell-Emmett Company 
handles the account. 

John Nesbitt’s “Passing Parade” 
will replace Phil Baker for the sum- 
mer months under the sponsorship of 
Gulf Oil Corporation, Pittsburgh. 
The new show will be heard over 
CBS starting July 3 on Sundays from 
7:30 to 8 p. m. Young & Rubicam, 
Inc., New York, is the agency in 
charge. 


G-E Home Laundry Line 
Introduced by Contest 


General Electric Company’s home 
laundry equipment line will be intro- 
duced by a national consumer contest 
drawn on the plan of big league base- 
ball competition and called the 
“Triple Play Campaign,” according to 
Lee Wichelin, sales promotion man- 
ager. The contest will run from May 
16 to July 9, during which time wash- 
ers and flatplate ironers will be pre- 
sented to women for the 25 words 
best telling the story of customer 
satisfaction with the new equipment. 

Broadcasts on the company’s radio 
program will feature the contest. The 
new General Electric washing com- 
pound will be tied into the campaign, 
along with special promotional pieces 
and the regular cooperative advertis- 
ing arrangement. 
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May 16, 1938 


APRIL GAIN IN 
SALES FOR 15 
OF 20 CHAINS 


New York, May 12.—Chain store 
sales for April reflected an upward 
trend with 15 of 20 major organiza- 
tions showing gains for the month, al- 
though the group total was 0.4 per 
cent less than in April, 1937, accord- 
ing to reports to ADVERTISING AGE 
today. 

April sales for this group totaled 
$231,627,938 as compared with the 
1937 total of $232,608,446. The four- 
month total was $729,653,485, a de- 
cline of 4.3 per cent from that re- 
ported at this time last year. 


Late Easter Helps 


Many of the gains reported for 
April were attributed to the late 
Easter which came April 17 this year 
and March 27 in 1937. 

Among those to show sizeable per- 
centage gains for the month were 
W. T. Grant, 12.3; S. S. Kresge, 12.5; 


APRIL SALES OF CHAIN STORES 

April, April, % Gain 4 Months 4 Months % Gain 

Company 1938 1937 or Loss 1938 1937 or Loss 
Se Ee) he tW acne ee cebees $ 8,060,716 $ 7,174,009 +12.3 $ 25,441,449 $ 26,030,387 —2.2 
SS OS eee eee 12,595,644 11,198,996 +12.5 41,574,675 43,025,399 —3.4 
I aa ha ea a hb ae nk 0 6,671,157 6,339,609 +4.2 23,241,132 24,550,544 —5.3 
§Kroger Groc. & Baking Co.. 18,176,288 20,546,413 —12.0 72,060,032 78,839,137 —9.0 
Beemer BRAGS occ asscewesess 3,763,748 3,267,846 +15.2 t8,730,558 $8,910,976 —2.0 
MoCrory Stores <i..scecccsece 3,492,900 3,002,749 +15.5 11,614,697 11,750,075 —1.1 
McLellan Stores ............. 1,767,928 1,616,475 +9.3 4,346,464 4,573,377 —4.9 
PN OE. etic peaks a eae bs 3,651,690 3,081,509 +-18.5 11,412,359 11,530,486 —1.0 
Oe eee err ee 1,822,051 1,621,919 +12.3 5,430,196 5,762,196 —5.7 
DPE, Os Oa 6050s > %0 e882 4,058,451 3,545,847 +14.4 12,662,397 12,967,045 —2.3 
Ae Sa re ee 20,370,935 20,232,760 + 0.6 66,115,469 70,235,008 —5.8 
Peoples Drug Stores ......... 1,810,956 1,807,357 +0.2 6,990,960 7,226,662 —3.3 
*Safeway Stores ............. 27,885,791 29,790,845 —6.3 109,551,348 112,192,285 —2.3 
Schiff Company ......esccess 1,453,524 1,201,376 + 21.0 3,379,619 3,611,880 —6.4 
tSears, Roebuck & Co........ 40,156,151 43,412,493 —7.5 106,778,151 114,313,225 —6.6 
Ee 4,809,070 4,609,142 +- 4.3 13,175,257 15,031,553 —12.3 
Walgreen Company ......... 5,479,573 5,431,519 +0.9 21,848,884 21,582,265 +1.2 
Ward, Montgomery, & Co. ... 37,062,930 40,095,518 —7.5 $89,624,311 $97,187,251 —7.7 
Western Auto Supply ....... 2,612,000 2,774,000 —5.8 8,483,000 8,489,000 —0.0 
pf, a A errr 25,926,435 21,858,064 + 18.6 87,192,528 85,080,928 +2.5 
i. | PEPPER OETELTE CCT eT $231,627,938 $232,608,446 —0.4 $729,653,486 $762,889,679 —4.3 


*Covers four and 16-week period ended April 16. 
+tCovers four and 12-week period ended April 23. 


¢Three month period. 
§Covers four and 16-week period ended April 23. 


F. W. Woolworth, 18.6, and McCrory 
Stores, 15.5. 

Safeway, Sears and Ward showed 
declines for the month, these totals 
considerably influencing that for the 
group. April sales for Safeway were 
down 6.3 per cent; Sears, 7.5, and 
Ward, 7.5. 

April and cumulative totals for the 
individual companies are shown in 
the accompanying table. 


Account to Miller 
Dugas Engineering Corporation, 
Chicago, has placed its account with 
M. Glen Miller Advertising, Chicago. 
Dugas is marketing a line of fire 
extinguishing apparatus. 


Agency Changes Name 

Oliver A. Wallace, Inc., Grand 
Rapids, Mich., has changed its name 
to Wallace-Lindeman, Inc. 


“Landmark” Renamed 


Landmark, monthly magazine of 
the English-Speaking Union of the 
United States and the British Em- 
pire, is changing its name to English- 
Speaking World, beginning with the 
June issue. The size will be in- 
creased, while advertising rates will 
remain the same. Advertising of- 
fices are located at 17 W. 44th street, 
New York. 


C3 


just one thing . 


“NOW THE ADHESIVE, J. B.-” 
“But R.W.—, wouldn’t it be cheaper 


to install a complete new line?” 


When your salesmen are met with “Sorry 


— we're not buying this month”, it means 


. . the Men Up Top are 


pulling in their purchasing lines. They are 
scrutinizing all corporate needs in person 
—whether it’s plant modernization or 
office supplies. 


In times like these, your product or service 
has to fight harder than ever for recogni- 


tion. You've got to sell the ranking execu- 


tives in business and industry —or else. 


Business Week sells executives — the men 
who have the final say. With a weekly 
audience of more than 370,000—paid sub- 
scribers and ‘“‘pass-along” readers—Business 
Week reaches more executives per advertis- 


ing dollar than any other general magazine 


or general business magazine. 


BUSIN 


ALERT ... ACCURATE . .. AUTHORITATIVE 
McGraw-Hill Publications * 330 West 42nd Street, New York City 
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THE EXECUTIVE'S 
SUSINESS PAPER 


Within: | 
Memorial to 


Ben Franklin 


Philadelphia, May 12.—The officia) 
dedication here of Benjamin Frank. 
lin Memorial, May 19-21, will bring 
new honor to advertising’s patron 
saint, when scientists, statesmen, 
educators, and business men wil) 
participate in a program that marks 
the completion of a project originally 
suggested 11 years ago by the Poor 
Richard Club, Philadelphia’s adver. 
tising organization. 

The ceremonies will officially dedi. 
cate the Memorial, a_ section of 
Franklin Institute, and will include 
unveiling of a heroic marble statue 
of Franklin, the gift of the late Wij. 
liam L. McLean, former publisher of 
the Evening Bulletin. The Memorial, 
together with Franklin Institute ang 
Fels Planetarium, will be housed in 
a newly completed $4,000,000 build- 
ing. 

One of the features of the celebra- 
tion will be the first issue of the 
Franklin ¥, cent postage stamp. For 
the first time in history the Treasury 
Department will send stamp printing 
machinery outside of Washington. 

High-lights of the three-day pro- 
gram will include addresses by Sec- 
retary of Commerce Daniel C. Roper; 
Josephus Daniels, ambassador to 
Mexico; and ex-President Herbert 
Hoover. 


Lowell Thom 
Re-elected by 
N. Y. Adclubbers 


New York, May 10.—Lowell 
Thomas, author, world traveler and 
radio commentator, was re-elected 
president of the Advertising Club of 
New York today at the annual elec- 
tion held at the club, 23 Park ave- 
nue. 

Two new members were elected to 
the board of directors: Edward J. 
Hegarty, advertising manager, Stand- 
ard Air Conditioning, Inc., and Clar- 
ence L. Law, executive assistant to 
the vice-chairman of the board, Con- 
solidated Edison Company of New 
York, Ine. 

Ralph Neumuller, executive vice- 
president, Electrical & Gas Associa- 
tion of New York, a member of the 
board for the past year, was elected 
treasurer. G. Lynn Sumner, presi- 
dent, G. Lynn Sumner Company, was 
made vice-president. 


Coulter Joins Agency 


Robert G. Coulter, formerly direc- 
tor of travel for the Pan-American 
Exposition at Dallas, has joined 
Mueller-Grinstead & Winers, San An- 
tonio agency. With this addition, 
the agency has changed its name to 
Coulter-Mueller-Grinstead & Winers. 


Katz Joins Rubinstein 


M. M. Katz, formerly vice-president 
and sales manager of Supremacy 
Products, wholesale subsidiary 0 
R. H. Macy & Co., Inc., New York. 
has been appointed sales manager of 
Helena Rubinstein Company, New 
York. 


dvertising secured for 
ONE-TIME publications 
of prestige. 


$1,188,437.50 recently 
obtained in advertising and sale 
_of copies on.one edition. 


$217,638.40 secured in 
advertising on another edition. 


John B. Gallagher Company 


Greenwich, Conn. 


Tel, Greenwich 4714 
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A NATIONAL SALES ORGANIZATIO 


28 years of satisfactory ner 
to the larger daily newspeP 
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\T MILLION FANS 
ARE BACKING YOU 
TO WIN 


BOOT HIM HOME,SNUFEY-: k= 


| THE FAVORITES ALWAYS WIN 


ected Put your advertising dollars on the ALL-STAR CAST... 
FAVORITES backed by 17 million fans 


y 
— ¥* WHO are the nation’s favorite comic characters? On various 
joined lists the order may vary, but right up front on any list will 
Frond be Jiggs and Maggie, Skippy, Blondie, Barney Google, the 
me to Katzenjammers, Popeye, Mickey Mouse, Tillie the Toiler, The 
finere. Little King, Flash Gordon — in fact the whole group of characters 
™ that makes up the All-Star Cast of Puck-The Comic Weekly. 
sident Here is an aggregation of stars that cannot be matched. 
“s = * Thereis only one All-Star Cast of characters that plays intact 
ee, to all audiences, coast-to-coast. In Puck-The Comic Weekly — dis- 
oo tributed through the great Hearst Sunday Newspapers— adver- 
tising plays opposite the same characters throughout the country. 
— * Why this emphasis on the “cast” of characters? Because 
it’s the cast that makes the comics. It’s the cast that secures 
for for the advertising pages of Puck-The Comic Weekly the 
ions attention which assures greatest productiveness. 
* Most of the characters in the All-Star Cast have been favorites 
om for generations. That accounts for their special appeal to the 
adults as well as the juveniles today. Actually the antics of the 
All-Star Cast are followed by twice as many adults as juveniles 
id i (Daniel Starch Survey)—thus accounting for its whole-family 
: coverage and sales responsiveness. 
an 
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MAKES 


*% Advertisers of soaps and cleansers, dentifrices, foods, 
candy, typewriters and many other types of merchandise are 
proving for themselves that Puck-The Comic Weekly does a 
unique advertising job. One large manufacturer reports actual 
doubling of sales immediately following his first advertisement 
of a 1938 series now running. (Name on request.) 


* Evidence of what the All-Star Cast is accomplishing for 
other advertisers—what it can accomplish for you, is easily 
obtainable. Write, or phone COlumbus 5-2642, New York, or 
SUPerior 6820, Chicago. 


FOUNDED 1876 


COMIC WEEKLY 


OF THE HEARST SUNDAY NEWSPAPERS 
959 Eighth Avenue, New York Palmolive Building, Chicago 
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w ar Admiral 
Working for 
Crab Orchard 


New York, May 12.—With tre- 
mendous public interest centering on 
the match race between War Admiral 
and Sea Biscuit at Belmont Park 
May 30, National Distillers Products 
Corporation is reaping a _ harvest 
from exclusive use of War Admiral’s 
picture in advertising of Crab Or- 


chard, popular’ price Kentucky 
bourbon. 

It is believed that National Dis- 
tillers’ exclusive contract for use of 
the likeness of the famous racer ante- 
dated the decision to hold the first 
match race in recent years. Be that 
as it may, the company was in a 
position to take advantage of the sit- 
uation as soon as the agreement had 
been signed. It immediately began 
installation of window displays fea- 
turing the great horse and has been 
rewarded with a flood of inquiries. 

A $5,000 painting of War Admiral 
is reproduced in connection with an 


ADVERTISING AGE 
illustration of the Crab Orchard bot- 
tle, the two being bracketed by the 
phrase, “Great Kentucky Thorough- 
breds.” The company also offers a 
reproduction of the War Admiral 
painting free to the public and is 
distributing postal cards to dealers 
for the public benefit. More than 
8,000 requests for the picture were 
received in a fortnight. 


Gets Maine Sardines 


R. J. Peacock Canning Company, 
Lubec, Me., packer of Maine sardines, 
has appointed H. B. LeQuatte, Inc., 
New York, as its advertising agency. 


TWICE 


AS MANY FARMERS PAY 


ALMOST TWICE 


AS MUCH MONEY 


MIDWEST FARMERS pay 
almost twice as much money for a 
subscription to their favorite state 
farm paper as for any one of the 


national farm papers. 


Not only that, but — TWICE 
AS MANY farmers (1,091,871) 


Prairie Farmer 
- Wisconsin 


Nebraska Farmer | 
Agriculturist and : 


Chicago wo. mcwican avenue — News Yorh—2s0 pan avenue Saee Prancisce—isis wuss 8.06. 


subscribe to their state farm paper 
in the 8 midwest states as sub- 
scribe to the largest national in this 
area (555,526). 


When TWICE as many farmers 


doubt as 


market in 


The Farmer, St. Paul . 
Wallaces’ Farmer & Iowa Homestead © 


Bim FARM. PAPERS 


pay TWICE as much money for 
any article—there can’t be much 


to their first choice, 


whether the product be tractors, 
washing machines, farm papers, 
or anything else. 


And that’s something worth 
knowing, if you are buying farm 
paper space to reach the key farm 


the 8 midwest states. 


Detroct—si2 wew center Bra. 
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FAMOUS VICTOR 


DOG TO RETURN 
ON RADIO TUBE 


Camden, N. J., May 12.—Nipper, 
the world-famed fox terrier who be- 
came one of the best known trade- 
marks in advertising history as he 
sat in front of an early Victrola, will 
grace another product soon—the new 
RCA Victor radio tube—according to 
an announcement today by George K. 
Throckmorton, president, RCA Mfg. 
Company. 

The RCA Victor tube, Mr. Throck- 
morton explained, will be sold exclu- 
sively through RCA Victor whole- 
salers handling similarly branded 
radio receivers, RCA Victrolas and 
Victor records. The new product will 
in, no sense supplant either the RCA 
Radiotron or the Cunningham radio 
tubes now being merchandised 
through other channels, said Mr. 
Throckmorton. 

Beginning with the 1938-39 series, 
all RCA Victor radio receivers and 
RCA Victrolas (phonograph-radios) 
will be equipped with the new RCA 
Victor tubes, which will be available 
in all of the current receiving types 
in which the other RCA tubes are 
now made. The new product will 
reach the public through retail stores 
and radio service men around June 1. 


Advertising Ready 


An elaborate advertising program 
for the new brand product will be 
presented at the company’s national 
convention in Atlantic City, May 19, 
for the East and June 2 in French 
Lick, Ind., for the rest of the country. 

Nipper, the world’s best known 
canine, was a real dog. He belonged 
to the late Francis Barraud, a mod- 
erately well-known portrait painter, 
whose father was also a_ portrait 
artist. One day, in England, the 
younger Barraud noticed his small, 
black and white fox terrier listening 
with puzzled interest before the horn 
of one of the first talking machines. 
The expression of the dog was so ap- 
pealing that Barraud painted it, and 
captioned it “His Master’s Voice.” 

The artist tried in vain to sell the 


FAMOUS TRADE-MARK TO APPEAR AGAIN 
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finished painting at a_ satisfactory 
price. Finally, at the suggestion of a 
friend, he decided to substitute a 
brass horn for the duller one in the 
painting. He called at the offices of 
the Gramophone Company, Ltd. of 
London and asked permission to bor. 
row a suitable horn. The Officials 
were so captivated by the painting 
that they purchased it, without at the 
time realizing its true value. It was 
only after they used the painting in 
an advertisement and it received 
wide comment that they decided to 
use it as an identifying trade-mark. 
The rest is advertising history. 


Faith in Nipper 


Eldridge Johnson, founder of the 
Victor Talking Machine Company, 
acquired the American rights to the 
painting in 1901. He had little cap- 
ital in those days, but his chief as- 
sets were unlimited faith in the 
future of the phonograph and in the 
trade-mark of the listening dog. Be. 
fore long, Nipper’s portrait appeared 
in every Victor advertisement, on 
millions of Victrolas and records and 
on countless pieces of advertising lit. 
erature the world over. 

When the Radio Corporation of 
America purchased the Victor Com- 
pany in 1930, Nipper began a new 
career in company with the circled 
RCA monogram. His lovable expres: 
sion was to be seen on a wide variety 
of radio and sound motion picture 
products. On the carton of his new- 
est product Nipper will sit in digni- 
fied solitude, mutely endearing him- 
self to millions of the new genera- 
tion’s radio listeners. 


Form Young Men’s 
Club in Chicago 


Young Men’s Advertising Club has 
been organized in Chicago, with Wal: 
fred C. Johnson, Van Hecker-Mac- 
Leod, Inc., as president. 

Edwin Charney, Branham Com- 
pany, is vice-president; Thomas 
Scheer, Geyer Publications, secretary, 
and Robert E. Ahrensdorf, L. F, Mc 
Clure Company, treasurer. 


Joins Hodges Carpet 

Harold Stewart Birkby has bee! 
appointed sales manager of Hodges 
Carpet Company, Indian Orchard, 
Mass. Mr. Birkby was formerly with 
Esso Marketers in charge of mel: 
chandising and development of proc 
ess products to the textile, rubber 
and paper industries. 


Pen, 
Pi. 
~~ 
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TELEPHONE LINCOLN 1770—1345-55 FULLERTON AVE., 


=> Identification Signs 
Erected Nationally 


Consult us when planning to erect 
point-of-purchase identification 
signs or Highway units. Flat rate, 
no crating, shipping or warehouse 
charges. 


Maintenance and erection service 
only. We do not manufacture. 


Write, wire or phone for details. 


ADV. CO. 
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OO: COURSE you remember the one about the 
rustic who saw the giraffe. “Them city fellers 
can't fool me,” he said. “There ain't no such ani- 
mal.” 

It's sometimes hard to believe the truth. That a 
newspaper can cover buying power far out of 
proportion to its circulation seems to fly in the 
face of logic. Yet repeated tests in Los Angeles 
have proved that it can. 

The Times covers the families who spend 
two-thirds of the county's 1}/:-billion annual in- 
come. Covers them economically, yet thor- 
oughly, with the largest morning circulation on 
the coast. New car buyers, food chain customers, 


buyers of almost anything invariably report that 


they read The Times more than any other Los An- 
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geles paper, prefer it by 3 to 1. 

Retail and general linage gains show that ad- 
vertisers recognize these facts. In 1935 The Times 
led in 14, in 1936 in 15, in 1937 in 18 of the 24 retail 
classifications. Second in general grocery linage 
in 1936, it was first in 1937 by a 36% margin. 

Ask for the 1938 market book. Call Williams, 
Lawrence & Cresmer, Inc., in New York, Chicago, 


Detroit, San Francisco, or write the national desk. 


Oot halons Lee Paty 
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Radio Circulation Data 


John H. Platt, director of advertis- 
ing of the Kraft-Phenix Cheese Cor- 
poration, emphasized in his able 
address before the Chicago Feder- 
ated Advertising Club May 5 a sub- 
ject in which a great many users of 
broadcast advertising are keenly in- 
terested — the development of a 
standard technique for measuring 
the size and character of radio au- 


diences. 
While Kraft-Phenix is an _ out- 
standingly successful user of the 


radio, Mr. Platt insisted that one 
of the problems of the medium, 
pressing for early solution, is ac- 
curate measurement of the circula- 
tion of the advertiser’s message. 
Sooner or later, and it had better 
be sooner, he said, we’re going to 
have to discover exactly the horse- 
power potential of this machine. 

A joint committee representing ad- 
vertisers, agencies and broadcasters 
has been working on the subject for 
a number of years. Some progress 
has been reported, but thus far no 
plan for the establishment of a suit- 
able yardstick for measuring the 
volume of radio listening has been 
proposed. The work is still going 
on, but one has the impression that 
other more urgent matters have 
tended to interfere with aggressive 
development of a practical program 
for defining and measuring radio 
listening. 


Stockholders 


The idea of advertising to stock- 
holders of large corporations, as pros- 
pective consumers of their products, 
is an old one. The California Pack- 
ing Corporation, however, gives this 
old idea a new slant by endeavoring 
to enlist stockholders’ assistance in 
lining up dealers, thus making the 
owners of the company a real part 
of its sales organization. 

In its annual report, just issued, 
the company addresses stockholders 
under the subject, “Capital Assets 
and Goodwill.” It says: 

“Just as important to stockholders 
as orchards, farms, canneries and 
warehouses is the intangible but tre- 
mendously valuable goodwill at- 
tached to the Del Monte name—the 
friendship of millions of women for 
the Del Monte line, and their con- 
fidence in any product which bears 
the Del Monte label. 

“This world-wide acceptance for 
Del Monte foods has been built up 
over many years—first, by packing 
only high quality foods under the Del 
Monte label; second, by aggressive 
sales and advertising policies. . . 


In spite of the criticisms which 
have been made of the Crossley and 
Hooper reports on individual pro- 
grams, these are undoubtedly val- 
uable and help to show significant 
trends which are most helpful to 
those who are building programs for 
radio audiences. The only trouble is 
that these services do not go far 
enough. They tend to emphasize 
metropolitan audiences, while leav- 
ing rural and small-town folk, usu- 
ally a most enthusiastic and loyal 
section of the radio audience, un- 
touched. Perhaps further effort will 
give the survey organizations an 
even larger and more representative 
cross-section of the listening popu- 
lation. 

Another angle in the radio circula- 
tion picture is the interests of the 
spot advertiser, who is keenly inter- 
ested in individual stations and in 
listening habits which indicate sta- 
tion preferences and market cover- 
age. The spot advertiser is not as 
spectacular as the big network oper- 
ators, but he represents a very im- 
portant part of radio advertising, 
and should be given more consider- 
ation in the development of data 
which will help in the work of eval- 
uating stations, programs and mar- 
kets. 

We hope that Mr. Platt’s recom- 
mendations will be heeded by the 
broadcasting world. 


as Salesmen 


“As a result, Del Monte is unques- 
tionably the best known, most called 
for brand of canned fruits and vege- 
tables in the world. In spite of this 
fact, however, you may still find an 
occasional grocer who is not willing 
to feature Del Monte or who is not 
giving it the place it deserves in his 
store. .. 

“Urge such a dealer to stock Del 
Monte foods. Insist that he supply 
them for your own home. In many 
cases you may be able to open a 
sales outlet for Del Monte foods 
which we have not been able to in- 
fluence in any other way. When 
such a dealer does stock Del Monte 
products, you not only make sure of 
quality foods for your own home, but 
also make these goods available to 
dozens of other families.” 

The report also contains a list of 
the principal Del Monte products, 
thus enabling the stockholder to pre- 
sent the company story to dealers in 
specific terms. Such a plan should 
represent more than a merely routine 
effort to enlist stockholder coopera- 
tion and support. 


RECESSION NOTE IN OFFICE FURNISHINGS 


a 


—Collier’s 


"It's only a crack in the wall, but it looked so good | had a frame put around it.” 


Ad-libbing 


Long Distance Hunting 

Agency executives get plenty of let- 
ters from bright young lads who are 
looking for jobs, but some 30 of them 
are having a new experience along 
this line now as Otto F. Reiss, 34- 
year-old Viennese advertising man, 
conducts a record long-distance em- 
ployment drive. Mr. Reiss wants an 
advertising job in America, and he 
has launched a campaign which he 
hopes will get him one. The cam- 
paign consists of eight weekly let- 
ters, which he _ started firing on 
April 8, plus occasional enclosures. 

Mr. Reiss explains in a footnote to 
most of his letters that they are writ- 
ten in his “un-corrected English,” and 
just to prove that while he may live 
far away he’s up on his American 
slang, he turns native in one of his 
letters, as follows: 

“Your accounts will be going places 
with my merchandising plans. 

“I’m tops in lay-outs. 

“You'll be hiring America’s num- 
ber one idea man. 

“In my letters I deliberately refrain 
from exaggeration and modern Amer- 
ican lingo. However, if you want the 
breezy type of copy, if there is a prod- 
uct you need some startling new 
claims for, you’ll just have to say so. 

“Write for me and see what hap- 
pens!” 


In Reverse 


It’s mighty seldom that a retailer 
uses advertising space to say that he 
wants to buy something, instead of 
sell something, so New York news- 
paper readers rubbed their eyes a 
couple of weeks ago when they saw 
a three-column ad signed by United 
Cigar-Whelan Stores Corporation, 
which said: 

“Manufacturers— wholesalers— job- 
bers: We want to buy $5,000,000 
worth of first quality merchandise 
this week. 

“Our normal purchases are around 
$1,000,000 a week. We can sell $2,- 
000,000 a week if you manufacturers, 
wholesalers and jobbers are willing 
to cut profits with us; then we can 
offer our customers genuine, worth- 
while savings.” 

And they invited sellers to a field 
day, telling them that the corpora- 
tion’s entire staff of buyers would 
be on hand at Hotel Lincoln for three 
days from 9 to 5—“no appointments 
necessary.” 


Hits the Mark 


We can’t help getting a lot of fun 
out of the current Arrow shirt copy, 
which deals with such unimportant 
things as pins and buttons, and does 


it so well that we’re reading the copy 


through and chuckling about it be- 
fore we’re quite conscious that we 
have started on it. 

The one we reproduce here, dealing 
with the pins in freshly-purchased 


The part of the shirt you throw away 


ARROW SHIRTS 


vaed Shroab— a eee chert free if ome ever she 


Mode by CLUETT, PEABODY & CO., INC 


shirts, struck a particularly respon- 
sive chord. Anyone who has ever 
suffered the indignities attendant 
upon slipping into a shirt which still 
contains one or two pins will give 
Arrow a rousing cheer for putting 
big heads on the pins, so that eye 
and hand can find them easily. 


Jottings 
“Germ-Free-Ized” used cars are 
stirring up the boys in Salt Lake 
City. “Look at the outside—but 
smell the inside,” says the dealer. 

An unusual volume of pre-fair tie- 
up copy is appearing in New York 
papers these days. Seems to us the 
New York show is getting more ad- 
vance assistance from exhibitors than 
any other similar enterprise has ever 
had... 

The spring rash of gas and oil copy 
has broken out, and along with it 
the inevitable tournament of wash- 
rooms and comfort stations. Wonder 
which petroleum dispenser will be the 
first to install chaise lounges and 
shower baths? ... 

We thought the drip trend in cof- 
fee making had fallen apart, in favor 
of the glass coffee-maker movement, 
but Maxwell House is devoting full 
pages to its “new radiant roast,” 
which it describes as a new thrill 
for drip coffee lovers. . . 

There seem to be no signs of a let- 
up in the Fitch-Listerine argument 
about whether or not dandruff is 
caused by a germ. And by the way, it 
must be getting harder and harder to 
find models with neatly arranged chin 
Plumage to pose as doctors, labora- 
tory technicians, biologists, ete. . . 


—_ 
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No. 1348. Your Primary Market. 
23,000,000 Women Who Sew any 
How to Reach Them. 


This study, issued by Simplicit, 
Magazine, covers the home sewip; 
market, showing the extent of py. 
tern sales, how the sewing machine 
ranks in importance with other hom 
appliances, a tabulation of Simpli. 
ity’s coverage, and the status of th 
average sewing woman reached }y 
this publication. 


No. 1349. How Consumers Evaluate 
Magazines. 


The Parents’ Institute, Inc. has js. 
sued this analysis of consumers 
evaluation of magazines, the study 
having been made among mothers & 
the controllers, largely, of the na. 
tion’s purse strings. The tabulations 
show the extent to which readers 
value magazines’ editorial content 
and the extent to which they trust 
the advertisements appearing in 
them. 


No. 1350. Route List of Retail Dry & 
Stores in Denver. : 


This pocket-size booklet, issued by & 
Radio Station KLZ, contains a com § 
plete list of retail and wholesale 
druggists, and national and _ local 
drug chains in Denver and its retail FF 
trade area. 


No. 1351. Pneumatic Tires on Trac 
tors and Other Farm Implements F 


I om 


in Pennsylvania. A 
A trend toward rubber tires on 
farm implements is indicated in this Pp 
study issued by Pennsylvania Far § TI 
mer, a summary of dealer estimates 
showing that a third of all tractors n¢ 
on Pennsylvania farms are equipped pl 
with pneumatic tires. Besides auto & 
mobiles, trucks and tractors now on p 2¢ 
rubber, 17 additional pieces of farm F 
machinery are gradually changing 5 
from metal wheels to rubber tires. 
No. 1316. 1938 Route Book of Port — he 
land Drug Stores. ; inc 
The Journal, Portland, Ore., has is Th 
sued this new pocket size directory 0! 
the drug trade in Portland. Stores pre 
are listed by districts and a scier & ev 


tifically arranged automobile route is 
suggested for each. Listings cover ] 
drug stores, drug jobbers, chain store 


organizations and buying associations tur 
No. 1327. Trends in Chicago Depart ed, 
ment Store Advertising 1932-193). in 
This brochure, issued by Chicap? B® qo, 
Tribune, offers a tabulation of d 
partment store advertising linage ! as] 


1937 for Chicago dailies, with com 
parative figures for 1932 and graphs 
indicating the trend, by newspape!, 


for total and individual stores, ove 
*|this period. tt 
Olt 

No. 1321. Sampling Procedure. af 
é 


This folder, issued by Forbes Lithe 
graph Company, contains a thorough 
going study of sampling as a me 
chandising tool, discussing the sé" 


eral groups of sampling operations Can 
types and varieties of packages aval! | 
able to the sampler, and listing s0™* attr 
helpful answers to questions on th? or, 
subject. 

Stan 
No. 1312. Copy Testing Plan. dep 


Grit has issued this folder, which 
contains full details of the publics 
tion’s copy testing plan, showing bow 
advertisers interested in the small 
town market may gauge the — 
pewer of copy before it is schedule 
for a general campaign. 


No. 1345. The Smart Advertising D% 
lar Goes A’Questioning. 

The Inquirer, Scarsdale, N. Y» a 
issued this booklet on its market a 
readership, answering numerous 
questions about its coverage 2nd '™ 
portance to Scarsdale residents. 
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How to turn 


advertising plans 


into SALES 


would be chaos. It alone tells quickly ... fully... with 


pictures ... the news about everything ... as it hap- 


pens. For the great mass of people the newspaper is the 


primary source of the information which they hunger 
for and need... and, for many, it is the sole source. 
As a result, the newspaper is the medium around 
which the advertiser can build his plans with assurance 


of reaching his largest and most responsive audience. 


Through the Tribune the advertiser can talk 
shop to a tremendous buying audience accus- 
tomed to turn to the Tribune for advertising of 
practically everything bought at retail. 

Reaching more than 670,000 families in 
Chicago and suburbs alone, the Tribune seven 
days a week delivers this market's largest 
group of known spenders. Chicago merchants 
spend more of their advertising budgets in the 
Tribune than in any other medium. 

Every dollar the manufacturer spends for 
Tribune advertising can be devoted to win- 
ning acceptance for the product and the com- 
pany behind it. He has an audience already 
assembled, ready for direct solicitation and in 
a frame of mind to receive it. 

He can build lasting impressions by pictur- 


Remove the newspaper from American life and there 


ing his product in black-and- 
white or in color. He can de- 
scribe its uses and sell the 
satisfaction that comes from 
using it. He can point up the 
exclusive features which fre- 
quently are the deciding fac- 
tors in clinching the sale. 

In the Tribune he can start 
and stop his advertising in 
keeping with seasonal de- 
mand, market conditions and 
buying power. He can give 
his dealers direct selling help 
as they need it and when they 
need it. 

No advertiser, no group of advertisers, ever 
has pushed to the limit the huge buying power 
represented by Tribune circulation. Individual 
manufacturers have spent as high as $500,000 
in the past ten years for Tribune advertising 
and today are more active than ever in the 
market. Department stores spend as much as 
$20,000 for advertising in a single issue of the 
Tribune and make it pay out handsomely. 

To every selling job involving the public, 
no advertising medium is so demonstrably 
basic as the newspaper. And in Chicago, you 
can take maximum advantage of the oppor- 
tunities this rich market offers by building 
your program around the Tribune. Tribune 
rates per 100,000 circulation are among the 
lowest in the country. 


CHICAGO TRIBUNE 


the world’s greatest newspaper 
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‘TAL DAILY CIRCULATION IN EXCESS OF 825,000 


* 


TOTAL SUNDAY CIRCULATION IN EXCESS OF 1,000,000 
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May 16, 193 


Advertising Swings 
Tide in Australia 


To the Editor: On March 26 an 
election was held in the State of New 
South Wales, and we produced some 
effective advertising on behalf of the 
United Australia Party. 

In Australia, elections are nor- 
mally held every three years for both 
federal and state parliaments. Our 
connection with the United Australia 
Party dates back to 1935, and we 
have thus campaigned for two fed- 


eral and two state elections. In 
every case our campaign has been 
overwhelmingly successful and the 


party has scarcely lost a seat in all 
that period. This is all the more re- 
markable in that Australia is notori- 
ously prone to change its govern- 
ments. 

Since the turn of the century, at 
any rate in New South Wales, no 
single party had remained in office 
more than three years, but with its 
re-election last month the present 
government entered upon its third 
term, with, as we have indicated, its 
strength unimpaired. 

The interesting point about all this 
is that what we might call orthodox 
advertising methods had never been 
applied to political advertising until 
we were retained by the United Aus- 
tralia Party in 1935. 

Prior to that, political advertising 
was (and that of the opposition 
party still is) of a crude and “mud 
slinging’ nature. We have main- 
tained an affirmative note right 
through, sticking strictly to the past 
achievements and the future guaran- 
tees which our party had to offer, 
and avoiding any direct attack on 
the shortcomings of our opponents. 
In other words, we have followed 
precisely the same principles as we 
would ordinarily follow in the case 
of product advertising. 

There is one feature of the adver- 
tising which is perhaps worth special 
comment. We have generally fol- 
lowed the principle of “short copy,” 
because we have definitely estab- 
lished that short copy does pull bet- 
ter in political advertising. But 
please do not take us up from this 
as meaning that short copy is best 
for every kind of advertising! 
FRANK GOLDBERG, 
Director, Goldberg 
(Australia), PTT. 


Governing 
Advertising 
Ltd., Sydney. 
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Greetings 

To the Editor: We recently pub- 
lished a full-page advertisement car- 
rying greetings to our subscribers 
and listing the names of all employes, 
from carriers and pressmen’s helpers 
to the publisher, which brought much 
favorable comment from our readers. 

They were surprised to know that 
so many people are associated with 
production of a newspaper in a city 
the size of Longview, and that 170 


"INSPECT ENTRIES IN CHOCOLATE CONTEST 


GREETINGS 


Just A Friendly 


HELLO 
From The Daily News Stalf 


Wm 


Your Workers—Your Friends—Your Neighbors—The Daily News Stall 


depend directly on the paper for their 
daily bread. 
R. M. ANDERSON, 
Manager, Daily News, Longview, 
Wash. 
7? FF F 


Posters Vs. Bulletins 


To the Editor: I have been a con- 
stant reader of ADVERTISING AGE for 
many years and note that it some- 
times fails to make a distinction be- 
tween poster panels and painted bul- 
letins, in discussing outdoor adver- 
tising. 

We in the outdoor field refer to 
poster boards or panels as structures 
on which paper is posted, and to bul- 


letins as structures which are 
painted. 

H. H. WINEBURGH, 
Pres., United Advertising Cor- 


poration of Texas, New York. 
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Reply Cards Find 
a Stout Advocate 

To the Editor: Few advertising 
men agree on the value of letters, 
reply cards, circulars and planned 
campaigns. I read an article recently 
which argued that return cards do 
not pay their added cost. But this is 
more apparent than real. 

For instance, we might be able to 
obtain 30,000 reply cards for $90, or 
three-tenths cent per card. Suppose 
we received a return of 90 cards from 
the 30,000 mailed. This would mean 
a cost of $1 each, which doesn’t seem 
to be justifiable. However, looking 
at it from a different angle, we find 
that the cost of a 30,000 mailing 
would probably run about as follows: 
Circular, 3 cents; envelope, 0.3 cents; 
postage, one cent; total, 4.3 cents. 

The mailing of the circular is to 
do a merchandising job and a market 
conditioning job on those receiving 
it. More than four cents is consumed 
in mailing each circular; doesn’t it 
seem logical to spend an additional 
three-tenths of one cent to give the 
recipient an opportunity to ask for 
a representative to call, for the loca- 


Charles Faldi (left), art director, Benton & Bowles, and Walter Geoghegan, art 
director, Calkins & Holden, look over the package designs submitted in General 


Foods’ Baker's chocolate competition, part of the 14th annual Scholastic awards. 
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Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


tion of the nearest distributor, or for 
some other information? 
Of course there are some replies 
from curiosity seekers, but we as- 
sume that since a mailing list is de- 
veloped by the salesmen, all inquiries 
received have some value. 
Doesn't the reply card show the 
manufacturer’s willingness to be of 
service? Doesn’t it impress the pros- 
pect with the fact that he can expect 
to get the service he wants? Isn’t 
advertising as a whole more or less 
a job of building impressions? And 
doesn’t a reply card make this im- 
pression whether or not it is re- 
turned? 

F. J. NELSON, 
Adv. Megr., MacWhyte Company, 
Kenosha, Wis. 


vy v 
No Liquor 
To the Editor: A recent story in 
ADVERTISING AGE said in part: 
“The South Carolina action also 
emphasized a curious situation pre- 
vailing in nearby Tennessee. In this 


dry state, the Memphis newspapers 
have long been carrying liquor ad- 


vertising, although specific liquor 
outlets are not mentioned. The rea- 
son is that adjacent Arkansas, four 
miles away, is wet.” 

The Press-Scimitar, the only even- 
ing newspaper in Memphis, does not 
now, and never has accepted liquor 
advertising. 

L. E. HERMAN, 

Business Mgr., Memphis Press- 

Scimitar, Memphis, Tenn. 
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Frank Pierce Still 
Direct Mail Addict 

To the Editor: The signature af- 
fixed to this letter may recall to your 
mind the once-upon-a-time secretary 
of the Direct Mail Advertising As- 
sociation. 

Your recent story about the meth- 
ods of the Northwestern Mutual Life 
Insurance Company was interesting 
as typifying current promotion meth- 
ods in the insurance field. The Mas- 
sachusetts Mutual is also working to 
eliminate part time agents in cities 
of 50,000 and up, and is also doing a 
great deal to help its agents with di- 
rect advertising. 

Occasionally an inquiry is referred 
to an agent, but on the whole agents 
are expected to develop their own 
prospects by use of direct mail. Our 
company has what we believe to be 
one of the finest series of direct mail 


ee 


pieces in the insurance field, anq the 
fact that this agency alone last yo,, 
sold with the aid of direct mail oy,, 
$1,700,000 worth of life insurance ,, 
evidence of its effectiveness. 
While the company uses Severy 
types of direct mail, we consider \,, 
ters the most effective. 
FRANK L. Pierce, 
Detroit Agency, Massachusett, 
Mutual Life Insurance Company. 
vgsy¥sss? 


Consumer Movement 

To the Editor: We are interegi,, 
in a size-up of the consumer mo), 
ment. In particular we are anxioy 
to learn: 

The origin of the consumer moy, 
ment. 

Sections in which consumer grou, 
have cropped up. 

Approximate circulation of gyq 
periodicals as Consumer’s Resear 
Consumer’s Union, etc. 

Number of persons who are partie; 
pating in the group movemey 
broken down into membership ap 
comparative strength of varioy; 
groups—their characteristics and jy 
fluence upon sales of branded goog 

What efforts have been made ly 
producers and advertisers to comb, 
the movement? 

CHARLES Dricu, 

McKee, Albright & Ivey, Ine, 

Philadelphia. 


964 HATS 


.-ARE IN THE 


L, 


Chicago 


307 N. Michigan Avenue 


182,964 DEALERS 


read—The American Legion Magazine. 


THE AMERICAN 


EGION 


RING! 


.... hats belonging to 182,964 Legionnaire 
retailers who are readers of 
The American Legion Magazine 


© We've thrown these hats into the ring to show you that The American Legion 
Magazine has definite value as a merchandising medium for your product. 


These 182,964 merchants present a great dealer market! 24.6% of these dealers 
are in the automotive field alone. 20.7% are engaged in merchandising foods. 
16.6% are in sales and service phases of the great apparel (including jewelry) 
industries. 11.4% own drug stores and barber shops. dnd most important—these 
retailers not only buy for themselves, they influence the buying of others! 


And the others—The American Legion Magazine offers you a substantial, able- 
to-buy consumer's market of 968,062 men and their families—(85.5% are 
married—over 3,000,000 active consumers!) This uniquely profitable market, 
both dealer and consumer, can be reached through the one magazine they all 


Get your share of the business this live and active market offers you now and in 
the future. These 968,062 men are substantial citizens—and with their families 
they form a buying market welded together as is no other market in the world! 


Remember—your advertising in The American Legion Magazine reaches an 
influential dealer market—and a great, actively buying consumer’s market. 


MAGAZINE 


New York 
9 Rockefeller Plaza 


Detroit 
General Motors Bldg. 


INFLUENCE MILLIONS OF CONSUMERS 
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May 16, 1938 


ADVERTISING AGE 


to the Chicago Advertising Man 


' who wants to double his income in five years 


Let's talk frankly for a minute about Chicago—your city and ours. Not in terms of educa 
tional facilities, music or politics but specifically as a center of advertising. Let's relate the talk 
directly, if we can, to the important question of how much money you will be making in 1943. 


Ov ie eile eae 
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Chicago is the second greatest advertising center of the world and — 


For at least three-quarters of the nation’s geographical area, it is FIRST... 


first in plant facilities — printing, lithographing, engraving, typographical: 
first in skilled workmen operating these facilities; and overwhelmingly 


first in creative minds and imaginations which are the fuel in advertising’s 


many-cylindered engine. 


One reason for Chicago’s leadership in creating effective advertising is its 
central location. As the metropolis nearest the population center of the United 
States, Chicago thinks in national, not sectional terms. As the nation’s greatest 
wholesaling and transportation center, Chicago is market-minded rather than 
finance-minded or politics:minded. As a city in which almost everyone works 
extraordinarily hard, the rich playboy being an extinct species, Chicago keeps 
close to the hearts of her mass public and her advertising men understand them. 


And so, for these reasons and others, Chicago towers high. 


But we started to write about you and your income in 1943. 


If you can manage to progress competitively in relation to other Chicago 
advertising men and women — you will naturally make more money. But your 
progress will be both much faster and much surer if Chicago herself zooms 
onward and upward. To put it in highly specific language, if Chicago's total 


agency billing doubles in the next half-decade you can hardly fail to benefit 


richly, whether you are a copy-writer, photographer, space seller or printer's 
devil! 


Now we come rapidly to the point. How can Chicago’s importance be thus 
increased? Obviously, only by an organized aggressive selling campaign under 
intelligent leadership. 


There exists just one organization equipped and financed to do this job: 
The Chicago Federated Advertising Club. 


The Club already has its teeth in the job, with a dozen spirited committees 
working on different phases of it (because we recognize it as a task requiring 
hard and continuous work over a.period of years). 


But we need one thing, and need it desperately, if we are to succeed: YOUR 
SUPPORT. Your name on the membership roll. 


New Brochure Describing Activities and Benefits of Chicago Federated 


Advertising Club Now Ready! 


A beautiful illustrated brochure has just come off the press, describing the 
Chicago Federated Advertising Club ... how it is tackling the problem mentioned 


above ... and the many services it offers you. We want to send you a copy, 
without charge or obligation. 


1938 OFFICERS OF THE C. F. A. C. 


Send for Your Copy.. . Today! 


Now — if you are interested in seeing Chicago move forward as an adver- 
tising center, and can use the additional income that would inevitably come to 


you as a result — just sign the coupon and the brochure will come to you by 
return mail. Do it Now! 


ARTHUR E. TATHAM, President 


Bauer & Black 


ELON G. BORTON, Ist Vice President 
LaSalle Extension University 


MISS GEORGIA RAWSON, 2nd Vice President 
State Teachers Magazines, Inc. 


CHARLES F. SOUTHWARD, Executive Secretary 
Chicago Federated Advertising Club 


WALTER PAINTER, 3rd Vice President 
Power Plant Engineering 


M. GLEN MILLER, Secretary 
M. Glen Miller, Advertising 


CHESTER L. PRICE, Treasurer 
City National Bank & Trust Company 


Chicago Federated Advertising Club 
339 Hotel Sherman, Chicago 


Please send me a copy of your new Brochure without obligation. 


NAME 


ADDRESS 


Send for this New Brochure! It's FREE! 


The Chicago Federated Advertising Club 


339 HOTEL SHERMAN, CHICAGO .... FRANKLIN 2100 


ADVERTISING MANAGERS CLUB OF CHICAGO 
ADVERTISING TYPOGRAPHERS OF CHICAGO 
AGATE CLUB 

ART DIRECTORS CLUB 


CHICAGO ASSOCIATION OF ADVERTISING AGENCIES 


CHICAGO BUSINESS PAPERS ASSOCIATION 


AFFILIATED GROUPS 


CHICAGO FINANCIAL ADVERTISERS 
CIRCULATION ROUND TABLE 


DIRECT-MAIL ADVERTISING CLUB OF CHICAGO 


DOTTED LINE CLUB OF A. B. P., INC. 
INDUSTRIAL EDITORS ASSOCIATION 


ENGINEERING ADVERTISERS ASSOCIATION 


MAIL ADVERTISERS SERVICE ASSOCIATION 
OUTDOOR ADVERTISING DEPARTMENTAL 
WOMEN’S ADVERTISING CLUB OF CHICAGO 
GENERAL GROUP (Advertising People Not 
Affiliated with Any of the Above) 
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Within ten days these seven big New York stores 
used the strong visual selling power of LIFE in 


prominent window displays. Department store 


ee 


executives everywhere make it their business to 


cover for store promotion each week LIFE’s entire 
contents, both editorial matter and advertising. 


Writes one merchandise manager: "Fashions as 


pictured by LIFE are reports of authentic accepted 
fashions. LIFE gives us a measuring stick that 


helps us determine our own efficiency in 


promoting a specific fashion.” 


yire 
s cove® 


Advertisers find further 


covers 


yareos? 
Laer 


wit 


convincing evidence of the force of LIFE as an 


advertising medium in such demonstrated recog- 


nition by those smart merchandisers, the depart- 


ment stores, of LIFE’s influence over U. S. people. 
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ADVERTISING AGE 


“St. Paul Daily News” 


Suspends Publication 


The St. Paul Daily News, 38 years 
old, has suspended publication. The 
Daily News Corporation, however, 
will publish St. Paul Shopper twice 
weekly. 

Employes not working with the 
Shopper will be absorbed by the St. 
Paul Pioneer Press and Dispatch, 
which are owned by the same inter- 
ests. 


Two Appoint Hyman 


James M. M. Hyman Advertising 
Agency, New York, has been ap- 
pointed by Cabana Beachwear Com- 
pany, New York, to handle its adver- 
tising and merchandising. The 
agency has also been named as coun- 
sel to Greenhill & Daniel, Inc., New 
York, manufacturer of knitwear and 
bathing suits. Publications and di- 
rect mail will be used. 


Starts National Drive 


Steinbach-Kresge Company, Asbury 
Park, N. J., has launched a national 
advertising campaign through fash- 
ion magazines. Lester Harrison Ad- 
vertising, New York, is in charge. 


Stewart with Dunham 


G. R. Stewart, formerly with Bu- 
chanan & Co., Chicago, has joined 
John H. Dunham Company, Chicago, 
as account executive. 


General Foods 


Uses Premiums 
on Grand Scale 


New York, May 10.—Expansion of 
the “family of products” theme for 
Post cereals was revealed here today 
with announcement by General Foods 
Corporation of a premium offer to in- 
clude all seven products in the line. 
This promotion marks the first time 
that the entire line has been grouped 
in a premium offer. 

Packages of Grape-Nuts, Post 
Toasties, Post’s 40% Bran Flakes, 
Grape-Nuts Flakes, Whole Bran 
Shreds, Huskies and Post-O will in- 
clude coupons redeemable in Rogers 
silverplate. A special introductory 
offer, for teaspoons only, consists of 
six spoons for 175 coupons or six cou- 
pons and 80 cents. Other pieces are 
offered on a similar basis. 

While not the backbone of summer 
advertising by General Foods, the pre- 
mium offer will be given incidental 
mention in promotion in all media. 
In addition, each package will bear 
an announcement of the offer and re- 
tailers will display point-of-sale ma- 
terial. 

The premium offer is to be con- 
tinued indefinitely, coupons being re- 
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| CALIFORNIA: a great, rich= 


trading area... separated by dis- 


’ . —— 
tance and natural barriers from 
‘San Francisco and Los Angeles 


... unified in interests and char- 


spendable income are spread 
evenly throughout this market... “ 
where per capita sales in almost 
every line greatly exceed the na- 
tional average! 


The Bee-Line’ to Inner California 
There is only one possible way to 
cover this fertile field successfully 
with daily newspapers. You should 
use the units of dominant influ- 
ence in each of its distributing cen- 
ters...the “BEE” Newspapers in 
Sacramento, Fresno and Modesto. 


These key newspapers* offer com- 
bined circulations reaching al- 
most 60% of Inner California 
families. The highest obtainable 
coverage from all other daily 
newspapers distributed from 
other metropolitan centers is less 
than 20%. Follow the “Bee-Line” 
to the nation’s 17th largest mar- 


*Plus a Stockton Newspaper. 
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ket, the 3rd in the west. Inner 
California rates your ''A”’ schedule! 


Merchandising Service 
The “Bee” Newspapers main- 
tain a top rank merchandising 
service comparable to the best in 
the nation. For complete details 
write the Sacramento Bee. 


Inner California's 
Only Complete Radio Coverage! 
Checks prove that you can not cover 
Inner California adequately with San 
Francisco or Los Angeles stations. 
80% of its radio families are regular lis- 
teneis to these MCCLATCHY Stations: 


KFBK Sacramento «+ KWG Stockton 
KMJ Fresno + KERN Bakersfield 


KOH Reno, Nevada 


FRESNO BEE 


deemed until Jan. 1, 1940. The sil- 
verware, made by International Sil- 
ver Company, bears the unconditional 
guarantee of that company. 

Benton & Bowles, Inc., is the 
agency for all of the cereal products 
except Grape-Nuts and Grape-Nuts 
Flakes, which are handled by Young 
& Rubicam. 


Goodrich Promotes 


Richardson, Chenoweth 


William S. Richardson has been 
named general sales manager of the 
B. F. Goodrich Company’s mechanical 
goods division, succeeding the late 
Cc. E. Cook. L. H. Chenoweth suc- 
ceeds Mr. Richardson as merchandis- 
ing manager of the mechanical goods 
division. 

Goodrich, in conjunction with the 
Chexall division of Chek-Chart Cor- 
poration, has produced a 400-page 
automobile tire, battery and acces- 
sory merchandising and _ reference 
manual. 


Four to Tulsa Agency 


Ahrens Brewing Company, Tulsa, 
Okla., has appointed Watts, Payne 
Advertising, Inc., Tulsa., to handle 
advertising for Ranger beer. The 
agency has also secured the accounts 
of Tulsa Federal Savings & Loan As- 
sociation, Deckard Mfg. Company, oil 
field equipment, and Cabot Shops, 
Inc., Pampa, Tex. 


MODESTO BEE 
How United States Trading Areas 
Rank in Population and Retail Sales 
Rankin Rankin 
Market Sales Population 
New York 1 1 
Chicago . . 2 2 
Philadelphia 3 3 
Los Angeles 4 4 
Boston 5 5 
Detroit 6 6 
San Francisco 7 9 
Pittsburgh 8 7 
St. Louis . 9 8 
Twin Cities . 10 a 
Cleveland Ate 11 10 
Washington, D.C. oe .-. + oe 
Milwaukee .... 13... 12 
Baltimore _— 2a 15 
Cincinnati 15 13 
Buffalo. ——s 14 
INNER CALIFORNIA 17 18 
Providence. . . . 18 16 
Kansas City. . . . 19 17 
Portland (Ore, ‘ 20 28 


McClatchy Broadcasting Co. Stations 
represented nationally by the 
Paul H. Raymer Company 


New York - Chicago - Detroit - San Francisco 


JAMES McCLATCHY PUBLISHING CO. 


National Representatives 


O'MARA & ORMSBEE INC. 


NEW YORK + CHICAGO + BOSTON + DETROIT 
ATLANTA - SAN FRANCISCO - LOS ANGELES 


RAILROAD HUMOR 


FT. WORTH ? 


TAKE THE 
MISSOURI PACIFIC Pd... 4 
Overnight Service 


Por detailed imtormation 
inquire at Hotel Peabody 
o call 6-761) ond ot 
for C. L. Shortridge 
Nene meee 


$T. LOUIS? 
TAKE THE 
MISSOURI PACIFIC 


$622 


One Way be 
Au conditioned Coaches 


A Le . 

7 Three Trains Daily 
For detsiled intermation inquire at 
Hotel Peabody or coll 6-761! ond ask for 
C. L. Shortridge. . 


Way Coaches 


for deteiled information inquire at 

Hotel Peabody or call 8-761! and ask © 
for C. &. Shortridge. 

TWO TRAINS DAILY 


MD Servics bmasinesine 


Localized cartoons to be used in a Mis- 

souri Pacific newspaper campaign for 

the next year. The price of the trip 
is stated in each case. 


Seattle Station 


Uses Sound Movies 


Employing a different method of 
selling its market, Fisher’s Blend 
Station, Inc., operator of KOMO-KJR, 
Seattle, last week released a sound 
motion picture showing the industries 
of the Northwest and particularly 
those of Washington: lumber, min- 
ing, fishing, shipping, farming and 
tourist, pointing out the income de- 
rived from each and benefits to the 
Northwest. 

The pictures also show depart- 
ments of KOMO and KJR. H. M. 
Feltis is commercial manager and 
Edward Petry & Co., national repre- 
sentative. 


Zinser New Head of 


Peoria Advertising Club 


Samuel C. Zinser, Edw. Hine & 
Co., has been elected president of the 
Advertising & Selling Club, Peoria, 
Ill., for the coming year. John F. 
Snider, Logan Printing Company, is 
vice-president. 


Other new officers are Geo. W. Mac- 


Donald, Peoria Better Business Bu- 
reau, executive secretary-treasurer, 
and Gerald Walker, Caterpillar Trac- 
tor Company, associate secretary- 
treasurer. Directors are Ted M. 
Fleming, Fleming-Potter Company; 
O. A. Brock, Keystone Steel & Wire, 
and Geo. C. Kessel, J. C. Penny Com- 
pany. 


Bauer Vice-President 


Col. Charles H. Bauer, formerly as- 
sociated with Multiposter Advertis- 
ing Corporation, New York, has been 
elected a vice-president of Kimball, 
Hubbard & Powel, Inc., New York. 
He was for many years an executive 
with Barron G. Collier—Street Rail- 
ways Company, New York. 


STEAM UP FOR 
PROMOTION OF 


New York, May 11.—Nationa] p,, 
motion of the new 20th Century Liy 
ited will break this week as the Ny 
York Central System clears 4, 
tracks for the first New York-Chicap 
run of streamlined trains over jy, 
most venerable and profitable ling 

This week’s Collier's, The Saturdy 
Evening Post and Time will carp 
spreads giving exterior and _interiy 
views of the new Century to suppor 
claims made for unparalleled spe 
and luxury, with accent on the latte, 
Copy is in a distinguished vein, 

“Clear the tracks for a stirring ne, 
chapter in American travel!” it say 
“On June 15 comes the new, streap 
lined 20th Century Limited — thri 
ingly new, from headlight to obsery, 
tion lounge. 

“On its 36th anniversary America; 
most distinguished train, in its ney 
sleek, streamlined beauty, presents 
many features heretofore unknow 
in travel of any kind. 


Description of Train 


“Every accommodation in thi 
epoch-making train, built by th 
Pullman-Standard Car Manufacturin 
Company, will be an individually air 
conditioned private room, with com 
plete toilet facilities and clothe 
locker, air conditioned with ind 
vidual temperature and _ ventilation 
control, and a really home-like bed 
There are new style compartments 
bedrooms, drawing rooms and room 


“The roomy, air-conditioned dining 
bar lounge and observation cars are 
designed by Henry Dreyfuss, one o/ 
America’s foremost industrial de. 
signers. 

“As the new ‘Century’ speeds its 
way between New York and Chicag: 


travel, so carefully has this great 
super-streamlined train been designed 
and engineered. The new 20th Cen 


Level Route, is built to give you the 
smoothest, safest ride in America!’ 
The same copy will appear week! 
in 1,000-line space in 200 newspapers 
in the East and Middle West during 
June through Lord & Thomas. 
The new Century will consist of & 
cars and 10 giant locomotives. The 
investment and aggressive promotiol 
are easily understood in view of th 
fact that the Century has carried 
more than 200,000 passengers and 
grossed $10,000,000 in a single year 


Nemes: Ferry-Hanly 


Ex-Cell-O Corporation, Detroit, 
manufacturer of Pure-Pak milk col 
tainer machines, has _ appointed 
Ferry-Hanly Company, New York, t 
handle its advertising. Immediate 
plans include advertising in Ne¥ 
York newspapers and in dairy publi 
cations. Copy will list the names 
local dairies using Pure-Pak contall: 


ers. 


2OTH CENTURY 


ettes—America’s first all-room train & 


—faster than ever before—you ar] ” 


. 


ef armen ore emereemsnne ments + 


undisturbed by motion or noise of . 


tury Limited, over the famous Water 
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ADVERTISING AGE 


Chicago Post 
Cheers Past 
Commanders 


( ddditional Picture on Page 22) 

Chicago, May 10.—‘Join Chicago 
post 170, American Legion, and live 
forever.” 

This slogan developed yesterday 
as the advertising men who make 
up Chicago Post gathered at the 
Tavern Club for their annual past 
Commanders’ day. Herbert H. Beck, 
Hearst International Advertising 
Service, post historian, dug into the 
archives to report that all past 
Commanders of the post are living, 
and only one private has passed 
away during the organization’s 
dozen years of existence. The only 
absentees at the meeting were How- 
ard G. Smith, McCann-Erickson, 
Inc.; A. B. Peck, J. C. Billingslea 
Company and A. G. Ensrud, J. Wal- 
ter Thompson Company, the pres- 
ent Commander. 

Alice Blue, daughter of the regi- 
ment for these many years and just 
“discovered” by Knox  Gelatine 
Company, which sponsors her piano 
artistry over WGN, Chicago, was 
awarded an honorary life member- 
ship, with the rank of Colonel. 


“Days” Are Discussed 


Henry A. Slamin, George McDev- 
itt Company, presided over the 
meeting after Arthur F. Collins, 
Crowell Publishing Company, had 
done the same for the punch bowl. 
Col. Robert P. Robinson, Lord & 
Thomas, delivered his 12th annual 
oration on “How I Won the War,” 
while Admiral Vernon D. Beatty, 
Swift & Co., suggested that there is 
no more reason for a past Com- 
manders’ day than for a past treas- 
urers’ day. Mr. Collins proposed a 
past due dues day. 

The meeting ended on a note of 
alarm when a member suggested it 
would be a good idea if the past 
Commanders turned out more than 
once a year. 


Post for Florentine 


Florentine Craftsmen, Inc., New 
York, has placed its account with 
W. L. Post Advertising, New York. 
Magazines and business publications 
will be used. Wayne S. Swanson is 
account executive. 


Glove Cleaner Bows 


Aquagant, Ine., New York custom 
glover, is marketing a new cleanser 
for washable gloves under the trade 
name of Gant. Distribution will be 
through department and drug stores. 
Covent Company, New York, has 
been appointed to handle advertising. 


COL. ROBINSON MAKES HIS ANNUAL ADDRESS 


Stolaroff Appointed 


Fabian Stolaroff, formerly adver- 
tising manager of The Unbreakable 
Lens Company of America, Beverly 
Hills, Cal., has been named director 
of advertising and publicity for J. E. 
Benton Management Corporation, 
Los Angeles. Benton manages the 
Gaylord, Arcady, Halifax, and Park 
Wilshire apartments, Los Angeles; 
El Cortez Hotel, San Diego, and 
Constance Hotel, Pasadena. 


Razor Account to L. & T. 


American Safety Razor Corpora- 
tion, Brooklyn, has appointed Lord & 
Thomas, New York, to handle the 
initial campaign for its new electric 
razor “Gemlectric.”” Promotion will 
break during the late summer. Fed- 
eral Advertising Agency retains the 
safety razor account. 


Kegg Advanced 


William Boyd Kegg has been ap- 
pointed assistant advertising man- 
ager of Fortune, New York. He is 
succeeded as Cleveland manager by 
John R. Howell, formerly of the Chi- 
cago advertising staff of Time. 


Miss Duncan to Compton 


Dorothy Duncan, formerly with 
Montgomery Ward & Co., Chicago, 
has joined Compton Advertising, Inc., 
New York, to write publication and 
radio copy. 


Joins “Radio Retailing” 


Lee Robinson has been appointed 
sales manager of Radio Retailing, 
New York. Mr. Robinson has been 
identified with radio and allied trade 
publishing for 20 years. 
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KMA Joins NBC 


Station KMA, Shenandoah, la., | 
has become a National Broadcasting | 
Company affiliate. The station, | 
owned and operated by May Seed & | 
Nursery Company, operates on 930) 
kilocycles full time, with a day 


power of 5,000 watts and night power 
of 1,000. 
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PRINTING PAPERS 
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4th District 
Elects Lynde 
New Governor 


Ponte Vedra, Fla., May 10.—Hunter 
Lynde, executive vice-president and 
radio director, Associated Advertis- 
ing Agency, Jacksonville, was elected 
governor of the Fourth District, Ad- 
vertising Federation of America, at 
its annual meeting here May 7-8. Mr. 
Lynde succeeds Bernal E. Clark, ad- 
vertising and sales promotion man- 
ager, Florida Power & Light Com- 
pany, Miami. 

George D. Chamberlain, Gulf Fer- 
tilizer Company, Tampa, was elected 
vice-governor; J. M. Robertson, 
Florida Power Corporation, St. 
Petersburg, secretary, and Norman 
MacKay, Station WQAM, Miami, 
treasurer. 

The convention urged Florida to 
do more advertising for tourists and 
appointed a committee to act with 
the state in an advisory capacity 
if the proposed campaign matures. 

Palmer Tyler, production manager, 
Graydon FE. Bevis, Inec., Miami 
agency, delivered an energetic crit- 
icism of trends in layout, which he 
termed “regrettable,” savoring of 
boilerplate. 
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This fixture is now being distributed to grocers to encourage display of the complete family. 


Calver in New Post 
A. E. Calver, formerly of Postaye 
and the Mailbag, has been appointed | editor of Fortune to open an office at 
of Mail Order Journal, 


New| 9 Rockefeller 
}art consultant. 
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Miss Treacy on Own 
Eleanor Treacy has resigned as art 
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3,000,000 
ENGLISH | 


HE RADIO TIMES is a magazine that goes 
into homes, and every member of the family 
reads it. That’s because Radio Times satisfies a 


real need. 


Issued each Friday, it carries a complete listing 
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Ascot is the high spot of the London season 


complete than any of the national dailies, Radio 
Times also offers a quality readership unequaled 
by any other English publication. Each issue 
goes to more than 1,000,000 well-to-do homes. 


Economical 


of all National and Regional radio programmes 


for the coming week. It is the only publication 
allowed to print in advance full details of the 
week’s broadcasts. Readers everywhere turn to 
the Radio Times to learn “what's on the air.” 

Begun only 15 years ago. today the Radio 
Times has a guaranteed weekly circulation of 
3,000,000—going to one out of every four families 


in Great Britain. 


Successful American manufacturers in England 
are finding the Radio Times economical and 
effective. If you are in the British market, check 
the value of Radio ‘Times. Ask your agency for 
information, or write to: Advertisement Director, 
British Broadcasting Corporation Publications, 
Broadcasting House, Portland Place, W.1, 
London, England. 


This steady growth of its circulation reflects 


its usefulness and the lively interest of its readers. 
Ninety per cent of its subseribers refer to the 
Radio Times every day in the week 


receiving it.* 


Thus. a single insertion in the Radio Times is 


a national campaign for a week. 


Quality Readership 


Who are these readers? Families with money to 
spend. Radio ownership in England is indicative 
of good purchasing power. With a coverage more 


*I Independent survey, March, 1937 


... sixty-five 
per cent are still reading their issue ten days after 


W. M. TRIBUTE, 
Sales Promotion and 
Advertising Manager, 
Hoover Limited, says: 
“Radio Times, going 
into 3,000,000 radio 
listeners’ homes. is, we 
think, an excellent me- 
dium for selling a prod- 
uct in England. In this 
publication we feel we 
are getting both cover- 
age and quality reader- 
ship.” 


Radio Network 
Sales Decline 


1.9% for April 


New York, May 12.—April network 
time sales registered their first de- 
cline of the year in April, dipping 
1.9 per cent below April, 1937. The 
broadcasters, however, may console 
themselves with a 10 per cent gain 
for the first quarter of this year over 
1937. April billing amounted to $5,- 
924,230, compared with $6,041,679 for 
April, 1937. 

National Broadcasting Company 
was the only major network to show 
a gain in April, its billing amounting 
to $3,310,505, an increase of 1 per 
cent over the $3,277,837 of April, 
1937. Its gain for the quarter is 6.18 
per cent. 

Columbia Broadcasting System’s 
April sales fell from $2,563,478 in 
April, 1937, to $2,424,180 last month, 
for a loss of 5.4 per cent. Its quarter- 
ly increase was 12.8 per cent. 

Mutual Broadcasting System’s April 
billing was $189,545, 5.4 per cent be- 
low the $200,364 recorded in April, 
1937. Mutual showed a gain of 5.8 
per cent for the quarter. 


Helen Peffer Heads 
N. Y. Ad Women’s Club 


Helen Hayes Peffer, managing edi- 
tor of Refrigerating Engineering, has 
been elected president of the Adver- 
tising Women of New York. Kath- 
arine Clayberger, associate editor of 
Woman's Home Companion, was 
elected vice-president, and May 
O’Connor, Sackett Service, Inc., re- 
cording secretary. Eugenie Stamler, 
space buyer of Biow Company, and 
Doris H. Tisdale were re-elected 
treasurer and corresponding secre- 
tary, respectively. 

Elise Stark, director of home eco- 
nomics, Best Foods, Inc., and Mrs. 
Helen M. Slator, promotion depart- 
ment, New York World’s Fair, were 
elected directors to fill vacancies. 


“Click” Adds to Staff 


Click, Philadelphia, has added 
Clayton Lawler, formerly with Good 
Housekeeping; Chet Bokelund, for- 
merly with This Week; Spencer 
Young, formerly of Pictorial Review, 
and Newhall Douglas, formerly with 
Young & Rubicam, Inc., to its East- 
ern sales staff. A. C. M. Azoy, for- 
merly with Town «& Country and 
House Beautiful, has joined Click as 
sales promotion manager. 


Cc rosby to Gardner 


Leigh Crosby has been appointed 
vice-president of Gardner Advertis- 
ing Company, St. Louis. He was 
formerly with Arthur Kudner, Inc., 
New York, and prior to that was 
account executive for Blackett-Sam- 
ple-Hummert, Chicago. 


Gorton-Pew Active 


Gorton-Pew Fisheries Company, 
Gloucester, Mass., will use a summer 
schedule in 100 newspapers along the 
Atlantic seaboard. Copy will empha- 
size “light yet nourishing food.” H. 
B. LeQuatte, Inec., New York, is the 
agency. 


RULE AGAINST 
UNFAIR TRADE 
TO BE APPEALED 


Minneapolis, May 11.—The degj. 
sion of a three-judge court lag 
week that two sections of the Mip. 
nesota Unfair Trade Practices Ac 
are unconstitutional will be ap. 
pealed to the Supreme Court of the 
United States, M. N. Orfield, assig,. 
ant attorney general, announced 
today. The court which grante 
Great Atlantic & Pacific Tea Com. 
pany an injunction against enforce. 
ment of the act, indicated that the 
state possesses the power to regyp. 
late price competition, but charac. 
terized the Minnesota act as “arbi. 
trary and unjust.” 


Methods Are Faulty 


Like most of the other laws 
adopted by a score of states, the 
Minnesota Unfair Trade Practices 
Act prohibited sales “below cost” 
and defined minimum cost as in. 
voice cost plus a 12-month average 
of other business expenses, plus 10 
per cent. The court held that this 
method does not accurately reflect 
costs of doing business, adding: 

“Had the legislature seen fit to 
define ‘cost’ as actual cost plus cost 
of doing business, an entirely differ. 
ent situation would be presented. 

“It may be fairly assumed that a 
merchant cannot ordinarily sell at a 
profit when he adds less than 10 per 
cent to actual cost. But such sales 
cannot be regarded as intended to 
injure competition. There are many 
other reasons which might induce a 
merchant to make profitless sales.” 


Adopts Rule of Reason 


The second feature of the statute, 
prohibiting units of chains from sell- 
ing at different prices in the same 
city, also was adjudged invalid. This 
section, making it impossible for 
the owner of a cash-and-carry gro- 
cery and a super market to take his 
own differing methods of business 
into account, was also held caprici- 
ous and unreasonable. 

A&P operates the Lexington Food 
Arcade, a super market, as well as 
a number of smaller units in St. 
Paul. Prices quoted in the super 
market and other stores varied, 
whereupon the local peace officers 
threatened the chain store company 
with prosecution. The company 4ap- 
pealed to the federal court and an 
injunction was quickly forthcoming. 


Club Women Oppose 
Liquor Advertising 


A resolution favoring legislative 
prohibition of liquor advertising it 
the press or by radio was adopted by 
the Second District, New Mexico 
Federation of Women’s Clubs, at Gal: 
lup last week. 
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A Natural! — 
There's a stock illustration in ou! - 
new catalog of 1,000 photographs to 
you'll say is a natural for your aeve 


tising needs. Write for your copy 
today. 


PHOTOGRAPHIC 
ILLUSTRATIONS, INC. — 


143 N. Wabash Avenue Chicago. 
Franklin 
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quarter ended March 31, compared| ended April 23, compared with $28,- ° magazines which are freely ex- 
AIR EMBLEM with $22,415 in the like 1937 quar-|199 in the same period last year, a Bar Salacious hibited on the streets of leading 


Week 


Mail 
created by Roy Grove, art director, 
Humphrey, Prentke & Associates, Cleve- 
land, for National Air Race Corporation. 


cachet for Aijr 


Official 


11 ADVERTISERS 
EARN MORE FOR 
FIRST QUARTER 


Chicago, May 12.—In spite of the 
depression which is cutting volume 
and profits of many advertisers, 
others are showing sensational abil- 
ity to resist inroads on either. While 
some of the products involved are 
probably depression-proof, the fine 
record being made by others is at- 
tributed to aggressive promotion. 


First quarter income of Techni- 
color, Inc., increased 259 per cent 
over the same period last year. For 
the first three months of 1938, net 
profit was $361,339, against $100,670 

sales.” for the same period in 1937. 
First quarter earnings of Curtiss- 
Wright Corporation were the highest 
tatute, for any quarter in the history of the 
m sell- company, soaring 172 per cent 
. game fam above the same period of 1937. 
. This Earnings were $733,910 for the first 
le for three months of 1938, compared with 
y gro $269,251 in the first quarter of 1937. 
‘ke his President Guy W. Vaughan has an- 
isiness nounced a factory expansion pro- 
-aprici- ') gram, with new buildings under con- 
© struction in Buffalo and Paterson, 
n Food | N. J. 
vell as 4 Net profit of Wright Aeronautical 
in St. H Corporation, subsidiary of Curtiss- 
super — ‘right, amounted to $586,288 for the 
varied, | ‘'st quarter, compared with $286,- 
officers B. °°3 in the first quarter of 1937, a 
ympany gain of 104 per cent. 
any ap. International Business Machines 
and an Corporation reported net income of 
coming. $2,080,170 for the first 1938 quarter, 
against $1,958,467 in the correspond- 
ing period of 1987, a gain of 6.21 per 
cent, 
tising CBS Up 13% 
rislative For 13 weeks ended April 2, Colum- 
sing iD bia Broadcasting System showed a 
ee gain of 13 per cent in net profit, 
y al from $1,319,426 in 1937 to $1,494,980 


this year, 
Pfeiffer Brewing Company, Detroit, 
reported net profit of $74,381 for the 


SEVEN AND 

A QUARTER 

TO NEARLY 
NINE MILLION! 


iC 
we. § Metropolitan 
- weekly comics-couor 


ter, a gain of 231 per cent. 

Consolidated net profit of Plymouth 
Oil Company for the quarter ended 
March 31 was $702,892, 10 per cent 
above the $640,329 earned in 1937. 
Atlantic Refining Company, Philadel- 
phia, showed net profit of $2,048,000 
for the quarter ended March 31, 
against $1,993,000 in the March quar- 
ter of last year, a rise of 2.75 per 
cent. 

Household Finance Corporation, 
Chicago, reported net profit of $1,618,- 
740 for the first three months of this 
year, a gain of 5.63 per cent over 
the $1,532,367 earned in the corres- 
ponding period of 1937. 

Purity Bakeries Corporation, Chi- 
cago, earned $186,305 for 16 weeks 


gain of 560 per cent. 

First quarter net income for Coca- 
Cola Company totaled $5,945,995, 
compared with $5,130,289 a year ago. 
This is a rise of 15.89 per cent. 


Establish New yo 


The Women’s Advertising Club of 
Providence has established the Eliza- 
beth Williams award, to be given an- 
nually to an outstanding advertising 
student. The award will commemo- 
rate the late president of the club. 


“Garden” Is Monthly 


Garden Beautiful, Vancouver, B. 
C., will become a monthly with the 
June issue. It has been published 
quarterly. 


Magazines, Ask 
Canada Leaders 


Ottawa, Ont., May 10.—The Do- 
minion cabinet will consider drastic 
steps to bar entrance into Canada 
to alleged salacious and immoral 
magazines originating in the United 
States and other countries, Prime 
Minister King told a delegation of 
religious leaders who waited on him 
last Thursday. 

The delegation asked that “active 
measures be taken to prohibit entry 
and sale in Canada of the scores of 
salacious, immoral, and degrading 


cities.” 

The leader of the delegation was 
Sir Edward Beatty, president, Cana- 
dian Pacific Railway. He submitted 
a list of 25 publications originating 
in the United States, Canada and 
Britain which he asserted should be 
barred from entry. Two-thirds of 
the magazines are published in the 
United States. 

Sale of Ken was prohibited 
Quebec City last week. 


in 


Changes F ormat 
Shipping News, Inc., Portland, 
Oreg., has changed the format of 
Trade Lanes from tabloid newspaper 
to magazine form. 


A New Market for Your Product 


In 1937 Los Angeles led the Nation with $26,695,159 worth of single 
family home construction. Again this year, a record in building activity is in 
the making. For the first quarter of 1938, construction permits totaled $15,- 
357,713, the highest for any comparable period in the past 7 years! 


Individual home owners are active prospects for not only all staple articles 
but modern comforts and luxuries as well. And don’t forget. . . single family 
homes in Los Angeles are built with 2- and 3-car garages! 


How to reach this big active market of home owners? Simple. Schedule 
your campaign in the daily newspaper that most Los Angeles residents prefer. 


In Los Angeles it’s 
The No. 1 Daily Choice of Advertisers and Readers 


LOS ANGELES EVENING 


ERALD~zxXpress 


National Representatives: PAUL BLOCK AND ASSOCIATES 
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ADVERTISING AGE 


LEAKSVILLE 


A prosperous North Carolina 
town. People have money to 
spend, because the huge textile 
plants are going full blast. 


This view of the Marshall Field mill 
shows how industry has come to the 
South. 


building operated by the 
No wonder pay en- 
and fat... 


Another 
same company. 
velopes are regular... 
in Leaksville. 


Leaksville’s stores carry a wide range 
of nationally advertised products. 
Here's a market for YOUR goods. 


You don't find an A&P and a Pender 
store together unless there's enough 
business in the town for both. 


Automobile dealers find it profitable 
to operate in Leaksville. Higher- 
priced cars sell, too. 

7 


Leaksville is but one of 16,000 
small towns where business is 
good and where GRIT is the big 
sales promoting factor. 


370 families live in 
Leaksville 
205 read GRIT each week 


To Sell Goods in 
SMALL TOWNS 


HOLDS MEXICO 
IS STILL WORTH 
U.S. CULTIVATION 


Bromberg Reports Cut in 
Import Duties 


New York, May 10.—‘Business in 
Mexico for 1938 continues good and 
the country is generally prosperous, 
so there is no good reason for stop- 
ping normal advertising there,” M. 
D. Bromberg, president, M. D. Brom- 
berg & Associates, Inc., publishers’ 
representative, told ADVERTISING AGE 
here today. Mr. Bromberg recently 
returned from a trip to Mexico City 
where he studied the market for 
American products. 

“American advertisers who re- 
cently withdrew their advertising 
undoubtedly acted too hastily for 
their best interests, probably as the 
result of exaggerated information 
from Mexican sources,” said Mr. 
Bromberg. While it is true that Mex- 
ican exchange fluctuated widely in 
March, Mexican banks have been 
selling dollar exchange without re- 
striction for the past month. 

The current rate of about four 
pesos to the dollar, representing a 
change of only about 10 per cent, 
“cannot be good and sufficient rea- 
son for Mexican distributors of Amer- 
ican products to refuse to sell or 
make any price to the Mexican con- 
sumer,” he said. 

While the recent oil grab would in- 
dicate an anti-American sentiment in 
Mexico, that country made a friendly 
gesture by reducing import duties on 
American products May 1, and the 
additional Mexican consular fee of 3 
per cent will probably be eliminated 
in the near future, he reported. 


Opportunity for Others 


“Discontinuance of American ad- 
vertising in Mexico will only tend to 
leave that market open to compet- 
itors with a more optimistic view- 
point, and perhaps with a_ better 
knowledge of the existing situation, 
who are facing the problem with 
calm and keen judgment and en- 
deavoring to overcome this temporary 
hindrance by adjusting their peso 
prices,” he said. 

Mexican distributors of foreign 
products estimate 1937 sales as 35 
per cent ahead of 1936, Mr. Bromberg 
revealed. Export business generally 
warrants preferred advertising and 
sales promotion efforts by American 
manufacturers, he asserted. 

In marked contrast to the domestic 
situation, Mr. Bromberg quoted The 
American Exporter to the effect that 
foreign advertising volume by Amer- 
ican manufacturers is currently 17 
per cent ahead of last year. The 
same publication also reported an 
upturn of 21 per cent in export busi- 
ness. 


McCormick Advanced 


Fowler McCormick, formerly vice- 
president in charge of foreign sales, 
has been appointed vice-president in 
charge of manufacturing for Inter- 
national Harvester Company, Chi- 
cago, succeeding Charles R. McDon- 
ald, retired. L. P. Thayer succeeds 
Mr. McCormick as vice-president in 
charge of foreign sales. 


Staehle Elected 


A. M. Staehle, publisher of Factory 


Management and Maintenance, has 
been elected a_ vice-president of 
McGraw-Hill Publishing Company, 


He was formerly sales 
of Engineering News- 


New York. 
manager 
Record. 


Shepherd Joins Croot 
John E. Shepherd, formerly secre- 
tary of H. B. LeQuatte, Inc., New 
York, has joined Samuel C. Croot 
Company, New York, in an executive 
capacity. 


Miss Walker to Ellis 


Thelma Walker, formerly with 
Ruthrauff & Ryan, has joined the 
copy staff of Sherman K. Ellis & Co., 
New York. 


& Co.; Alice 


rast’ 


a a 


PAST COMMANDERS INDULGE IN A LITTLE WASSAIL 


ree 


Left to right: Henry A. Slamin, George McDevitt Company; Thurlow W. Brewer, The New Yorker; George B. Bassler, Bass- 
ler & Weed; Col. Robert P. Robinson, Lord & Thomas; Kellogg M. Patterson, Cincinnati Times-Star; Vernon D. Beatty, Swift 
Blue; Harlow P. Roberts, Purity Bakeries; Arthur F. Collins, Crowell Publishing Company. (Story on Page !9.} 
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Sales Experts 
Plan Balanced 
Texas Meeting 


Dallas, May 12.—A blending of the 
practical and theoretical will mark 
the third annual convention, Na- 
tional Federation of Sales Executives, 
here May 19-21, with the Dallas Sales 
Managers acting as hosts. Frank P. 
Holland, publisher of Farm and 
Ranch and Holland’s Magazine, will 
stage a Texas barbecue Thursday 
afternoon at his country home for 
the effete Eastern delegation. 

Among speakers are E. C. Wolcott, 
general sales manager, Blue Valley 
Creamery, Chicago, “In a Groove or 
in a Rut?”’; C. D. Cox, division man- 
ager, West Disinfecting Company, 
Dallas, “Training Salesmen”; Dr. J. 
U. Yarborough, Department of Psy- 
chology, Southern Methodist Univer- 
sity, “What a Sales Manager Should 
Know About His Market”; Harrison 
Matthews, Los Angeles Sales Man- 
agers Association, “Changing Con- 
ceptions of Modern Sales Manage- 
ment.” 

Elmer Wheeler, of tested sentence 
fame, will bring his theory to the 
convention, and Frederick B. Heit- 
kamp, American Type Founders 
Sales Corporation, will also discuss 
training of salesmen. R. D. Keim, 
vice-president, E. R. Squibb & Sons, 
New York, will tell what a sales man- 
ager needs to know about law. 


Miss Heuer Opens 


Ottilie Heuer, decorator and home 
furnishing stylist, has opened offices 
at 9 Rockefeller Plaza, New York, as 
Ottilie Heuer, Inc. Miss Heuer is 
contracting with home-furnishing 
manufacturers for a permanent dis- 
play of their products. 


Gets Londonderry 


Hirshon-Garfield, Inc., New York, 
has been appointed to direct the ad- 
vertising of Londonderry, Inc., New 
York, manufacturer of women’s coats 
and suits. Newspapers, rotogravure, 
magazines and business papers will 
be used. 


Seidenbaum Gets Two 

Globe Lighting Fixture Manu- 
facturing Company, Brooklyn, N. Y., 
and Universal Lamp Company, New 
York, have named William G. Seiden- 
baum Advertising Agency, New 
York, to handle their advertising. 


Represents “Town” 
George M. Kohn, Atlanta, has been 
named Southern representative for 
Town, New York, George W. Small, 

advertising director, announced. 


Hansen to Izzard 


Hansen Baking Company, Seattle, 
has appointed The Izzard Company, 
Seattle. to direct advertising of 


Olympic bread. 


Stedfeld Moves Office, 


Silhan Joins Agency 


H. L. Stedfeld Advertising has 
moved to larger quarters in the same 
building at 202 W. 40th street, 
New York. The new telephone num- 
ber is Chickering 4-1235. 

Charles Silhan, formerly with Ad- 
vance Art and the Hotel New Yorker, 
has been placed in charge of pro- 
duction. 


“Fidelity Family” Out 

Fidelity Investment Association, 
Wheeling, W. Va., has started publi- 
cation of “The Fidelity Family,” 
monthly house organ. Francis J. 
O’Brien, director of sales promotion, 
is editor. 


Gets Concrete Account 


Scientific Concrete Service Corpo- 
ration, Washington, D. C., has ap- 
pointed Meldrum & Fewsmith, Inc., 
Toledo, to direct its advertising. The 
corporation supplies precision equip- 
ment for concrete mixing. 


“Night” Suspends 


Detroit Saturday Night, weekly 
class paper, suspended publication 
last week. Executives said efforts 
would be made to reorganize. 


Posters for West End 


West End Brewery Company, 
Utica, N. Y., will use a 24-sheet pos- 
ter campaign through Moser & Co- 
tins, Utica. 


Ball Club Uses KNX _ 


The Los Angeles Baseball Club has 
purchased 20 night-time and 40 day. 
time announcements on KNX to con. 
tinue through Sept. 17. Neisser-Mey. 
erhoff, Los Angeles, is in charge. 


UNUSUAL COVERAGE 


Setei cad rod 


Civeviation This issue 60,000 
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PRACTICAL BUILDER 

A dowrmst Devetcd te the Practical Problems of Bailding Controster 

+s ec, natin rene we 

; : | Eastern Builder Features 

| Standard Material in Homes 
“SERS ies” 


meen 


PRACTICAL BUILDER'S 70,000 building 
contractor readers provide manufacturers 
most direct method of contact at lowest 
cost with largest bona fide list. (Adver- 
tisement). 


“STIR-ETCHING” ADVERTISING DOLLARS 


IS ONE OF IEN’S SPECIALTIES 


INDUSTRIA 


EQUIPMENT NEWS 


What's New 
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Only 79 
standard, 


advertiser dollars needed to buy 
effective coverage of 51,875 active plant 


operating men in the larger plants in all industries . . - 
and to repay and prove coverage with active buying 


inquiries. 


A circulation bonus of ||, 


875 over rate basis guar 


antee and substantially more than is available in any 
other medium reaching this group. 


NOW is a time to get all you can for every dollar you 
spend ... hence a good time to 


WRITE FOR “The IEN Plan’ in studying “MUST” media 
THOMAS PUBLISHING CO., 461 Eighth Ave- 


New York, N. Y. 
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BUYERS ASKED 
FOR APPROACH 
THAT SOLD THEM 


New York, May 10.—Declaring that 
modern advertising techniques have 
made the average salesman a “com- 
pany orphan,” Russell Varney, bak- 
ery merchandising manager, Stand- 
\.rd Brands, Inc., asked members of 
the Metropolitan Purchasers’ Assist- 
ants Club to constitute themselves 
sales laboratories to test selling 
methods and media and bring about 
closer cooperation between sales and 
advertising departments. 

Mr. Varney said that the average 
Hcalesman has the feeling that he is 
“hanging onto a campaign” instead 
of the campaign supporting and com- 
plementing his efforts. 


Salesmen in Picture 


“The salesmen should be com- 
pletely informed as to advertising 
plans to begin with,” he said. “They 
© <hould be asked to submit ideas and 
discuss plans so when the campaign 
actually breaks they will feel they 
are a part of it.” 

Purchasing agents should provide 
ihe vital link between the two de- 
partments, according to Mr. Varney. 
He suggested that they analyze every 
sales approach during their buying 
and report back to their own sales 
and advertising men. 


Myers Agency Moves 


> Willard G. Myers’ Advertising 

Agency, New York, has moved from 
2018 RCA bldg. to 4615 RCA bldg. 
he telephone numbers are Circle 
97-3527 and 3528. 


ee 


Started 
Lay,1933 


nl 


Johnson in New Post 


Charles E. Johnson, formerly with 
‘urtis Publishing Company, has 
oined Allied Advertising Artists, 
.os Angeles, as assistant sales man- 
ger. 


Starts “Kimball Copy” 

Abbott Kimball Company, New 
fork, has issued ‘‘Man,” first of a 
Fo: of booklets entitled “Kimball 


Mopy,” expressing the viewpoint of 
Mhe agency toward advertising. 


BBDO Gets Cranberries 


F American Cranberry Exchange has 
Hppointed Batten, Barton, Durstine & 
Wsborn, New York, to handle its ad- 
pene. 


| Hooper i in , New Quarters 
E. Hooper, Inc., New York, has 
cond to new quarters at 51 E. 42nd 


Breet. The telephone number is 
Vanderbilt 3-6490. 


Salesvertising Expands 


| Salesvertising Associates, Inc., Chi- 
ag0, has leased larger space in the 
Board of Trade hives 


COLLINS 
MILLER & 

HUTCHINGS 
INC. 


PHOTO-ENGRAVERS 
IN CHICAGO 


“Roto” Ready Soon 


Roto-Shaver, Inc., New York, has 
awarded a manufacturing contract 
to the Dictograph Products Company, 
Inc., New York, to produce its new 
electric shaver. Fall production will 
start in ten days, according to F. E. 
Moskovics, Roto-Shaver president. 


NADSC Meets June 1 


National Association of Direct Sell- 
ing Companies will hold its 23rd 
annual convention at Spink Hotel 
and Country Club, Lake Wawasee, 
Ind., June 1-4, 


Carter-Owens Moves 


Carter-Owens Advertising Agency, 
Kansas City, Kan., has moved to 
larger quarters in the Occidental Life 
Insurance bldg. 


iF rancis Wi ll 
Be Speaker at 
Market Dinner 


New York, May 12.—The perfect 
convention—no registration fee—will 
be staged by the American Marketing 
Association at the Mayflower Hotel, 
Washington, May 20-21. The meet- 
ing will also be perfect in other re- 
spects. It will be divided into three 
sessions, with each address confined 
to the proper heading. 

“Trends” will be the subject of the 
opening session Friday morning, 
“What the Future Holds for Busi- 
ness” will be scrutinized in the after- 


noon and 


“A Look at Advertising 


Media” will be the final subject. It 


will, however, be preceded by 
ness session. 

The semi-annual 
held Friday night, 
Francis, president, 
Corporation, 
banquet with 
keting Men.” 


dinner 
with C 
General 
providing the 
“A Challenge t 


a busi- 


will be 


larence 

Foods 
mental 
oO Mar- 


Joins Publicity Group 


Amy Vanderbilt, free lance 
ity counsel and writer, 
staff of 
York. 


public- 


has joined the 
Publicity Associates, 


New 


O’Brien | pn Agency 


Esmond P. O’Brien has resigned as 


vice-president of 
New York. 


Buchanan 


& Co., 


Hilda Hatchet Heads 
Toronto Women’s Club 

Hilda Hatchet, MacLaren Advertis- 
ing Company, Ltd., has been named 
president of the Women’s Advertis- 
ing Club of Toronto. 

Grace Ingham, Oneida, Ltd., is 
vice-president; Vida Ralph, Winnipeg 
Free Press, secretary; Thelma 
Palmer, Workshops of Oxford Me- 
Neil, treasurer; Cecille Long, Toronto 
Daily Star, and Agnes Rider, A. S. 
Sills & Co., directors. 


Cooke to a dileaakil 


J. R. Kupsick Advertising Agency, 
New York, has been appointed to 
handle advertising of Thomas N. 
Cooke, Inc., New York real estate 
firm. Edwin Cades is account execu- 
tive. 


THE PRAIRIE FARMER STATION, CHICAG 


Early 


Morning 


WLS has long been distinctive for its respon- 


sive early morning audience. 13,436 listeners 


Burridge D. Butler, President 


wrote recently, in a period of two weeks, re- 
sponding to a program broadcast at 6:45 —in 
the morning! 11% of them were from Metro- 
politan Chicago. 


The above further verifies a fact—long known 
to WLS—and from which many WLS advertisers 
have profited—that WLS has a tremendous early 
morning audience—that will respond—and buy. 


On the air at 5:30 each morning, WLS has 
established some of its most successful records 
for advertisers in those early morning hours. 
It’s a family audience — receptive —eager—and 
loyal to WLS. And loyal listeners make adver- 
tising results. WLS Gets Results! 


linn Snyder, Manage} 


KOY is the dominant advertising medium in Phoenix and the rich Salt River Vall 
market is rated as first per capita in retail sales in U.S. For results—one KOY advertiser 
made more sales per dollar expended than in any other of twenty odd markets. .. . Don’t 
overlook this great market, the “garden spot” for living and for business. Burridge D- But- 
ler, Chairman; Fred Palmer, Manager—Phoenix, Arizona. 
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Inland Press 
Group to Hear 
Landon Talk 


Chicago, May 12.—-Last-minute ad- 
dition of Alfred M. Landon to the 
program is expected to result in a 
record-breaking attendance at the 
spring convention of the Inland Daily 
Press Association at the Sherman 
Hotel May 17-18. The ex-governor 
will speak at the Tuesday luncheon 
on “Tolerance and Freedom.” 

New light will be shed on reading 
habits Tuesday afternoon when Guy 
T. Buswell, professor of educational 
psychology, University of Chicago, 
will address the Inlanders on adult 
idiosyncrasies. Dr. Buswell’s talk 
will feature an executive session. 

Arthur E. Meyerhoff, president, 
Neisser-Meyerhoff, Inc., Chicago 
agency, will venture some remarks 
on a controversial subject Wednes- 
day morning, asking and answering, 
“What Cooperation Should a News- 
paper Give to a National Adver- 


tiser?” 


Davis to Glicksman 


D. L. Davis, a division of Schoble 
Hats, Philadelphia, Pa., has  ap- 
pointed Glicksman Advertising Com- 
pany, New York, to handle the pro- 
motion of its men’s hats. Trade pub- 
lications will be used. 


Jones Retained 


Kindred, MacLean & Co., New York 
lithographer, has retained Lincoln 
Jones as advertising counsel in pro- 
motion of point-of-sale displays and 
dealer helps. 


Gets Harman Watch 


Harman Watch Company, New 
York, has appointed Dundes & Frank, 
Inc., New York, to handle its adver- 
tising. Direct mail, trade, newspa- 
pers and magazines will be used. 


Consistently 


UPWARD has been the cir- 


culation record of The 


Scranton Times. 


From a 1928 level of 
44,980 net paid, unbroken 
circulation gains have been 
added _ year-after-year, 
reaching 54,412 in March, 
1938. 


That is why national adver- 
tisers select this powerful 
newspaper to blanket the 
Anthracite Coal Region. 


The Scranton Times 


Circulation 54,412 


ll 


ELECTROTYPE CO; 
CINCINNATI 


Branch Plants or Offices at 


Atlantic aay op & 
Stereotype Co., 
228 E. 45th St., New York 


Northern Electrotype Company 
47 Burroughs Avenue, Detroit 


Hoffschneider Brothers 
500 Howard St., San Francisco 


Philadelphia Mat & Plate Co. 
243 No. Juniper St., Philadelphia 


Chicago, 400 North Michigan 
Ave. (Wrigley Bldg.) 


Atlanta, Rhodes Haverty Bldg., 
134 Peachtree Street 


WORLD'S LARGEST MAKERS 
OF ADVERTISING PLATES 


5 Getting Personal 


Fresh from the ANA meeting at the Westchester Country Club, 
Leo Nejeiski, Swift & Co. a.m., hopped into Manhattan, still clad in 
sports clothes, for a confab with Earle Pearson, AFA chief. As head 
of the national attendance committee for the Detroit convention, Leo’s 
out to break all records for bringing ‘em in! .. . 


As proud of his judgment of good literature as of his ability to 
make up advertising schedules, H. H. Dobberteen, media director, Ben- 
ton & Bowles, recalled that for the last six months he’s been touting 
“The Late George Apley,” which won the Pulitzer Prize for J. P. 
Marquand last week... Frank Lovejoy, Socony-Vacuum’s talented 
speaker, finds diversion in camera shooting—apparently an effective 
antidote to the pressure of one-night speech stands. . 


It’s honeymoon season over at Compton Advertising. Murray Car- 
penter, spot radio time buyer, has just returned after his marriage to 
the former Harriet Lang, also of 
the agency; Marshall C. Sewell, 
assistant account executive, has 
just taken the plunge; and Mil- 
dred Greene, of the Chicago of- 
fice, has likewise doubled up 
but not to an advertising man... 


Dave Frankel, Goodall Mfg. 
Company s.m., will preside over 
a veritable showplace in his new 
Manhattan offices. A_ tropical 
theme is featured (quite Palm 
Beachy) with South American 
walnut, beanwood and teakwood 
pretty much in evidence. . . That 


new Jerome Kern-Oscar Ham- 
merstein musical, “Gentlemen 
Unafraid,” which will have a 


Broadway premiere next fall, is 
authored by Edward Boykin, who 
served 15 years with N. W. 
Ayer, Frank Presbrey Company, 
Ralph Jones Company, and Wil- 
drick & Miller. . . 


PEACE—It was found by C. A. Mussel- 

man (right), president, Chilton Company, 

and William Hutton, Eastern manager, 

Farm Journal, at the Four A's convention 
at White Sulphur Springs. 


K. H. (Cap) Seidel, Oldetyme Distillers a.m., is off on a survey 
tour to upper New York State and Ohio, in the interests of Green River 
and Three Feathers. .. The Adrian Samishs (Y & Ry) left last week- 
end for a South American cruise. . . 


Thirty-fourth annual tournament of the Summer Advertising Golf 
Association, Ray McCarthy, president, announces, will be held at the 
Spring Lake Golf and Country Club, Spring Lake, N. J., June 23-26... 
The New York Ad Club golfers held their first outing of the season last 
week with 44 players taking part. Charles Keller is head of the group. 

. H. N. Elterich, who founded his international agency exactly a 
year ago, marked the first milestone by acknowledging the assistance 
of the 11 clients now on the roster... . 


Ambassador Josephus Daniels, publisher of the News & Observer, 
Raleigh, N. C., flew from Mexico City to Washington and is now in 
Raleigh, where he and Mrs. Daniels are celebrating their golden wed- 
ding anniversary... 


E. M. Mulock, on the copy staff of Campbell-Ewald Company, 
Detroit, is the daddy of Edwin McCord Mulock, III. .. H. Wm. Pollack, 
Buffalo merchandising counselor, has just sent out, at his own ex- 
pense, an appeal to 20,000 retailers suggesting a practical application 
of the “‘What Helps Business Helps You” campaign of the U. S. Cham- 
ber of Commerce. . . 


J Carson Brantley, head of the agency of that name in Salisbury, 
N. C., is plenty busy these days. He’s state chairman of the publicity 
committee for National Air Mail Week which is being observed this 
week. . . Fred E. Eriksen, a.m., Milwaukee Electric Railway & Light 
Company, is vice-chairman of the publicity committee of the Milwau- 
kee Association of Commerce... 


Publisher Amon G. Carter, Fort Worth Star-Telegram, is a new 
board member of American Airlines. William Ware received a 
scroll and a silver loving cup in recognition of his presentation of 
Philadelphia’s outstanding news program. The donor was the One 
Hundred Club which is made up of officers of all Philadelphia civic 
organizations. His program over WCAU is sponsored by Horn & 
Hardart Baking Company, operator of the Automats and retail food 
shop chain... 


Ralph Foster, g.m., KWTO-KGBX, Springfield, Mo., played host 
to his sales staff on a three day fishing trip as a reward for their 
efforts in reaching a specified sales and billing mark. Sales Manager 
John Pearson and Salesmen Les Kennon, Gordon Wardell and Ralph 
Stufflebaum made the trip. . . 


Mr. and Mrs. Henry W. Wittner (treasurer of Vadsco Sales Cor- 
poration, New York) are the parents of a son, their first child. Samuel 
Antonow, president of V. Vivaudou, Inc., and of Vadsco, is the proud 
grandfather. . 


Belated Derby note: John M. Considine, v.p., United Drug Com- 
pany, was appointed a Kentucky colonel by Gov. A. B. Chandler at the 
Derby eve banquet. . . Roche, Williams & Cunnyngham, Inc., opened 
the soft ball season with a 3 to 2 win over the advertising typograph- 
ers, J. M. Bundscho, Inc., and now Manager M. T. Singer, of the agency 
team, is ready to fill in his schedule with other Chicago teams... 


Hon. Bruce Barton, New York Congressman, advises readers of 
the June Cosmopolitan to “Take the Middle Road” in his article which 
discusses the American way out. .. Members of the Women’s Adver- 
tising Club of St. Louis are rehearsing “Busman’s Holiday,” Imogene 
McCaig’s prize play on advertising, and will present it to women’s 
groups in the fall... 


Add little known facts: Ray Bauder (Bauder-Baker), new president 
of the Chicago Financial Advertisers, invented the system of finger 
print identification used by the government during the World War and 
also introduced the technique of footprinting new born babes. . . 


The real life story of Leo Fitzpatrick, radio pioneer and present 
manager of WJR, Detroit, made drama for the Edgar Guest-Household 
Finance show on CBS May 11... 


GO DIRECT TO 
RETAILER WITH 
NEW CONTRACTS 


Drug Advertisers Take Note 
of Court Ruling 


Chicago, May 11.—The question- 
able validity of fair trade contracts 
issued through wholesalers, as evi- 
denced in recent court decisions, was 
reflected today in new Illinois fair 
trade contracts issued by drug and 
cosmetic manufacturers. Analysis 
shows a substantial increase in the 
number of manufacturers issuing 
contracts and a pronounced shift in 
favor of contracts issued direct, 
rather than through the wholesaler. 

Few price changes were noted, re- 
ductions by some being balanced by 
others’ increases. Several manufac- 
turers increased the number of prod- 
ucts sold under fair trade contracts. 

A total of 184 drug manufacturers 
are currently operating under fair 
trade contracts in Illinois, the study 
revealed. This compares with the 
132 listed by ADVERTISING AGE Sept. 6. 

Of the current total, 114 have is- 
sued direct contracts to dealers with 
70 others depending on wholesalers. 
In September, 98 of the 132 fair trade 
contracts listed were issued through 
the wholesaler. 


Many Added to List 


Manufacturers who have recently 
issued Illinois fair trade contracts 
include Harriet Hubbard Ayer, Inc., 
Borcherdt Malt Extract Company, 
Fasteeth, Inc., C. B. Fleet Company, 
Penn-Champ Oil Corporation, West- 
clox, Allcock Mfg. Company, Home 
Drug Company and Horlick’s Malted 
Milk Corporation. Borcherdt is the 
only one to issue contracts through 
wholesalers. 

Others to appear on Illinois fair 
trade lists in recent months include: 
Luxor, Ltd., Seeck & Kade, Inc., 
Hinze Ambrosia, Inc., Expello Cor- 
poration, Glazo, Inc., Pinaud, Inc., 
Lady Esther, Ltd., Conti Products 
Corporation, Alkalol Company and 
Monticello Drug Company. These 
companies are all issuing contracts 
direct. 

Among those who have recently 
shifted from wholesaler-retailer con- 
tracts to direct contracts are Walter 
Janvier Company, Wm. S. Merrell 
Company, De _ Vilbiss Company, 
Schering Corporation, Lucky Tiger 
Company, Zonite Sales Corporation, 
Northam Warren Sales Corporation, 
Frederick Stearns & Co., Vita-Ray 
Corporation and _ Gillette Safety 
Razor Company. - 


Recent Court Decision 


One of the most recent court cases 
involving the validity of fair trade 
contracts issued through wholesalers 
was that reported in ADVERTISING AGE 
April 25 in which Circuit Judge Gus- 
tave G. Gehrz of Milwaukee ruled 
that a manufacturer’s right to make 
price maintenance contracts may not, 
under the Wisconsin law, be dele- 
gated. 

This decision would void about 
two-thirds of all existing fair trade 
contracts in that state, it was indi- 
cated. Of a total of 111 manufac- 
turers establishing minimum prices 


—$<$—<—<—_= 


under the state act, only 32 ma 
contracts direct with the retailer, 

Gillette Safety Razor Company 
operating in New York under tair 
trade contracts issued through who, 
salers, was recently refused ap in. 
junction against a price-cutting job 
ber. Gillette is expected to appey 
this decision, although a compan, 
spokesman recently voiced the phelig 
that it did not anticipate victory, 

Bristol-Myers Company is amon 
those who have recently expande 
lists of products sold under fair trag, 
contracts. The company has aly 
effected a reduction on the large gj, 
Vitalis, the present price being $1.) 
instead of $1.39. 

Sharp & Dohme has _increagy 
minimum prices of its Hexylregorg, 
nol solution, while reducing prices q 
some of its insulin units. Hin, 
Ambrosia, American Safety Razo, 
Corporation and American Druggigt 
Syndicate are others to expand proj. 
uct lists. 


Financial Grom 
Elects Ray Baude; 


Ray Bauder, president of Bauder. 
Baker, financial advertising agency 
was elected president of the Chicag 
Financial Advertisers May 11. Other 
new officers are Robert Lindquist, 
public relations manager, American 
National Bank & Trust Company 
vice-president; Marvin Browne 
Hearst International Advertising 
Service, secretary, and John Bodfish, 
secretary, First Federal Savings ¢ 
Loan Association, treasurer. 

R. W. Dawson, Albert Frank-Guep. 
ther Law, Ince., retiring president, 
was elected a director. Other new 
directors are Harry Owens, R. R 
Donnelley & Sons Company, and §.§ 
Reckefus, Osborn, Scolaro, Meeker é 
Co. 


Havell Retained 


Pamphleteers, Inc., New York, pub 
lisher of The Pamphleteer, has re 
tained George F. Havell, Inc., Ney 
York, as publishing and management 
counsel. 


Represent “Investor” 


H. E. Middleton, Detroit, and Her. 
bert D. Zien, Milwaukee, have been 
appointed to represent The Petroleum 
Investor, Tulsa. 


Morgan Joins NNPA 


Belden Morgan, promotion mat- 
ager of the Hartford Courant, has 
joined the National Newspaper Pro- 
motion Association. 


Sell it to Cohen 


If you are thinking 
about 


JEWISH 
ADVERTISING 


Think of 


-WLTH-: 


NEW YORK 
Jewish Market Merchandising 
Information Service 
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Made here today of a heart attack. He was |tions follgwimg an attack of the flu. | here May 6 following a brief illness. |as passenger car sales manager and 
r. TERMAN KN WN 76 years of age and had celebrated’| He is survived by his mother and his | Mr. Staples was 49 years of age and | was promoted to assistant general 
Pany the 50th anniversary of his paper | widow. had spent his entire career in this |sales manager in 1931. Appointment 
+. but little more than a month ago.) _— city. He organized the agency to the top sales post in the organiza- 
re RLY USER His widow, a son and three daugh-|* TRANSCRIPT’ LOSES STOWE | known as Staples & Lemon which | tion, climaxing his successful career, 
; bn ters survive. Peoria, Ill., May 4.—Frederick Ar- subsequently became Staples &/came but a tow weeks before his 
Des — thur Stowe, editor in chief of the Staples. —. —. > — Fer was the 
‘ ; we rst he made in his new Ca- 
pany ADVERTISING CURTIS WESSEL DIES Peoria Journal-Transcript and one of ial 
belies F Louisville, Ky., May 9.— Funeral | the country’s best known editorial| WILLIAM PURVES, DODGE | ¥@°'ty. 
ry. services for Curtis A. Wessel, well- rng ce a om - heart ~ SALES CHIEF, DIES Rest t to Tol 
MOng “ew York, May 10—Frank D. known business paper editor, were tac og = oe an illness Detroit, May 12.—Funeral services je es auran o a 
andes mM amie president of L. E. Water. | held here last Friday, with interment of ~o Be _ ‘ r. } — was €S8-| were held here today for William M. oie eee 
‘trade Wate i ince 1901 d _| in Calvary Cemetery. Mr. Wessel, who pecennny nown for his daily “Peri- Purves, recently appointed sales oe Wines ee 2 P y> 
, man & Co, since and respon 4 : ; scope” and Sunday “Sermonette” : 4 Inc., New York, to handle advertising 
alsy <a aE ee . _| was born in Louisville, was editor of manager of Dodge division, Chrysler ‘aw , 
Ci sible in a large part for the adver ; : . columns. He was 67 years of age : of Claremont Inn. 
gy. F ising and merchandising ideas Radio and Electric Appliance Jour- . , Motors Corporation, who died sud- 1. 
$1 me Ys : é' nal, New York, for the past year — denly May 8 while en route to a Los 
S uso) won the company success in » 4 , Pp year. AD y y f DO 
uaa pen field, succumbed to Prior to that he had been editor of HENRY STAPLES DE Angeles sales meeting. Now BODO Space Super 
eased ie | cemeatiiea at his home here May 6,| ®@d@io Weekly and United States To-| Richmond, Va., May 10.—Henry L. Mr. Purvis, who was 48 years Of |the agency for some time, is .now 
pe He was 68 years of age. bacco Journal. He was 44 years old. Staples, president of Staples & |age, was a veteran in the automotive | space buyer for Batten, Barton, Dur's- 
ote Mr, Waterman was a firm believer His death was due to heart complica- | Staples, advertising agency, died |industry. He joined Dodge in 1924 | tine & Osborn, Chicago. 
~e in consistent campaigns, applying | ares eS a ee — 
ar this belief to copy themes as well. 
cael one of the company’s first copy slo- : ; 
cans which he originated, “a fast 
starting pen,” is still in current use. ' 
He began his career with the com- 
pany in 1890, joining his uncle who 
uder was the inventor of the pen. His 
auder. [ae first venture in magazine advertising 
gency came as a result of the personal dem- 
hicag onstrations he was giving of the pen 
Other HEP at the Chicago World’s Fair in 1893. 
iquist, During the course of this word of a . ‘ 
erican mouth advertising, Edward T. How- want Our artici ation 
nan) ard, a customer, suggested that it VY p p 
vista would be profitable to advertise in . 
sod fish, the Century Magazine. When Mr. e th t t t 
“oy Waterman was unable to raise the in Ou W eS gS grea es 
necessary funds, Mr. Howard estab- 
-Guen- lished his own agency and financed . * 
sident, the company’s first campaign. oO oO re | os e 1 Ti g p r oO J e C t 
a Early Testimonial User ; 
d $.§ The first Waterman insertion car- 
eker é ) vied a drawing of the “Ideal” pen : 
) and pencil and endorsements by vari- c ; : 
ee cok cade eats ot From all parts of the Oklahoma City trading 
) the period. “It’s always ready with- ‘ . . 
pia on ommting an6 tala” tee ane is area comes praise for the selling job per- 
has r-) read. The copy theme, with slight Reka — 
., New ) changes, has remained the same to- ar a formed year after year by The Oklahoman 
gement F day. Quarter-page insertions ran con- ee, ' a ; 
L tinuously in Century Magazine, Har- “7 4 and Times-WKY Free Cooking School, con- 
pers and Scribner’s Magazine during  * a rr 
” ‘M : 
r the early part of this century. it eae ducted by Aunt Susan. The sales impetus 
1d Her. “| believe our early advertising —* age 2 an ; : : 
@ been fw was effective because of its simplic- t created by this modern cooking school is felt 
‘roleum ity of appearance, the conservative- . 
ness of claims and the sincerity of f not only by Oklahoma City wholesale houses 
: appeal,” Mr. Waterman said recently. 
A During the past 50 years Water- but also by jobbers twenty to one hundred and 
_— man advertising has employed many y 
nt, has @ Media. Magazine and newspaper e } } Tas a 
SUI costs ben tae colatemeneny ae 2 eighty miles away. Proof that participants ap oS 
| aided by car cards, outdoor posters, - : # : : : : Ree 
ia Vian Galaga, colby Oak Geta vt Susa®’® SREY cookin cates inet preciate this project to be not just another cook- ee 
—— mail. : . e <i ans See eee ; ° ° . . ° ° ge 
tee currena ekdinein, sonenned Se = ing school but an institution lies in the large ge 
by Mr. Waterman and his agency. J. a eee Ses Bes soe 
en| M. Mathes, Inc., consists of full-color “: Bi number of repeaters each year. In the 1937 Beoeoeeas 


pages in seven national magazines 
and rotogravure space in 50 newspa- 
pers. Photographic illustrations stress . : 
the theme, “It starts quick as a y 4 m 4 : 
wink.” iq 

Mr. Waterman is survived by his 
wife, and two sons, Elisha Hudson 


‘pelea and Frank D. Waterman, 
. 


ee, 


School, for instance, 74% of all national adver- 
tisers had participated in one or more previous 
schools: 85% of all local advertisers were re- 
peaters; and 78% of total advertisers were en- 
thusiastic enough over past results to partici- 
pate in 1937. 


MOSES GINZBURG DEAD 
Chicago, May 10.—Moses Ginz- 
burg, founder and publisher of the 
first Yiddish newspaper in this coun- 
ry, the Jewish Daily Courier, died 


lls fo oe ee Plans for a bigger and even better 1938 school 
| ‘s ' ae ae are under way. An experienced organization 
Hovis PEN the SOU aaa is already busy with its exploitation program. 
pane If you sell any product going to housewives, 


your sales department will welcome the mo- 
mentum given your products by Aunt Susan's 
4 a endorsement at her 8th Annual Oklahoman 
, : and Times-WKY Free Cooking School. 


94°, of Wall Street 
Journal subscribers read 
it through from first 
Page to last. Average 
daily reading time de- 
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ADVERTISING AGE 


May 16, 1938 M: 


THE RACES! 


Baltimore’s No. 1 
showmanship sta- 
tion not only broad- 
casts the races -- 
but sells ’em! 


& 
Exclusively on WFBR: 


“THE PREAKNESS’’ 
MAY 14th 

Sold to: 

AMERICAN OIL COMPANY 


3 hours (2:30 to 5:30 P. M.) 
also fed to WRC in Wash- 
ington, D. C. 


4:45 to 5:15 P. M. fed to the 
entire Eastern NBC Red 
Network. 


Described by ClemMcCarthy 
« 
Exclusively on WFBR: 


PIMLICO PRESS-BOX 


(daily 11:45 A. M.) 
Sold to 7-UP 


VOICE OF PIMLICO 


(daily 4:30 P. M.) 
Sold to 7-UP 


Two daily features direct 
from the Pimlico race track 


e 
Exclusively on WFBR: 


THE PREAKNESS BALL 


Fed to NBC Red Network. 
The party of the week, 
covered by “LIFE GOES TO 
A PARTY". 


* 
Exclusively on WFBR: 
MARYLAND HUNT CUP 


APRIL 30th 


The classic of cross country 
racing. 


Described by Clem McCarthy 


Sn Ballimore, £4 


ON THE NBC RED NETWORK 
NATIONAL REPRESE 
EDWARD PETR 


WINS AWARD IN S.T.A. ANNUAL SHOW 


The Phoenix Flame, produced by H. J. Higdon and Dale Nichols, which won the 
Chicago Society of Typographic Arts 1938 award in the house magazine class. 
Photo by A. George Miller, Inc. 


TYPE SOCIETY 
PICKS WINNERS 
FOR 12TH SHOW 


Chicago, May 12.—The 12th annual 
exhibition of Fine Design in Printing 
opens May 16 at the Newberry Li- 
brary under the joint sponsorship of 
the library and the Society of Typo- 
graphic Arts. Eight Chicago designs 
shared top honors for the various 
classifications into which the ma- 
terial has been divided. Dale Nichols 
received first award in the announce- 
ment group, and shared with H. J. 
Higdon the award for house organs 
given the “Phoenix Flame,” issued 
by the Phoenix Metal Cap Company 
of which Mr. Higdon is editor. 

Park Phipps received the award 
for his stationery design for the Art 
Institute of Chicago. A booklet and 
post card series for the Art Direc- 
tors’ Club of Chicago won the award 
in this group for M. Martin Johnson. 
In the packaging division, Ernst 
Spuehler’s design for Swift & Com- 
pany’s Vintage Cheese was selected 
by the judges. 


Publication Gets Prize 


The magazine of the  photoen- 
gravers’ association, More Business, 
was selected for first place in this 
division, bringing honors to a group 
of designers who have produced vari- 
ous issues, the list including Henry 
Harringer, Egbert Jacobson, Dale 
Nichols, Coutre Erman and Taylor 
Poore. Mr. Jacobson also shared 
with Edgar Miller the first award in 
the book group for a book designed 
for Container Corporation of Amer- 
ica. 

Honorable mentions were awarded 
David O. Green, John Averill, M. 
Martin Johnson, George S. Lyman, 
Raymond DaBoll, Norman Anderson, 
Dale Nichols, Stan Ekman, Elmer 
Jacobs, Rodney Chirpe, Taylor Poore, 
Joseph Carter, Wilbur Smart, W. A. 
Kittredge, Loren Moore and Al 
Moore. 

The exhibition includes nearly 200 
pieces, selected from 1,000 submitted. 
Joseph C. Greis, art director of the 
Manz Corporation, Chicago, will ad- 
dress a meeting at the library Mon- 
day at 8:15, following a dinner at 
Normandy House, 800 Tower Court, 
at 6:30, at which the awards will be 
presented. All interested in the 
graphic arts are invited to attend. 


Gets Hat Corporation 
Hat Corporatien of America, New 
York, has appointed O’Dea, Sheldon 
& Canaday to advertise Dobbs, Berg 
and Knapp-Felt hats for men and 
women. 


Paper History Out 


Howard Publishing Company, Chi- 
-ago, has issued “A Century of Fine 
Paper Merchandising ‘In Old Chi- 
cago’,”” the first written history of 
Chicago fine paper merchants. 


‘Time’ Starts 


New Department 
for Radio News 


New York, May 13.—Time maga- 
zine today inaugurated a new depart- 
ment devoted to radio in its current 
issue, a development held of possible 
significance in view of the action re- 
cently taken by many newspapers in 
discontinuing radio columns. 

Ralph Ingersoll, publisher of Time, 
said that the new department—the 
first major addition to the magazine’s 
table of contents in 15 years—-would 
concern itself each week with all im- 
portant developments in the radio in- 
dustry, new trends in broadcasting 
and other entertainment and _ tech- 
nical advances of the industry. He 
added that the new department was 
the culmination of a three-month ex- 
perimental period. 

Several changes in regard to radio 
publicity carried by newspapers have 
taken place recently. The “pre-date”’ 
or boiler plate radio material which 
has been syndicated to a number of 
the Hearst Sunday papers was dis- 
continued last week, although the 
column of Dinty Doyle and the day’s 
program listings are still offered. 


“News” Uses Pictures 


The Chicago Daily News, which 
dropped its radio column March 28, 
has sought a “partial solution” in 
publication on the radio program 
page of pictures of motion picture 
stars with radio tie-ups. A spokes- 
man for the paper said that while a 
great number of readers had _ ex- 
pressed themselves as in favor of the 


column which was dropped it was 
not likely to be revived. 
The Oklahoma News, Oklahoma 


City, recently discontinued running 
paid advertisements of three local 
stations to institute a “News Radio 
Log,” listing all stations as an edi- 
torial service for its readers. The 
names of the program sponsors, how- 
ever, are omitted from the log when 
it is possible to do so and still iden- 
tify the program. 

Metropolitan Los Angeles papers 
discontinued all radio publicity save 
program listing some time ago. Other 
papers to take similar action were 
the San Diego Union, Phoenix Re- 
public, Salt Lake Tribune, Sacra- 
mento Union and Seattle Times. 
Newspapers in San Francisco, Port- 
land, Tacoma and Spokane are re- 
ported as still carrying a limited 
amount of radio publicity. 


Schackne to Sonotone 


Stewart Schackne, formerly associ- 
ate editor of the American Druggist, 
has been appointed assistant adver- 
tising manager of Sonotone Corpora- 
tion, Elmsford, N. Y. 


Ober Re-Elected 


Oliver W. Ober, vice-president and 
treasurer of United Advertising Cor- 
poration, New Haven, Conn., has 
been elected president of the New 
Haven Chamber of Commerce for the 
third consecutive time. 


Ma 


“Help Wanted,” “Positions 
“Representatives Available,” 


cash with order. 


$4.75 per inch. 
insertions. 


All other classifications (single insertion rates): 


The rates for this department are as follows: 
Wanted,” 
30 cents a line, 


“Representatives 


‘ Wanted,” an 
minimum = 


charge $1. Tern, 
% in., $2.75; 1 to 3 jy 


Write for descriptive folder describing discounts for tery 


POSITIONS WANTED 


LITHOGRAPH SALESMAN WANTED 
Permanent position with established 
Chicago lithographer just entering 
the offset lithographing field. Must 
know color lithography and be well 
acquainted in Chicago and nearby 
territory. Write full details. 

Box 1436, ADVERTISING AGE, Chgo. 


Salesman who can sell directory and 
industrial papers. Must locate in 
Indianapolis. 

Box 1435, ADVERTISING AGE, Chgo. 


ARTIST DESIGNER: Agency expen 
ence, good letterer; seeking space y 
rangement with New York agency, 

Box 1437, ADVERTISING AGE, Ny 


REPRESENTATIVES WANTED 

REPRESENTATIVE WANTED — 
In New York, by WHITE COLLa: 
magazine for office executives, Tap, 
virgin field. Write 501 Washington g 
Buffalo, N. Y. 


Advertising man to act also as assist- 
ant to executives of nationally-known 
manufacturer. Must have experience 
in varied men’s wearing apparel and 
related fields. Must be promotional 
minded and sufficiently versatile to 
follow through on development of 
newspaper campaign, window dis- 
plays, promotional work to dealers. 
Write in detail, enclosing photo. In- 
dicate age, experience, salary expected 
and everything about yourself. Grand 
opportunity for right man. Corre- 
spondence strictly confidential. 

Box 1440, ADVERTISING AGE, Chgo. 


POSITIONS WANTED 


Can you use a valuable assistant to 
relieve you of burdensome details? 
Christian; age 24; good education. 
5 years research, 4 years retail sell- 
ing. Stenography and typing. Perspi- 
cacious, keen, versatile, resourceful, 
creative and original. Anxious to be- 
come associated with able advertising 
or newspaper executive. Have proof 
of my ability and highest references. 


Please write 
Box 1438, ADVERTISING AGE, N. Y. 


WANTED: POSITION AS ASSISTANT 
TO TOP RANKING ADVERTISING 
EXECUTIVE. Now employed as ad- 
vertising representative on large mid- 
west daily creating copy, layouts and 
campaigns for retail accounts. Know 
that same caliber of successful ideas 
and originality will “click” for manu- 
facturer. Married; 27; prefer East. 

Box 1439, ADVERTISING AGE, Chgo. 


BUSINESS OPPORTUNITIES 


BUSINESS OF YOUR OWN! Bookle 
with 82 tested Advertising and Joy. 
nalistic plans. Workable in most com. 
munities—spare or full time. $1, 
earned On one of these ideas. Dolla; 
brings complete facts. SYNDICa. 
TORS, 3335 Diversey, Chicago. 


— 
——= 


MISCELLANEOUS 


DON’T LET RECESSION MEAN CEs. 
sation of advertising effort; cover th 
ground just as thoroughly by using 
economical Photo-Offset instead 9 
expensive printing. For all illustrate 
direct mail literature, house organs 
bulletins, price lists, catalogs, sales 
letters, ete. No typesetting or en. 
graving expense. 
Short runs no penalty! 

300 COPIES (Size 8%x11”) $2.50 
Additional hundreds only 25c 
Even lower prices for larger 

quantities 
Any size furnished. Free informative 
booklet on request 


Laurel Process, 480 Canal St., N, Y. ¢. 


NEW SELLING IDEAS FREE 

Let us show you how other firm: 
are getting orders with our net 
PHOTO AD-CARDS. Most effective 
business producers ever devised. Writ: 
GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


Pirate Suite | 
to Sell Kids 
on Black Flag 


New York, May 12. — Premiums 
consisting of a juvenile pirate outfit 
will key the summer promotion of 
The Black Flag Company, Baltimore, 
which announced today the launch- 
ing on May 16 of the most extensive 
insecticide campaign in its history. 


To Run Through August 


The purchase of any: size package 
of Black Flag spray or powder will 
entitle the consumer to the pirate 
outfit which consists of a three-cor- 
nered hat, a skull and cross-bones 
flag and a pistol. The juvenile ap- 
peal will feature all insertions and 
point of purchase material. Copy 
will appear in quarter pages in Good 
Housekeeping, Ladies’ Home Journal, 


PIG ARR ERRL Bi ie 


Progressive Farmer, Southern Agri} 


culturist, Successful 
Woman's Home Companion. 

The campaign will continue 
through August. Al Paul Lefton 
Company, Inc., Philadelphia, is the 
agency. 


West Heads Erie Club 


A. J. West, West Letter Service 
has been elected president of the 
Erie Advertising Club. Other officers 
are Norman J. J. Roesch, vice-pres! 
dent; Earl-B. Brown, First Nationa 
Bank, treasurer; and W. B. O'Hara 
Western Union Telegraph Compaty 
and Ralph M. Weber, National ED 
graving Service Company, governors 


DISPLAYS 
Designers & Builders 
CONVENTION - EXHIBITS 


WINDOW, INTERIOR & TRAVELING DISPLAYS 


eee 
ADVERTISER'S DISPLAY STUDIOS 
825 So. Wabash Ave. - Chicago, Ill. - Webster 


So You Know 


It’s Free! 


RAPID 


COPY SERVICE CO. 


Photostats... 


You've a surprise coming! 
and production men are familiar with the 
common uses of photostats. 
how they can be effectively used to "snap 
up" dull layouts, to save art time, retouching 
time, to speed layouts, merely to mention 4 
few of the many ways photostats can save 
you time ... money... effort. RAPID'S new 
‘STAT MANUAL pictures 26 of these great 
ideas—all of which will interest you keenly. 
Request one on your letterhead today! 


ALL About 
or do you? 


Most advertising 


But few know 


NEW YORK: 415 Lexington Avenue 
CLEVELAND: Ninth - Chester prin 
CHICAGO: 360 North ro 
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WINDOW DISPLAY, LEGAL OUTLOOK, 


These men who attended the meeting of Lithographers National Asso- 
ciation at Hot Springs, Va., last week, were caught by the Advertising 
Age cameraman. Upper left, leaders of the window display symposium 
which featured the meeting: Arthur E. Tatham, Bauer & Black, Albert 
£. Haase, Townsend & Townsend, and Frederick L. Wertz, Window 
Upper center are Maurice Saunders, LNA board 


Advertising, Inc. 


Racine, Wis.; 
Boston; and 
Foundation. 


CONSUMER OPINIONS DISCUSSED BY LITHOGRAPHERS AT 


| Re on aR RRR 


ei Oo 


chairman; Edwin B. George, Dun & Bradstreet economist; and R. T. 
Ode, Providence Lithograph Company. Upper right are Robert Cal- 
lender and E. H. Wadewitz, Western Lithograph & Printing Company, 
William S. Forbes, Forbes Lithograph Mfg. Company, 
Lithographic Technical 


Albert B. Rode, president, 


ANNUAL MEETING 


In the lower row, at left, are Mr. Wadewitz with W. F. Cornell, Inter- 
national Printing Ink Corporation; Al Rossotti, Rossotti Lithograph 
Company, New York, and W. H. Walters, U. S. Printing & Lithograph 
Company; and Christy T. Clark, Toronto, representing Canadian litho- 
graphers, enjoying a chat with L. H. Jackson, Stecher-Traung Company, 
San Francisco. 


MORE LAWS ON 
DISTRIBUTION 
SURE TO COME 


George Warns LNA of New 
Legislative Trends 


Hot Springs, Va., May 10.—The in- 
creasing amount of attention busi- 
ness is devoting to its distribution, 
rather than production problems 
may inspire more and more govern- 
mental regulation of advertising and 
selling practices, Edwin B. George, 
economist, Dun & Bradstreet, Inc., 
New York, predicted here today be- 
fore the 33rd annual convention of 


the Lithographers National Associa- 
tion, Inc. 

Mentioning this possibility among 
other “long term changes to which 
management must adjust itself,’’ Mr. 
George took issue with many of the 
“distribution waste” allegations of 
so-called “reformers.” The mere fact 
that distribution costs have risen 
steadily over a period of years, he 
pointed out, is not in itself synony- 
mous with waste because today’s 
distribution system provides a vast 
new range of services and functions 
not heretofore performed. A _ few 
“spectacular examples” of distribu- 
tion waste, however, he added, “can 
always induce misguided thinking 
about the whole area of activity.” 


Advertising Costs Low 


In refuting the charge that adver- 
tising overhead consumes an exces- 
sive portion of the cost of nationally 
known brands, Mr. George declared: 
“Although we are screamed at from 
coast to coast about the incomparable 
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merit’ of different cigarets, it comes 
as a heavy shock to the Puritan that 
the advertising cost per package is 
only one-fifth of a cent; in the case 
of one of the best known soups, only 
36-1,000ths of a cent; for the most 
widely advertised beverage, only 
16-1,000ths of a cent for each five- 
cent glass.” The list can be extended 
to include biscuits, breakfast foods, 
shirts, sheetings and many other 
products, he added, and for most 
products the unit cost is much less 
than the “tremendous din” in news- 
papers, magazines, outdoor and radio 
would lead one to suspect. 

On some classes of gonds, how- 
ever, he said, the ratio of promo- 
tional cost to the product’s intrinsic 
value is “staggeringly high.” These, 
he pointed out, are the flagrant exam- 
ples used by the reformers. Political 
“sensitivity” over alleged distribu- 
tion wastes, he said, have developed 
two ‘“by-products’”—one, already in 
existence, is the Wheeler-Lea Act, 
which he described as furnishing the 
Federal Trade Commission with 
“sharp grinding molars instead of 
the old papier mache dental work”; 
the other, compulsory labeling or 
even guaranteeing contents and 
quality. 

Among other developments’. to 
which Mr. George suggested that 
management pay close attention was 
what he termed “increasing sensi- 
tivity to the problems of the small 
business man,” and “mass psychol- 
ogy,” which he declared was stimu- 
lated by the “rush of new idealogies 
from abroad.” Evidences of both 
these trends, he asserted, can be 
found in enactment of the Robinson- 
Patman Act, resale price mainte- 
nance, chain store taxes and com- 
pulsory state trade-mark registra- 
tions. 


Lovejoy a Speaker 


Frank W. Lovejoy, sales executive, 
Socony-Vacuum Oil Company, New 
York, emphasized the crying need 
for modern merchandising in current 
sales and advertising activities. He 
called particular attention to the role 
played by the point-of-purchase tie-up 
as a means of “re-creating” in the 
prospect’s mind the message carried 
in a national medium. Socony-Va- 
cuum, he said, devotes 50 per cent of 
its appropriation to such tie-ups. 


Worcester Buys KECA 


Warren B. Worcester, San Diego, 
has purchased Station KECA, Los 
Angeles, for $100,000. Actual trans- 


fer of ownership awaits approval of 
the Federal Communications Com- 
mission, expected to be given along 
with that on transfer of Station 
KEHE, Los Angeles, to Earle C. An- 
thony, Inc. 


Hance in Hotel Post 


R. L. Hance, formerly advertising 
manager, Hupp Motor Car Corpora- 
tion, Detroit, has been appointed ad- 
vertising manager of the Hotel 
Philadelphian, Philadelphia. 


NPA to Meet 


National Publishers Association 
will hold a midsummer conference 
June 23 at Knollwood Country Club, 
Elmsford, N. Y. 


KMBC Names Koerper, 
Promotes Ringlep 


Karl R. Koerper, formerly vice- 
president of Greiner-Fifield Litho- 
graphing Company, has been named 
vice-president of Station KMBC, Kan- 
sas City. 

Arthur B. Church, station presi- 
dent, has also announced the promo- 
tion of Carter Ringlep from man- 
ager of regional sales to manager of 
sales service. 
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The intense interest shown by the more than 55,000 readers of INSTITUTIONS is 
evidenced by the huge number of letters, telegrams and inquiries received each month. 

The analyses of these thousands of requests form an invaluable guide for the editors 
of INSTITUTIONS in their future planning. Since these inquiries indicate the exact 
needs that exist throughout the field, they enable INSTITUTIONS to serve its readers 
in an ever-increasing helpful fashion. 

The following table, showing a partial breakdown of inquiries received in the t four 
months, reveals two highly interesting points. First, that the buying factors in all classes 
of institutions read INSTITUTIONS with equal interest. Second, the type of equipment 
and supplies, a few of which are enumerated, on which information was requested. 


of yon Cireutation Air Conditioning 
Recsted | 'uSTiTU- | CBeckreom equipment 
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Elevators 
Architecte ....csecceses 344 608 Floors and floor maintenance 
NUN vinci nieeanraayat ee 1,011 6,075 Furniture, all ; ae 
Govt. Institutions ..... 207 643 Se Saeeee Seuipment i 
Homes and Asylums... 551 1,886 Kitchen equipment 
Hoopitals ....c.cc.cees 1,379 6,123 Laundry equipment 
Peer ree rer ee 1,839 8,754 Lighting 
Manufacturers ......... 689 1,927 Linens, blankets, etc. 
Office Buildings ....... | 735 3,166 Office equipment and supplies 
Outfitters & Salesmen.. 965 2,863 Paints 
Penal Institutions ...... 252 3,242 He egy I ae heating 
Restaurants ..........-, 2,230 12,517 Seasice Geeipmeent 
Schools and Colleges... | 1,263 3,261 } vey ’ 
Utilities ere e eee een enee 298 210 Si verware 
DS wasdscaced 46 3,849 cote fountain equipment 
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ADVERTISING AGE 
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May 16, 193g 


NAB to Drive 


for Lengthier 
Radio Licenses 
Washington, D. C., May 12.—With 


three new staff appointments made 
by the National Association of 


RETAIL LINAGE 
SHOWS DECLINE 
FROM °37 WEEK 


Markets 


_ 


Index of Retail Activity in 80 Important 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1938, by Advertising Publications, Inc.) 


Broadcasters, and a committee headed ——" oe vate. % oom % : oe 
. j 19-Wee 19-Wee 9-Wee or Loss orl 
a es See Se wen Chicago, May 13.—Volume of re- Period Period Period 1938 1938 Week Week % Gain 
ed to confer with the Federal Com- By ‘ Ended Ended Ended over over Ended Ended rn 
munications Commission on the | ‘il display advertising for the bree City May 9,1936 May 8, 1937 May 7, 1938 1936 1937 May 8, 1937 May 7, 1938 Loss 
question of issuing radio licenses for |°™4ed May 7 was 12.3 per cent below | 7550-9 6,561,154 6,058,814 4,565,194 —i7.8 —24.7 374,185 273,441 263 
longer periods, the NAB board will | the corresponding week of last year, | ajtoona, Pa. ......... 2,321,025 2,529,590 2,250,619 —3.0 —11.0 148,351 104,860 —293 
meet here Tuesday to go into the |#ccording to the ADVERTISING AGE | Atlanta, Ga. ......... 5,422,718 5,679,804 5,470,990 +3 — tg mtg —0.2 
Ss ; i Baltimore, Md. ....... 7,758,363 8,316,590 8,014,288 +3. —3. , , —T.9 
whole question of radio’s future, and | "dex of Retail Activity. — Birmi 42.484 4,640,678 412.9 ae 318,626 294.658  —Ts 
The total of 22,653,488 lines shown mingham, Ala. ..... 4,109,042 4,642.48 . ’ 
particularly its dealings with the as tn OO aden iaien ttieded tm Boston, Mass. ......... 7,317,269 7,549,268 6,966,047 —4.8 —1.7 nye Peay ens —11,3 
FCC. Bridgeport, Conn, ..... 3,234,056 3,422,252 3,206,264 —0.9 —6.3 225, —9,3 
The new NAB appointees who will|this Index was 3,171,382 lines less | Buffalo, N. Y. ......... 5,722,286 6,514,648 5,999,280 +48 —7.9 150,240 302,043 —129 
than the 25,824,870 line total for the |Camden, N. J. ......... 1,409,024 1,444,830 1,351,276 —4.1 —6.5 90,78 ’ ~12.9 
assume their duties not later than|'*4 Cedar Rapids, Ia. ..... 1,749,174 1,855,742 1,686,944 —8¢ —#61 107,030 104,496 = —24 
June 1 are Ed Kirby, Joe Miller and|©°rresponding 1937 week. tt te ede : 
, tee : , | Chattanooga, Tenn. ... 2,418,781 2,294,017 2,211,819 is =e 122,313 124,516 +18 
Paul F. Peters. Mr. Kirby, who will] Except for Chicago and Rock! cio i, ......., 10,875,678 12'396.897 11,887,290 +93 —41 827.983 873,514 455 
handle industrial promotion, comes | !sland-Moline, the 16 cities showing | Cincinnati, 0. ......... 6,116,876 6,452,858 5,753,660 —5.9 —10.8 491,716 406.412 —174 
from Station WSM, Nashville, where |%ins for the week were located in|Cleveland, 0. ......... 6,973,852 7,763,361 6,686,129 —4.1 —18.9 525,798 380,423 —277 
he was in charge of promotion. His the Southern and Western sections of SCE a no Oe ee ee 7 322,252 289,834 —10.1 
duties will cover public relations,|the country. setae _ tt eteeeees Homes ty oo weneeee Ly =o preg d pe ngnes = 
, . on . SN eis ec ues ,838,7 5,654,232 808,086 aa, —14.$ : . —28, 
with emphasis on the industrial} For this year through the date re-|p oer’ Golo. 22221! 3 664,003 3.731.370 3.430.434 ait wh 220,140 230,894 +49 
field. ported, the Index cities show a t0-| pes Moines, Ia. ........ 2,307,709 2,390,305 2,382,924 re —0.3 149,800 145,213 —31 
Backaround of Newcomers tal of 348,888,795 lines, a decrease of | Detroit, Mich. ......... 7,881,259 8,308,551 6,609,031 —16.2 —20.5 587,228 420,455 —284 
9 36,003,083 lines or 9.4 per cent from |Ei Paso, Tx...  ...... ~>S>”—™”—,,””—”——,”,——— — <P 212,487 198,100 05 
Mr. Miller, who has been with the] the 384,891,878 line total for the com- | Erie, Pa. ............+.. 2,546,824 3,166,206 3,313,684 +30.1 +4.7 237,160 204,204 —139 
Washington office of the Associated| parable period of last year. Against he ane al teeeeee orereee by Hag eerase a ay any yt an 
Press for six years, is considered an|the corresponding 1936 period, this| mint, Mich. ........... 3.179.176 3,263,988 2'643,620 —16.9 —19.0 246,904 142,072 —425 
expert on labor. His duties with the| year shows a loss of 3.2 per cent. Fort Wayne, Ind. ..... 4,031,538 4,342,506 3,961,464 = ee 294,546 271,614 —78 
NAB will revolve largely around this} Following is a table showing per-| Gary, Ind. ............. 2,081,462 2,627,446 2,067,110 —§,7 —=§%,3 183,545 148,009 —194 
subject, with initial efforts directed| centage of gain or loss for each week arene een, Sah. a yyy te eh ae = ase.ee = —e rein ies = 
‘ < a n e, le rrr. a ‘ 2,431, ,238,108 4 —i. ’ ’ ——19.0 
te cage agit ~ extensive data to|of this year over 1937: Houston, Tex. ......... 4,989,894 5,850,012 5,853,024 417.3 +01 405,202 328.248 —19.0 
Cae ee ears: eS ced yh PUNE HAAS Ate ets —0.8| Indianapolis, Ind. ..... 6,214,941 6,764,961 5,816,386 —$.4 —14.0 522,018 382,256 268 
Mr. Peters has been secretary Of/ jy.) 9.00 oo occ eee ceeeee —2.4| Jacksonville, Fla. ..... 3,021,998 3,437,812 3,368,157 +115 —2.0 231,980 258,230 +113 
the Joint Committee on Radio Re-|7,, 15 _-3.7| Jersey City, N. J. ..... 889,734 860,323 760,276 —14.6 —11.6 58,533 59,140 +10 
search, New York, since its creation| , ‘ Me en : 51 Kansas City, Kans, 811,139 956,375 983,948 +21.3 +2.9 56,287 58,429 +38 
c SAGk Sie tee tone ohh aeaahela, 0 Bee hnanatakoesiensbiees 7s Knoxville, Tenn. ...... 3,418,198 3,577,196 3,745,602 +9.6 +4.7 213,920 229,418 +12 
: 0 4.4 | Tittle Rock, Ark. ..... 3,333,764 3,432,968 3,282,924 — | ro 203,126 217,538 +71 
clan for Radio Corporation of Amer! men 5.00.0... keene —1.4|Los Angeles, Cal. ........... 9,235,950 8,349,227 ae Y 565,202 510,227 —91 
ica and National Broadcasting Com-|p,) jo ©. ................. —7.7| Louisville, Ky. ........ sss. 5,580,728 5,230,090 ~~ wie 408,812 323,292 —209 
pany. His new duties will cover his Shi a a Se —6.g | Lynn, Maas. ........... 3,671,150 3,512,404 2,797,018 —23.8 —20.4 223,916 oeaee = 
chosen field of research. ky eget 1114 | Manchester, N. H. ..... 1,229,096 1,260,196 1,397,516 +13.7 +10.9 102,486 " —2. 
While the names of James M. Lan- yep. as. epee eet tare meee *, |Memphis, Tenn. ....... 3,984,936 4,255,638 4,128,474 + 3.6 —3.0 296,772 312,046 +5.1 
Se et ees Win ke tee Cee tet tte eee eee ees —14.8 | Milwaukee, Wis. ...... 5,073,037 6,545,917 5,615,914 +10.7 —14.2 413,297 348,078  —15.8 
> ,. SS are —-16.6 | Minneapolis, Minn. 5,604,613 5,660,992 4,982,874 —nf8.Q <8 39 362,089 305,674 —15.6 
mentioned as likely candidates for| \arch 19..............0.000. -18.3 |New Bedford, Mass, ... 1,211,546 1,239,518 1,141,770 —5.8 —7.9 80,094 76,958 —3.9 
the salaried presidency of the NAB,| arch 26.................--. _14.9 |New Haven, Conn. .... 3,368,344 3,543,490 3,322,928 —=.¢ —£,8 211,162 201,488 —4.6 
present indications are that Mr. Eth- 6 a aa New Orleans, La....... 7,022,911 7,263,582 6,729,087 —4.2 at A 419,296 411,347 —19 
ridge will serve for some time to REE Bede vbedivene te etate ees me tNew York, N. Y. ..... 23,479,393 24,798,277 22140 342 ——fF —$h9 1,610,370 1,403,075 —129 
enue. Mr. Landia to former chair-lmre coo eee t tent eeeees —5.3 | Brooklyn, N. Y. ...... 2,473,335 2,632,052 1,931,538 —21.9 —26.6 167,852 119,288  —28.9 
2 . es Be cecal CRE ERIE —9.8 | Norfolk, Va. ......... 3,391,334 3,367,910 3,273,088 —3.5 —2.8 230,398 209,636 —9.0 
man of the Securities & Exchange) 4114) 93.000... ee ee ee eae —15.7 | Oakland, Cal. ......... 2,809,188 2,809,034 2,653,553 —5.6 —5.5 165,910 194,318 = +17.1 
Commission, and now dean of the}, i 99 3... 10.8 | Oklahoma City, Okla... 4,069,993 4,364,108 4,362,484 +72 ~— 270,718 293,286 +8. 
Ds eee tere , 
Harvard Law School. Mr. White is May 7 123 eee 4,013,373 4,252,763 3,760,506 —6.4 —11.6 279,552 267,438 —4.3 
United States Senator from Maine. |" ‘CCCCCCC ‘’ | Philadelphia, Pa. ..... 10,526,518 11,306,378 9,554,566 i whhs 692,607 470,004 —32.1 
The tabulation appearing on this] Phoenix, Ariz. ........ 2,768,990 2,693,138 2,990,860 +8.0 +11.1 152,292 aerate — 
— eB > : s > - — —. rf. 84 —— d. 
page shows individual linage figures xii Rs eee 8,080,100 9,526,034 7,861,000 2.7 17.5 644,7 : : 
RANK vg_|{0F etch ley menmured by this Tndex. [FEO Ce ai. gues eugemt | Guanels ge ana tale aves iu 
ee ,048, ,190, 390,67 —13. —15. ; ’ —li. 
ADVERTISING LAYOUT COURSE Pl Exhibiti Reading, Pa. .......... 3,348,246 3,980,620 3,585,613 +71 —9I.9 266,406 313,138 —— 
xhibiti Richmond, Va. ........ 4,532,780 4,673,578 4,397,190 nnl.@ —£§.9 318,024 284,060 —10.7 
AT HOME ane : on __ | §Rochester, N. Y....... 6,469,965 6,737,215 5,263,569 =<§8,7 =aSZ.5 485,613 353,861 —27.1 
Advertising needs and amply Robert O'Reilly, illustrator with] Rocc dsiand-Moline ~.. 3,127,160 3,356,714 3,394,482 +8.5 +11 195,626 198,324 +14 
rewards trained, able layout the Max J. Landphere Advertising | sacr; ‘ oar’ "O0R 2 9e7 ae —105 213.346 +10.5 
gg A ; Sacramento, Cal. ...... 3,235,849 3,205,125 2,867,498 11.4 10.5 192,990 ; 
—wherever you are, you can Art studio, Chicago, will sail for Ire-| san Antonio, Tex. 2,363,830 2,506,175 2,280,303 —3.5 —9.0 141,274 125,486 —t11.2 
study under supervision of land May 18 to prepare material for]San Diego, Cal. ....... 4,968,558 5,203,164 4,433,230 fis $s 314,818 278,082 —11.7 
Teakieeh caus 1 a fall exhibition in Chicago. San Francisco, Cal. 5,788,015 5,914,351 5,626,455 ae wiht 379,927 376,187 —1.0 
practical course based on —_—_ Seattle, Wash. ........ 3,671,552 3,881,086 3,344,878 —8.9 —13.8 246,526 194,390 —212 
iam lntee fon Prelle is Chai South Bend, Ind. ...... 3,053,277 537,052 2,664,108 —12.8 —24.7 222,541 186.581 —16.2 
Indorsed by advertising executives, art directors. retle is airman Spokane, Wash. ....... 2,613,270 2,809,184 2,666,286 +2.0 —5.1 193,480 186,704 —3.5 
For beginners and professionals in advertising, art, F. W. Prelle, of the F. W. Prelle| st. Loui ; 997 99F 9 as 50 360 379.115 —15.8 
printing, ete. Learn and apply layout principles— t. Louis, Mo. ........ 6,684,000 7,227,235 6,698,500 +0.2 7.3 450,% m ; 
receive ‘expert criticism by mail. Moderate cost. |COmpany, Hartford agency, has been| Sst. Paul, Minn. ........ 4,940,635 4,612,392 4,650,511 —5.9 +0.8 299,509 252,360 —15. 
Write fer free details. elected chairman of the newly or-|Syracuse, N. Y........ 4,175,884 4,307,431 3,825,687 —8.4 —11.2 281,645 272,349 —3.3 
AMERICAN ACADEMY OF ART | S2nized New England Council of El-|*Tacoma, Wash. ...... 2,133,188 2,409,846 2,185,274 +24 —93 152,432 146,132 —4.1 
Frank H. Young, Director lis Plan Agencies, whose purpose is|Tampa, Fla. .......... 2,311,934 2,354,692 2,350,978 +1.7 —0.2 133,364 134,288 Me 
Dept. C-58, 25 E. Jackson Blvd., Chicago, III. inter-agency cooperation. ee, vs 4.86545 60-0 4,689,762 5,123,447 4,374,311 —6.7 —14.8 299,898 237,164 —2 r! 
ene Toronto, Ont., Can 7,592,898 7,707,675 6,573,084 —nfS.Q —=h,9 468,108 437,204 —6. 
ee : 7 es. Ck eh ees 1,357,342 1,564,472 1,447,502 +6.6 —7.5 103,978 97,524 —6.2 
PUI TI. 6 io bss ose’ 3,501,764 3,523,372 3,358,972 —4,1 —4.7 230,370 206,948 —10.2 
Washington, D. C. 13,293,866 13,686,978 12,239,576 nf —nhhs 929,244 829,835 — 
Worcester, Mass. ...... 4,309,238 4,313,776 4,159,220 tl. 5 onf,¢ 292,150 280,912 —%. 
Youngstown, O. ....... 3,465,989 3,452,892 2,870,566 —17.3 169 255,164 179,235 —29.8 
ere 346,513,246 384,891,878 348,888,795 —mi.9 a4 25,824,870 22,653,488  —12.3 


3000 ROOMS 
WITH BATH 


OTTO K. EITEL 
Managing Director 


*New York American discontinued June 24, 1937. 
tBrooklyn Times-Union discontinued June 8, 1937. 
§Journal and Sunday American discontinued June 8, 1937. 
*Daily Ledger discontinued June 23, 1937. 

ttProvidence Tribune discontinued May 1, 1938. 


—— 


—— 


Fishbein to Talk 


Dr. Morris Fishbein, editor of the 
Journal of the American Medical As- 
sociation, will speak on “Regulation 
of Advertising — Governmental or 
Voluntary?” at the last meeting of 
the year before the Chicago Feder- 
ated Advertising Club May 19 at the 
Morrison Hotel. 


Plans Scholl Week 


Dr. Scholl’s National Foot Com- 
fort Week will be observed June 18- 
25 with special promotion in news- 
papers, magazines, rotogravure, di- 
rect mail and point-of-sale material. 
The Scholl Mfg. Company, Chicago, 
established Foot Comfort Week 22 
years ago. 


Mott in New Post 


International Parachuting, Ine., a 
subsidiary of American Armament 
Corporation, New York, has. ap- 
pointed Jordan L. Mott as vice-presi- 
dent in charge of sales and promo- 
tion. He was formerly account ex- 
ecutive with Frank Presbrey Com- 
pany, New York. 


Plans $250,000 Drive 

The Potato Chip Institute plans a 
$250,000 advertising drive for 1938-39, 
Harvey Noss, president, reported af- 
ter the recent convention in Pitts- 
burgh. A major portion of this bud- 
get will go to radio, with the bal- 
ance divided among outdoor posters, 
magazines and newspapers. Lang, 
Fisher & Kirk, Cleveland, is the 
agency in charge. 


Tells How and Why 


Gerber & Crossley, Inc., Portland, 
Ore., agency has issued “This Adver- 
tising Agency,” a booklet descriptive 
of the agency’s aims, methods and 
personnel. 


KFWB Advances Schwartz 
Bill Schwartz, formerly publicity 
head of Station KFWB, Hollywood, 
has been appointed assistant produc- 
tion manager, with Jules Buck tak- 
ing over the vacated publicity post. 


Karbach Resigns 


W. C. Karbach has resigned from 
Erwin, Wasey & Co., Los Angeles. 
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PROMOTION FOR 
WINDOW DISPLAY 
USE 1S PLANNED 


(Continued from Page 1) 
of a special committee would be con- 
sidered at once to guide such a pro- 


gram. 


Study Being Applied 


Practical application of the re- 
search report was revealed by Mr. 
Wertz, in a presentation of the work 
his company has undertaken in pro- 
jecting the basic data to all of the 
9g2 cities in the United States with 
more than 10,000 population. The 
material developed in the 19 “labora- 
tory” cities in which the foundation 
research was conducted, Mr. Wertz 
declared, offers a “safe and sane rule 
for the distribution of window dis- 
play messages and the evaluation of 
circulation secured under such dis- 
tribution in all cities in the country. 

“The greatest need for research in 
the display field at present,” Mr. 
Wertz said, “centers around the de- 
termination of the most effective 
types of display, finding the looking 
habits of pedestrians, and determin- 
ing the various parts of the window 
that are most highly visible.” He 
declared that “there is more interest 
in window display today than most 
of us realize.” He cited instances 
of advertisers spending $350,000 a 
year in this medium alone, and one, 
never previously a heavy user of dis- 
plays, who is spending $200,000 this 
year as a direct result of the win- 
dow display survey. 


A Long Pull 


Full realization of the fruits of the 
research project cannot be obtained 
immediately, Mr. Haase told his audi- 
ence. He recounted the experiences 
of other media with similar under- 
takings and pointed out that the Co- 
operative Analysis of Broadcasting, 
today widely supported by advertis- 
ers and agencies, had its beginnings 
in 1929, when a report—‘An Adver- 
tiser Looks at Radio’—was issued, 
but it was not until almost four years 
later that the present setup became a 
reality. The Traffic Audit Bureau of 
the outdoor advertising industry 
passed through a “battle of the 
same duration,” he declared, but to- 
day it is accepted as an authority. 
It will be three to four years before 
lithographers see “tangible benefits” 
from the window display study, he 
predicted, 

E. P. H. James, promotion man- 
ager, National Broadcasting Com- 
pany, described the high regard that 
broadcasters hold for point-of-pur- 


MOST AUTHENTIC AUTOMOTIVE 


ADDRESSING service 
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MOTOR SERVICE MAGAZINE 
549 Ww. WASHINGTON BLVD., CHICAGO, ILL. 


TAKES NEW POST 


Charles A. Holcomb, formerly vice-pres- 
ident of Greenleaf Company and Wol- 
cott & Holcomb, who has joined Alley 
& Richards Company, New York, where 
he will handle accounts of Martin L. 
Hall Company, Cape Cod Steamship 
Company, and General Seafoods Cor- 
poration, which have just appointed the 
agency. 


chase tie-ups as a complement to 
radio advertising. Because it stimu- 
lates all the advertising of the pro- 
gram sponsor, he declared, “broad- 
casting is one of the best salesmen 
of printing.” Practically every 
commercial announcement on_ the 
air is a direct or indirect cause of 
printed matter, he said, and one of 
the most important elements of a 
good radio campaign is a proper 
point of sale tie-up. Broadcasting is 
also a great stimulator of dealer en- 
thusiasm, he added, making dealers 
“want many displays they otherwise 
wouldn’t find room for.” 

Of 183 advertisers who sponsored 
233 programs last year, he said, 119, 
or 65 per cent, sponsored offers and 
contests; 55, or 30 per cent, spon- 
sored 74 contests; and 109 or 59 per 
cent sponsored 284 offers. A variety 
of printed matter was required in 
handling these 358 contests and of- 
fers, he pointed out, comprising spe- 
cial letterheads, contest blanks, win- 
dow streamers, display cards and 
similar pieces. 

Mr. James described how alert 
point-of-purchase merchandising in 
connection with radio campaigns 
stimulated sales of nationally known 
brands from 25 to over 200 per cent. 


Educational Activity Urged 


Educational merchandising, sup- 
plementing regular product adver- 
tising, is the most effective antidote 
manufacturers can bring into play to 
curb the excess of the so-called con- 
sumer movement. Pauline Arnold, 
vice-president, Market Research Cor- 
poration of America, New York, told 
the closing session of the Lithograph- 
ers National Association here today. 
Appearing with Miss Arnold on the 
program were William R. Kuhns, 
editor, Banking, who discussed an- 
other phase of consumer relations— 
the public relations activities of 


bankers; and Elliott Odell, advertis- 


ALWAYS 


THE FINEST 
AT 


FAITHORN 


FINEST ENGRAVING 

FINEST TYPOGRAPHY 

FINEST PRINTING 
You can use one or all— 


iust as you wish, but all 
cre here, ready to serve 


Today there's a one best way in every- 
thing. Faithorn COMPLETE SERVICE offers 
you the best way to produce the mechan- 
ical requirements of your advertising 
® —(1) ad-setting, (2) engravings and 
(3) printing—all under ONE roof. Only 
ONE contact and ONE order necessary. 
Faithorn can save you TIME, TROUBLE and 
MONEY. Exceptionally well fitted to sub- 
mit ideas, write copy, prepare sketches 
and typographic layouts. Try us soon ! 


FAITHORN CORPORATION 


PRINTING 


you... Speed, economy 


Ad-Setters - Engravers - Printers 


and satisfaction assured. 


504 Sherman St.,Chicago Phone Wab.7820 © 


ing director, Fawcett Publications, 
who spotlighted new sales opportuni- 
ties for lithography. 

Hostility against producers of 
branded merchandise, inspired by 
professional consumers, has only the 
flimsiest factual foundation, Miss 
Arnold pointed out, especially in 
view of the fact that most advertis- 
ers’ activities are based largely on 
studies of what consumers them- 
selves want. 

Producers are really responsible 
for a “consumer movement” that 
ante-dates current consumer agita- 
tion, she declared, referring to the 
“producers’ movement to understand 
the consumer.” This effort, she add- 
ed, has resulted in “the fairly obvi- 
ous fact that continued sales success 
depends upon adapting products to 
consumer needs, and making claims 
which the use of producers cannot 
refute.” 

In citing the sales success of ad- 
vertisers who took the initiative and 
furnished consumers with complete, 
informative labels, Miss Arnold em- 
phasized the advisability of going 
along with, rather than against, the 
consumer movement. In addition to 
labeling, she recommended extensive 
use of posters, displays and descrip- 
tive booklets as part of the “educa- 
tional merchandising” program. 

Bankers are currently interested 


in any advertising ideas that will 
help them perform the task of cre- 
ating public good will, Mr. Kuhns as- 
serted. More thought and effort are 
being expended by bankers toward 
the solution of this problem than 
any Other, he said. Among the nu- 
merous points of intimate contact 
between financial institutions and 
the public he mentioned printed 
literature, stationery, checks and 
employe relations. 

The sales potency of point-of-pur- 
chase advertising material has es- 
tablished the medium as an invalu- 
able sales instrument to countless na- 
tional advertisers, Mr. Odell said. He 
urged lithographers to keep in close 
touch with new product developments 
and trends, mentioning frozen foods 
especially as one of the great oppor- 
tunities ahead. He also emphasized 
the increasingly important role 
Played by super markets in modern 
distribution. Because of the ab- 
sence of sales clerks, he declared, 
these outlets must depend primarily 
on the assistance of point of sales 
displays to move merchandise. 


Officers Re-elected 


William Ottmann, U. S. Printing 
and Lithographing Company, New 
York, was re-elected president of the 
association. Other officers were also 
re-elected as_ follows: Maurice 


Saunders, chairman of the board; E. 
H. Wadewitz, Western Lithograph 
Company, Racine, Wis., vice-presi- 
dent; Milton P. Thwaite, Dennison 
& Sons Company, Long Island 
City, N. Y., treasurer; W. Floyd 
Maxwell, secretary; P. D. Oviatt, gen- 
eral counsel. 


Matson Joins Petry 


Chester G. Matson has resigned 
from the sales staff of Station KNX, 
Los Angeles, to become Los Angeles 
manager for Edward Petry & Co., 
radio station representative. A. R. 
Ketcham, Jr., formerly on the San 
Francisco sales staff of Columbia 
Broadcasting System, has been trans- 
ferred to KNX to replace Mr. Mat- 
son. 


Bonebrake to KFXR 


M. H. Bonebrake has resigned as 
commercial manager of Station 
WKY, Oklahoma City, effective May 
20, to become manager of Station 
KFXR, Oklahoma City. 


Belcher Appointed 


Roscoe Belcher, formerly general 
manager of the Daily News, Guymon, 
Okla., has been appointed director of 
publicity and advertising for the Ok- 
lahoma State Fair and Exposition. 
He succeeds Roy Stewart, now direc- 
tor of publicity for the state’s voca- 
tional agriculture program. 


tising or any of its allied 
have a stake in the 


Advertising Federation 


34th Annual Convention 


Because of the many new problems in 
business, new economic forces, new psy- 
chological angles, this is destined to be an 
epochal meeting for the many thousands 
of men and women in advertising. 


The program includes—general sessions, 
packed with business-building ideas, ad- 
dressed by business leaders and advertising 
executives of national prominence; ten 
departmental group meetings where adver- 


Does your Bread and Butter 
come from Advertising? 


F you gain your livelihood from adver- 


industries, you 


of America 


34th Annual Convention 


Advertising Federation of America 
June 12-16—Hotel Statler—Detroit 


For further information on hotel registration, rates, and program details, address 
the Advertising Federation of America, 330 West 42nd Street, New York City, or Adver- 
tising Convention headquarters, Room 228, Detroit. 


tising problems will be discussed inti- 
mately by experts in their individual field; 
the Annual Banquet and Ball; an exten- 
sive exhibit of today’s advertising; and a 
splendid array of entertainment features 
planned by the Adcraft Club and the 
Women’s Advertising Club of Detroit, fa- 
mous for their hospitality. 


Whether you are a member of an Adver- 
tising Club or not, if you work in adver- 
tising, come to Detroit; join the men and 
women who are advancing the cause of 
this great profession!—bring yourself up 
to date on its latest developments! 
owe it to yourself and your job. 


Plan now to attend— 


You 
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KYW Plans Fete 


Station KYW, Philadelphia, has 
planned a three-day program of spe- 
cial dedication ceremonies to cele- 
brate the opening of its new $600,000 
home May 19-21. The press will be 
entertained May 19; clients and 
agency executives, May 20, with sev- 
eral special events scheduled for 
May 21. 


Plan Design Conclave 


The first conference of interior 
decorators ever held to discuss air 
conditioning and its relationship to 
interior design of residence and 
business structures will be held in 
New York, June 7-8, at the Waldorf- 
Astoria, sponsored by Interior De- 
sign and Decoration. The public is 
invited. 


April Promotion 
Copy Loss Small, 
Report Reveals 


Chicago, May 12.—Promotional lin- 
age placed in the advertising press 
during April was 0.7 per cent less 
than the preceding month, according 
to a report released here today. 


April 1,806 Lines Behind 


This report, covering six advertis- 
ing publications, shows 248,262 lines 
for April against 250,068 lines in the 
preceding month, a loss of 1,806 lines. 
Compared with April, 1937, when the 


measured publications carried 338,618 
lines, a loss of 90,356 lines or 26.7 
per cent is shown. 

Newspapers led in the amount of 
space used with 74,452 lines or 29.98 
per cent of the total. Other impor- 
tant classifications and the amount 
of space used by each were: maga- 
zines, 45,836 lines or 18.46 per cent; 
radio, 27,580 lines or 11.10 per cent; 
advertising production, 20,664 lines 
or 8.32 per cent; paper, 15,918 lines 
or 6.41 per cent; business papers, 
14,980 lines or 6.03 per cent; farm 
papers, 13,664 lines or 5.5 per cent. 
Linage records of the publications on 
which this report is based are as fol- 
lows: 

ADVERTISING AGE (W)........ 82,110 
Advertising & Selling (m)... 27,524 


Printere’ Ink (W)..ccccccccs 32,690 
Printers’ Ink Monthly........ 24,584 
Sales Management (sm)..... 55,356 
Tide (sm) 


igew aks taerreks 25,998 


Tracy and Dawson 
Elected by Agency 


Shelley Tracy has been elected 
chairman of the board of Tracy- 
Locke-Dawson, Inc., New York. 

Joe M. Dawson has been elected 
president, with other officers retain- 
ing their posts. 


Tarr Lotwves L&T 


Cedric Tarr, formerly associated 
with Lord & Thomas, Los Angeles, 
has been appointed head of the copy 
department of Shaw & Miles, Los 
Angeles. 
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“THEY COME BACK FOR MORE” 


U S-ERIE POSTE RS” 


| business — that’s the test! The 
experienced advertisers represented here have used 
“U S-ERIE” posters before.... They are using them 
again. .. . Convincing evidence that “U S-ERIE” posters 
do a profitable selling job. 


we can solve it. 


do wT NS, 


Whatever your poster problem, 


The WMITED STATES PRINTING & LITHOGRAPH COMPANY 


AND DIVISIONS 


* AMERICAN LITHOGRAPHIC DIVISION 


# ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 
* DONALDSON LITHOGRAPHING DIVISION 


Home Office: 
320 BEECH STREET 
CINCINNATI 


* ERIE LITHOGRAPHING & PRINTING DIVISION 

* PALMER ADVERTISING SERVICE DIVISION = 
* W. F. POWERS DIVISION ee 
# THEO. A. SCHMIDT LITHOGRAPHING DIVISION 


SALES AND SERVICE OFFICES: 


ATLANTA CINCINNATI LOS ANGELES PHILADELPHIA 
BALTIMORE CLEVELAND KANSAS CITY 
BOSTON DETROIT MILWAUKEE — 
—= BROOKLYN ERIE, PA. MINNEAPOLIS ST. CHARLES, ILL. 
i CHICAGO INDIANAPOLIS NEW YORK ST. LOUIS 


For Products that Help Sell Your Product .... Calla Representative prom any “U-F'" Division 


—~<me 


AIRLINES’ COPY 
AROUSES IRE OF 
NEW YORK MAYOR 


(Continued from Page 1) 
nental & Western Air, Inc., Uniteg 
Air Lines, Eastern Air Lines, Ameri. 
can Airlines, Inc., Airline Feede, 
System, Inc., and Northwest Airlines 
Inc. The last named company has 
no terminus east of Chicago, ang 
serves Newark only through connegt. 
ing lines. 


“Crossing the Delaware” 


Mayor LaGuardia’s feud with the 
air lines began in 1934 when jy 
refused to alight from a plane y 
Newark, insisting that his ticke 
called for transportation to Ney 
York. The company transported hip 
to Floyd Bennett Field. 

Other implications attached to the 
mayor’s charges concern a move to 
boycott the World’s Fair. The Ney. 
ark City Commission last wee; 
adopted a resolution asking the ep. 
tire state to patronize the Goldep 
Gate International Exposition jp 
San Francisco, because Newark’s 
airport was omitted from a map 
recently issued by the New Yor 
World’s Fair Commission. 

Mayor Meyer C. Ellenstein, of Ney. 
ark, said that he agrees that the air 
lines should be compelled to ag. 
vertise Newark airport as_ their 
terminus. 

“I hope Mayor LaGuardia has his 
way,” said Mayor Ellenstein, “for 
the more the air lines advertise 
Newark as their destination, the bet- 
ter we like it.” 

Mayor LaGuardia accompanied his 
letter to Secretary Roper with adver 
tising folders issued by the compe 
nies against which he complained. 
“As you will readily see,’”’ the mayor 
wrote, “they are false and misleading 
in many particulars.” 


Details of Charges 


The mayor enumerated three ways 
in which the air lines are guilty of 
“misrepresentation.” Besides listing 
New York as the terminus, the lines 
“misstate the time necessary for 3 
journey between New York and thei 
other points of destination.” He de 
clared that the trip between New 
York and Washington, widely adver 
tised as an 80-minute flight, really 
takes two hours when the bus trip is 
taken into consideration. 

“Thirdly,” he wrote, “this advertis 
ing is misleading as to the cost of 
journey between New York and othe! 
points of service.” Tariff schedules, 
he pointed out, show rates to and 
from Newark, excluding additional 
cost of the trip to New York. 

In his letter to the FTC, Mayol 
LaGuardia said that the practices 0 
which he complained constitute “Ul 
fair methods of competition até 
unfair trade practices within the 
meaning of Section 5 of the Trade 
Commission Act.” 

Air company officials declined ¢om 
ment, beyond pointing out that this 
problem has been recognized 
some years and suitable action bé 
been taken. All time tables, it ¥# 
said, carry the word “Newark” ™ 
parentheses next to “New York.” Al 
officials indicated that they did 20 
take the mayor’s charges seriously, 
feeling that the companies are peing 
involved in a private quarrel betwee? 
Newark officials and World’s Fal 
authorities. 


Two Join KHJ 


Burrough’s, Ine., Los Angeles, ‘ 
joined the promotion department 

KHJ, Mutual Don Lee station, iy 
Angeles. Rollyn Thomas, forme 
program director of WXYZ, ae 
has joined KHJ as announcel“P 

ducer. 


Schenley Names B-S-H 


> [nc 
Schenley Products Company, Ines 


Evelyn J. Blewett, formerly wit] 


New York, has appointed Blacke' 
Sample-Hummert, Inc., New Y ake 
handle the advertising of Old @ 

whisky. Duane Jones is acco 


or 


ecutive. 
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PHOTOGRAPHIC REVIEW Sau 
OF THE WEEK 


ved FORD TO PRESENT "ROAD OF TOMORROW" AT NEW YORK FAIR 


at the New York World's Fair of 1939. 


New SPIRAL BINDING FOR COUNTER DISPLAY 
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tices of fm Unusual application of spiral binding just completed by Lydia O'Leary, New 
ute “uD: York. Three panels of different dimensions, joined by the wire binding, give 
on and ficient flexibility to adapt the units to any available space. Ben Sackheim, 
hin the Kelly, Nason & Winsten, Inc., is the designer. 
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MODEL RETURNS TO SCENE OF TRIUMPH 


erly with 
zeles, ” 
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ation, "" 
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~- whom Anton Bruehl made a symbol of Hawaii through her work for 

"son Lines, is back in New York as a hula dancer at the Hotel Lexington. She 

tn here beside a picture which won an award in the Art Directors’ exhibit 

Mr. Bruehl, Park Berry, ee ~~ and Loren B. Stone, Art Directors’ 
ub. 


j 


An elevated highway a half-mile long, rising upon a series of spiral ramps, will feature the exhibit of Ford Motor Company 


ROADKING PREPARES TO TAKE THE BOULEVARD 


oe Ry eS 
3 Ss ie = 
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W. W. Romaine (right) director of advertising, Plymouth Motor Corporation, 
and Harry T. Mitchell, vice-president, J. Stirling Getchell, Inc., give final OK to 
May newspaper campaign for popular model. 


CARTON SOLVES CLOSING PROBLEM 


BATH COCKTAIL 


Self-locking carton devised for Grennan Bakeries, Inc., Chicago, by Institute of 
Better Packaging, Chicago. 


Stuart Products Company, St. Paul, bor- 

rows the romantic traditions of the vint- 

ner in marketing the Imperial Bath Cock- 

tail. The miniature champagne bottle 
and brass cooler sell for $1. 


PLAID MOTIF 


oO = & & Pe eae 


New package of McLaughlin Gormley 
King Company, Minneapolis, for its Tower of library extension, University of Texas, Austin, which has been flood- 
fruit nectars. lighted in orange and white by Curtis Lighting, Inc., Chicago. 


MECHANICS OF AN UNUSUAL PEPPERELL ADVERTISEMENT 
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Victor Keppler, photographer, arranges 
figures cast by Lester Gaba, for illustra- 
tion appearing in The Saturday Evening 
Post for Pepperell Mfg. Company, Bos- 
ton. Above, the completed advertise- 
ment. Agency, Batten, Barton, Durstine 

& Osborn. 
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“We of the younger generation are 
getting a big thrill out of the Journal’s 
fashion pages. They’ve got swank and 
glamor, and they’re practical, too— 
even for the young person’s pocket- 
book. Your fiction is splendid—I can 
hardly wait for Journal day to come 
around.”’ 


Cobina Wright —pesuTante 


“I find many interesting facts about women in 
the Ladies’ Home Journal,’’ states Walter Win- 
chell, world-famed columnist, who recently 
picked figures from the Journal’s birth-control 
survey to feature in his column. 


Walter Winchell — co.umnist 


“TI like the honest, fearless kind of jour- 


nalism the Ladies’ Home Journal is cre- "aa 


ating. I believe the women of America 
appreciate the compliment the Journal 
pays them when it treats them like in- 
telligent adults, and talks up to them 
instead of down.”’ 


Dorothy Thompson — JOURNALIST 


“The Journal has stepped up into the news,”’ 
declares Gabriel Heatter, famous radio com- 
mentator, who recently based one of his most 
interesting radio talks on the Journal’s nation- 
wide survey of American women. ‘‘The Journal 
has undertaken a fascinating and stupendous 
task,’’ he commented. 


Gabriel Heatter—Rravdio COMMENTATOR 


“Although your frank- 
ness may shock some 
people, you are waking 
women up with your 
discussions of vital 
facts,’’ says Betty Neu- 
brand, president of the 
Panhellenic Council, 
University of Pitts- 
burgh. ‘‘I like this 
frankness and know 
that my friends echo 
my feelings.”’ 


Betty Neubrand 
COLLEGE GIRL 


5a, 


RNS 


a 
ee 
ee ad 
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Ladies’ 
Home 


LTHOUGH the Journal is not a news 
magazine —it is making news. The 
monthly reports from its nation-wide sur- 
vey, “What the Women of America Think,” 
are being headlined in newspapers through- 
out the country—make the text of innumer- 
able editorials, “columns,” radio talks. 


Its unprecedented (articles on syphilis 
have started among thousands of its readers 
a personal crusade, which has rolled up to 
the very doors of Congress and the White 
House, and has set in motion powerful 


“The Journal is get- 
ting women not only 
to think—but to act 
on public questions,”’ 
says Mary Margaret 
McBride, favorite col- 
umnist of the air, who 
rarely misses an occa- 
sion to quote from the 
Journal’s ‘‘What the 
Women of America 
Think”’ survey. 


Mary Margaret 
McBride 
COLUMNIST OF THE AIR 


The Ladies’ Home 
Journal is 


our land. 


It is awakening millions of women to 
the discovery of new powers within them. 
selves. New powers of personal growth 
and activity. New possibilities in living. 

This is what makes a truly vital adver 
tising medium. 


**You’d be sur- 
prised if you knew 
how many of the 
stars are reading 
‘What the Women 
ofAmericaThink,’ 
in the Ladies’ 
Home Journal. 
It’s being dis- 
cussed in all the 
Hollywood dress- 
ing rooms.”’ 


Irene Dunne 
MOVIE STAR 


““My hat is off to the 
Ladies’ Home Journal,”’ 
says Dorothy Dunbar 
Bromley,leading wom- 
an editorial writer for 
the New York World- 
Telegram. Every month 
for four months run- 
ning, Columnist Brom- 
ley has devoted a whole 
article to the Journal’s 
nation-wide survey. 


Dorothy Dunbar 


Bromley 
COLUMNIST 


S today 


machinery to end this plague forever jn 


And more important even than the ney 
facts and ideas from the outside worl 
which the Journal every month is bringing 
to its readers— 


ee 


‘The Ladies’ Home Journal is mobilizing 
the women of the country into action 0 
important questions—as, for example, 
the syphilis bill. Its influence is extraor 
dinary—due, I believe, to its very inte: 
ligent leadership.”’ 


Mrs. Artemus Gates 
SOCIETY WOMAN 
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